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THE  ONLY  INDEPE-NDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 
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An  in-depth  look 
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;Detense  Dept, 
releases  final 
Sidle  report 
(See  page  14) 


CHROMACOM 
BECAUSE  WE  INSIST 
ON  THE  BEST 


The  Register  is  the  first  newspaper  in 
the  world  to  install  the  unique  and  versatile 
Chromacom  system,  a  state-of-the-art 
computer  ’that  can  electronically  assemble 
A  images,  generate  unlimited  background 
tints,  larders,  airbrushing  and  cloning.  The 
Chromacom  allows  us  to  provide  our 
readers  and  advertisers  wi^  the  best  color 
-reproduction  possible  todayf 

■  With  the  Chromacom,  we  will  shorten 
the  time  needed  to  prepare  news  graphics 
and  be  able  to  produce  very  complex 


4-color  ads  for  our  advertisers.  In  addition, 
we  expect  up  to  a  38%  reduction  in  the  . 
consumption  of  process  color  inks,  which 
translates  into  a  substantial  dollar  savings. 
..  Creating  exciting  color  is  another 
important  way  we  demonstrate  oiir 
commitment  to  be  the  best  of  what  a 
newspaper  can  be.  We  believe  in  striving 
forvstandards  of  excellence  in  everything 
we  do,  such  as  using  the  latest  in  - 
color  technology.  ^  ' 

Because  we  insist  on  the  best. 
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A  Division  of  Freedom  Newspapers,  Inc. 


Orange  County,  California  ,  - 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 
Circulation;  279,452^  Daily  311,062  Sunday 


REPORT  MORE  PROFITS 
FOR  YOUR  NEWSPAPER. 


One  of  the  most  important  things 
your  newspaper  can  report  is  an  increase 
in  profits. 

And  one  of  the  easiest  ways  a 
newspaper  can  increase  profits  is  by 
subscribing  to  Copley  News  Service's 
Mini-Packages. 

INCREASE  AD  REVENUE 
BY  INCREASING 
ADVERTISERS’  INTEREST. 

With  top-notch  columns  organized  into 
packages  such  as  “Entertainment,”  “Financial" 
and  “Homes  &  Gardens,”  Copley  News 
Sen/ice  Mini-Packages  can  increase 
readership  for  specific  sections  of  your  paper. 

And  increased  readership  can  make  ad 
space  sales  to  local  music  stores,  financial 
institutions,  nurseries  and  lumber  yards,  for 
example,  especially  easy. 


NATIONAL-QUAUTY  REPORTING 
ON  A  LOCAL  BUDGET. 

The  columns  in  all  19  Copley  News 
Service  Mini-Packages  are  written  by  top 
newspaper  pros;  many  include  photos  or 
illustrations.  And  the  subscription  price  of  each 
package  is  surprisingly  low-from  $5.50 
per  week. 

All  in  all,  its  less  expensive- and  much 
more  profitable -than  having  your  staff 
reporters,  photographers  and  stringers  put 
your  section  together  every  week. 

REPORT  MORE  PROFITS  FOR  YOUR 
PAPER,  CALL  TOLL  FREE  TODAY. 

For  more  information  and  a  complete  list 
of  selections  and  prices,  call  Copley  News 
Service  toll  free  1-800-445-4555.  From 
California,  Alaska,  Hawaii  and  Canada,  call 
collect  61 9/293-1 81 8. 


P.O.  BOX  190.  SAN  DIEGO,  CA  92112 


Finally,  after  all  these  years... 

A  SINGLE  VEND  INSERT 
THAT  FITS  INTO  YOUR 
EXISTING  ^ HONOR  BOXES 


No  special  tools 
No  rework  of  existing  rack 

Now,  at  last,  a  steel  fabricating 
company  with  1 10  years  of  skill  and 
experience  has  designed  the  ultimate 
(and  only  practical)  one-paper  vending 
insert  for  your  present  honor  boxes. 

NewsVendOn^  by  Medart,  Inc.,  is  a 
revolutionary  new  vending  insert 
designed  to  meet  the  needs  of 
newspapers  and  publishers  today  and 
into  the  21st.  century. 

The  NewsVendOn^  Insert,  with  its 
exclusive  patented  design,  is  ruggedly 
constructed  of  heavy  gauge  steel,  but 
priced  so  you  can  get  your  investment 
back  in  a  hurry. 

Why  continue  to  sell  all  your  papers 
for  the  price  of  one?  Install  the  quick 
loading,  easy-to-operate  insert...  H| 

and  get  in  now  on  the  hottest  thing  to 
hit  the  newspaper  industry  since  WM 

Watergate. 

•  Takes  papers  up  to  3"  thick. 

•  No  complicated  adjustments  to  suit 
newspaper  thickness. 

•  Installs  in  under  10  minutes.  |n 

•  Nutdriver  and  wrench  only  tools 

•  Dispenses  papers  one  at  a  BH 

time. ..every  time. 

•  Eliminates  pilferage  and  stolen  papers.^! 

•  Easy,  foolproof  operation. ..not 
affected  by  rain  or  snow. 

•  Completely  mechanical. ..no  batteries,  bB 
electrical  components,  other  complex 
elements. 

•  Key  operated,  easy  bulk  EM 

loading.. .anyone  can  do  it. 

•  Holds  22"  of  papers.  PiB 

•  Fits  most  models  including  stackers. 

•  Priced  right  to  pay  for  itself  in  a  W 

very  few  months. 


B  newsvendon® 


Phone  Curtis  Bowie,  President, 
NewsVendOne™,  Inc.,  on  our  toll  free 
number  800/647-7155  or  write  him  at 
Box  658,  Greenwood,  Mississippi  38930. 


A  division  of  Medart.  Inc 


Patents  pending  in  U.S.  Patent  Office.  NewsVendOne  is  a  tradenudi  of  NewsVendOne,  tnc.  Copyrights,  19B3  and  1984,  by  NesvsVendOne,  Inc.  Al  rights  reserved. 
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Decision 

Support 


.The  future  belongs  to  newspapers  with 
the  tools  to  effectively  gather  and  evaluate 
current  information  and  the  ability  to 
quickly  take  advantage  of  new  markets. 

Because  we  work  with  many  leading 
groups  and  independent  newspapers, 
our  circulation, -advertising  and  financial 
management  systems  afford  you  powerful 
decision  support  tools  today  and  inside 
information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications 
—  large  &  small  —  nationwide.  For  more 
information,  call  or  write  our  corporate  offices. 


For  newspaper  decision  makers. 


JACKSOISJ,  Inc. 


3707  West  Cherry  Street/T ampa,  Florida  33607 
(813)  872-9990 
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SEPTEMBER 

13-15 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13-15— Washington  Newspaper  Publishers  Association, 

Annual  Convention,  Vance  Tyee  Motor  Inn,  Olympia,  Wash. 

1 3-1 S— Independent  Free  Papers  of  America,  Annual 

Conference,  Airport  Marriott  Hotel,St.  Louis,  Mo. 

13- 16— New  York  Press  Association,  Fall  Convention, 

Hidden  Valley  Resort,  Lake  Luzerne,  N.Y. 

14- 15 — Maine  Press  Association,  Fall  Conference,  Sonesta  Hotel,  Portland. 

14-16— Maryland/Delaware  District  of  Columbia,  Summer 

Convention,  Sheraton  Fountainebleu,  Ocean  City,  Md. 

16-20 — International  Newspaper  Promotion  Association,  Eastern 

Regional,  Hilton  Hotel.  Baltimore. 

18- 19 — Newspaper  Features  Council  Meeting,  Drake 

Hotel,  Chicago. 

19- 21 — America  Association  of  Sunday  and  Feature  Editors, 

Drake  Hotel.  Chicago. 

19- 21— Pennsylvania  Newspaper  Publishers'  Association, 

Annual  Convention,  Hotel  Hershey,  Hershey,  Pa. 

20- 21 — Allied  Publishers,  Fall  Meeting,  Sheraton  Hotel, 

Tacoma. 

20-22— Western  Newspaper  Production  Conference,  Hilton 

Hotel,  Reno. 

20-22— Interstate  Advertising  Managers  Association,  Fall 

Meeting,  Holiday  Inn,  Johnstown,  Pa. 

20-22— Illinois  Press  Association,  Annual  Convention 

and  Trade  Show,  Holiday  Inn,  Decatur,  III. 

22-26— Canadian  Circulation  Managers’  Association.  Annuai 

Meeting,  Chateau  Frontenac  Hotel,  Quebec. 

26-29— National  Newspaper  Association.  Convention  and 

Show,  MGM  Grand  Hotel,  Reno. 

28-29— Florida  Press  Club  Inc.,  Fall  Meeting,  Sundial 

Beach  &  Tennis  Resort,  Sannibel  Island,  Fla. 

28-30— Illinois  Newspaper  Production  Conference,  Holiday 

Inn,  Alton,  III. 

29/9-6 — National  Press  Photographers  Association,  Flying 

Short  Course:  Sept.29,  Hartford  Sheraton,  Hartford,  Conn.;  Sept.  30, 
Hyatt  Regency  Crystal  City.  (Arlington  Va.)  Washington, D.C.; 
Oct.  2,  Adam’s  Mark  Hotel,  Indianapolis;  Oct.  4,  Red  Lion  Inn, 
Omaha;  Oct.  6,  MGM  Grand,  Reno. 

30/10-2— New  England  Newspaper  Association,  Fall  Convention, 
Sheraton  Islander  Inn.,  Newport,  R.l. 

OCTOBER 

4-5— New  York  State  Dailies  Advertising  Managers  Bureau, 
Fall  Meeting,  Hyatt  Regency,  Buffalo. 

4-6— Catholic  Press  Association,  West/Northwest  Regional 
Conference,  St.  Francis  Retreat  Center,  Monterey,  Calif. 

7-10— International  Newspaper  Promotion  Association, 
Western  Region  Conference,  Marriott  Hotel  and  Tennis  Club, 
Newport  Beach,  Calif. 

10-11 — Catholic  Press  Association,  Midwest/East  Regional 

Conference,  Hollenden  House  Hotel,  Cleveland. 

Seminars/Workshops/Clinics 

SEPTEMBER 

9-10 — Roy  W.  Howard  Seminar  on  Public  Affairs  Reporting, 
Indiana  University,  Bloomington. 

9- 11 — SNPA  Workshop  for  Smaller  Newspapers,  Ritz- 

Carlton/  Buckhead,  Atlanta. 

10- 12— ANPA/Pennsylvania  Newspaper  Publishers  Association, 

Labor  Relations  Seminar,  Marriott  Hotel,  Philadelphia. 

12-14— Pennsylvania  Newspaper  Publishers’  Association. 

Classified  Clinic,  Hotel  Hershey.  Hershey,  Pa. 

16-19— Western  Classified  Advertising  Association,  Sales  Seminar,  Hyatt 
Regency,  Long  Beach,  Calif. 

16-21— American  Press  Institute,  Newspaper  Design  for  Weeklies. 
Reston,  Va. 

16-21— American  Press  Institute,  Editorial  Page  Editors 

_ and  Writers.  Reston.  Va. _ 
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postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co. . 
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"WHATMYCAMERA 

USEDTODOFCm^ 

MVMnWXXA 

BEmCOnERDOES 

I  roR4c:' 


^Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us," 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up." 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


MINOLTA 


□  Please  have  my  dealer  contact  me  for  a  demonstration  of  the  Minolta  Beta  450Z  s 
sizing  capabilities. 

□  Please  send  me  more  information. 


Name- 
Title _ 


Company- 

Address _ 

State _ 


.  City- 


.  Zip- 


.  Telephone- 


Mail  to  Minolta  Corporation,  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N  1.07446 

BETA.  THERE’S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


VEF  */•!  j 

C 1984  Minolta  Corporation 
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THE  FOURTH  ESTATE 

Roto*rt  U.  Brown,  ProoMont  Jamta  WrIgM  Brown 

Fordinand  C.  Taubnor,  PuMlahar  Publlahar,  Chairman  of  ttia  Board,  1912-19S9 

Republican  Platform 

We  have  searched  in  vain  for  a  sentence  or  two  in  the  Republican 
Party  Platform  explaining  the  party’s  position  in  opposition  to,  or  in 
support  of,  the  administration’s  efforts  to  curtail  the  Freedom  of 
Information  Act  and  censor  the  writings  and  speeches  of  all  govern¬ 
ment  employees  during  their  lifetimes. 

But  we  did  come  across  this  paragraph  under  the  general  heading 
of  “A  Free  and  Just  Society.” 

“Free  individuals  must  have  unrestricted  access  to  the  process  of 
self-government.  We  deplore  the  growing  labyrinth  of  bewildering 
regulations  and  obstacles  which  have  increased  the  power  of  political 
professionals  and  discouraged  the  participation  of  average  Amer¬ 
icans.  Even  well-intentioned  restrictions  on  campaign  activity  stifle 
free  speech  and  have  a  chilling  effect  on  spontaneous  political 
involvement  by  our  citizens.” 

Later  on  in  the  document  the  Platform  states:  “We  support  reason¬ 
able  methods  to  fight  those  who  undermined  national  security  ...” 

We  have  the  feeling  the  Platform  Committee  was  trying  to  tell  the 
President  something  but  didn’t  know  how,  or  didn’t  dare,  to  come 
right  out  and  say  that  expanding  the  classification  of  government 
information,  curtailing  the  Fol  Act,  and  sensoring  the  thoughts  of 
government  employees  —  all  in  the  name  of  “national  security”  —  is 
wrong. 

Certainly,  “free  individuals  must  have  unrestricted  access  to  the 
process  of  self-government.”  That’s  what  the  Fol  A  is  all  about.  And 
the  “growing  labyrinth  of  bewildering  regulations”  is  a  fitting 
description  for  the  Presidential  directives  requiring  review  of  the 
words  and  thoughts  of  millions  of  government  employees  and  the 
threat  of  polygraph  tests  whether  they  agree  or  not. 

We  realize  the  Party  Platform  is  not  binding  on  the  President  even 
if  he  is  re-elected.  However,  these  words  in  the  Platform  and  the 
growing  opposition  in  Congress  against  attempts  to  broaden  the 
lifetime  controls  on  the  writings  of  employees  should  have  some 
impact  on  the  next  President.  Legislation  proposed  in  June  by 
Representative  Jack  Brooks,  Democrat  of  Texas,  would  outlaw  vir¬ 
tually  all  existing  censorship  requirements  except  for  the  CIA  and 
the  National  Security  Agency  and  has  received  considerable  support. 

“Any  abridgment  of  the  freedom  of  speech,  and  particularly  the 
practice  of  pre-publication  censorship,  runs  counter  to  the  genius  of 
our  democratic  system,”  according  to  George  Ball,  a  former  Deputy 
Secretary  of  State.  That  seems  so  obvious  to  us  we  wonder  how  our 
elected  officials  can  ignore  it. 

Videotex  and  teletext 

“A  billion  dollars  has  gone  down  the  drain  in  failed  videotex  and 
teletext  ventures,”  said  Forbes  magazine  recently,  “but  some  of  the 
country’s  biggest  companies  keep  trying  to  make  it  work.” 

British  Telecom’s  “Prestel”  has  managed  to  attract  only  35,000  to 
40,000  customers  after  more  than  12  years  of  operation  and  has 
withdrawn  from  the  U.S. 

It  all  sounds  good  on  the  drawing  board  but  one  wonders  if  the 
planners  contemplated  adverse  public  reaction  to  the  high  cost  of 
equipment  and  service  the  time  consumed  in  extracting  information 
on  the  screen,  and  the  principal  handicap — the  lack  of  a  hard  copy  for 
reference  and  study. 
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Letters  to  the  Editor 


Says  newspaper  people  deserve  one,  too 


If  you  were  a  professional  basebal- 
ler,  footballer  or  golfer,  you  could 
hope  you’d  be  enshrined  in  one  even¬ 
tually. 

If  you  were  an  advertising  honcho, 
corporate  bigwig,  horse  owner  or 
inventor —  you  might  end  up  in  one. 

You’d  have  a  shot  at  one  even  if  you 
were  a  cowboy  out  on  the  lone  prairie 
where  tumblin’  tumbleweeds  roll 
hither  and  thither,  to  say  nothing  of 
yon. 

What  is  “one”?  Why,  a  Hall  of 
Fame,  of  course. 

All  kinds  of  folks  can  dream  there’s 
a  Hall  of  Fame  in  their  future.  But  not 
newspapermen  and  women. 

All  they  can  do,  after  turning  in 
their  last  story,  is  to  thumb  through 
clips  of  the  best  pieces  they’ve  done, 
without  anyone  else  around  to 
express  admiration  for  what  they 
accomplished  in  their  working  life¬ 
time. 

How  come? 

Why  don’t  we  have  a  Journalists’ 
Hall  of  Fame? 

For  more  than  200  years,  news¬ 
paper  people  have  been  serving  their 
country  well,  maing  it  possible  for 
Americans  to  be  the  best-informed 
people  in  the  world;  helping  them  to 
extend  and  protect  their  democratic 
freedoms;  bringing  them  information 
that  enables  them  to  cope  more  suc¬ 
cessfully  with  life’s  everyday  pro¬ 
blems;  providing  them  with  a  smor¬ 
gasbord  of  entertainment-in-print. 

Reporters,  columnists,  editorial¬ 
ists,  editors,  publishers  —  all  joined 
together  —  furnish  newspaper  read¬ 
ers  with  news  from  around  the  world, 
in  both  peace  and  war  (at  considerable 
risk  to  themselves  in  the  latter  event); 
from  Washington,  state  capitals,  city 
halls;  out  of  schools  and  hospitals;  o^ 
highways,  city  streets,  farms;  from 
police  stations  and  courtrooms;  from 
corporate  offices  and  factories. 

They  dig  up  news  that  otherwise 
would  be  buried  and  cover  stores  that 
make  it  possible  for  us  to  understand 
better  how  and  why  the  day’s  happen¬ 
ings  affect  our  lives.  What’s  more, 
they  help  leaders  at  all  levels  of  our 
society  to  understand  the  people  bet¬ 
ter. 

Did  Babe  Ruth  or  Joe  Namath  do 
more  for  the  country  with  home  runs 
and  touchdown  passes? 

Does  a  par-shattering  round  by 
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Jack  Nicklaus  reveal  the  chicanery  of 
elected  officials? 

Tom  Mix  was  exciting  on  horse¬ 
back  as  he  rounded  up  the  bad  guys. 
So,  how  about  William  Allen  White 
whose  editorials  and  articles  helped 
spur  national  legislation  to  abolish 
child  labor  in  mines  and  factories? 

Ruth,  Namath,  Nicklaus,  Mix,  and 
hundreds  more  like  them  are  kept 
alive  in  the  nations’s  memory  by 
admission  to  their  respective  Halls  of 
Fame.  That’s  fair  enough,  they 
earned  it. 

But  what  about  the  legion  of  news¬ 
paper  people  who  have  given  us,  and 
continue  to  enhance,  the  great  legacy, 
of  a  free  and  responsible  press? 

Horace  Greeley,  Charles  Dana, 
E.L.  Godkin,  Henry  Waterson,  Ed 
Howe,  Ernie  Pyle,  Nellie  Bly,  Mar¬ 
garet  Bourke-White,  Walter  Lipp- 
mann,  Heywood  Broun,  Herbert 
Bayard  Swope,  Adolph  Ochs  —  the 
list  is  endless. 

Shouldn’t  we  want  to  remember 
them  and  the  others  to  come? 

Don’t  we  want  all  Americans  to 
know  what  these  men  and  women 
accomplished  in  behalf  of  all  the  peo¬ 
ple,  and  to  remember? 

There  may  be  no  more  appropriate 
time  than  now  to  initiate  a  Journalists’ 
Hall  of  Fame.  Now,  when  off-the- 
wall  criticism  erodes  the  credibility  of 
newspapers,  is  the  best  time,  late  as  it 
is. 

What  does  a  Hall  of  Fame  for  news¬ 
paper  people  mean?  It  becomes  a  vis¬ 
ible  symbol  of  the  American  free 
press,  a  way  to  honor  men  and  women 
of  exceptional  dedication  and  ability 


who  made  valuable  contributions  to 
their  country’s  development. 

It  should  be  a  building  in  which  can 
be  displayed  the  likenesses  of  its  cho¬ 
sen,  reproductions  of  their  stories, 
editorials  and  photographs  and  all  the 
memorabilia  of  newspapering. 

A  place  people  can  visit,  where 
schoolchildren  can  be  taken  and  given 
the  opportunity  to  see  and  to  learn 
about  the  history  of  the  American  free 
press,  a  permanent  memorial  of  a  liv¬ 
ing  free  press  and  the  people  who 
made  and  make  it  so  —  that's  what  a 
Journalists  Hall  of  Fame  can  be. 

How  to  organize  it,  fund  it;  where 
to  locate  it  —  these  are  details  sus¬ 
ceptible  to  resolution.  What  is  re¬ 
quired  first  is  recognition  of  its  need 
and  value. 

What  do  you  think? 

If  you  would  like  to  register  your 
opinions.  I’ll  welcome  your  re¬ 
sponses. 

Stanley  Moss 
5050  Sepulveda  Blvd.,  Suite  308 
Sherman  Oaks,  Calif.  91403 


Short  takes 

Vickie  D.  Baker,  25,  whose  last 
known  address  was  Alexander  Road, 
Greer,  was  tired  in  her  absence  and 
convicted  of  passing  a  fraudulent 
check.  —  Spartanburg  (S.C.)  Herald- 
Journal. 
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(Headline)  Little  Known  About 
Group  Tied  to  Mines  —  New  York 
Times. 
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It’s  up  to  the  union 

UPl  management,  Wire  Service  Guiid  ieaders  agree  on  staff 
cutbacks  and  wage  reductions  aimed  at  saving  $12  miiiion; 
UPl  union  members  to  vote  by  mail  on  the  pact 


By  John  Consoli 

It  will  be  at  least  two  weeks  before 
it  is  known  whether  or  not  United 
Press  International  union  members 
will  accept  a  proposal  to  cut  staff  and 
wages  in  order  to  save  the  financially- 
troubled  wire  service  $12  million  over 
the  next  year. 

Wire  Service  Guild  president  Wil¬ 
liam  Morrissey  said  it  is  the  “worst 
agreement”  he  has  ever  recom¬ 
mended  that  his  union  members 
approve. 

If  the  union  members  do  approve  it, 
Morrissey  said,  the  plan  “will  provide 
the  (UPl)  management  team  the 
opportunity  it  needs  to  restore  the 
vitality  UPl  deserves.” 

If  the  union  turns  the  proposal 
down,  UPl  may  go  out  of  business 
because,  according  to  Morrissey, 
who  has  seen  the  company’s  financial 
records,  investors  will  not  put  money 
into  UPl  in  its  current  financial  state. 

“In  our  (union  leaders’)  estimation, 
this  is  what  is  necessary  to  turn  the 
company  around.  Anything  less 
would  not  allow  UPl  to  secure  the 
investors  it  needs,”  Morrissey  said. 

What  this  means  is  that  even  if  the 
union  approves  the  wage  and  staff 
reduction  package,  UPl  still  plans  to 
attempt  a  previously  reported  plan 
(E&P,  Aug.  18)  to  sell  a  30%  share  of 
the  company  for  $12  million. 

At  a  press  conference  on  August  23 
in  New  York,  UPl  executive  vice 
president  and  general  manager,  Luis 
Nogales,  confirmed  that  by  stating, 
“finally,  the  business  plan  we  have 
structured  includes  an  opportunity 
for  outside  investment  in  the  com¬ 
pany.” 

The  plan  the  union  members  are 
being  asked  to  accept  includes  the 
following  provisions: 

•  Between  September  15, 1984,  and 
December  15,  1984,  all  UPl  em¬ 
ployees  (union  and  non  union. 


including  management  executives) 
would  take  a  25%  wage  reduction. 

From  mid-December,  wages  would 
begin  to  be  restored  to  current  levels 
over  the  next  10  months. 

Between  December  15,  1984,  and 
March  31,  1985,  employee  wages 
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would  reach  85%  of  their  current 
level. 

From  April  1,  1985,  through  June 
30,  1985,  wages  would  move  up  to 
90%  of  their  present  level. 

FromJuly  1,  1985,  through  Septem¬ 
ber,  30,  1985,  the  figure  would  be 
hiked  to  95%  and  between  October  1 , 
1985,  and  December  15,  1985,  wages 
would  be  restored  to  the  current 
levels. 

Between  December  15,  1985,  and 
December  31,  1985,  all  employees 
would  receive  a  3%  raise  from  that 
base,  and  between  January  1,  1986, 
and  April  16,  1986,  all  employees 
would  be  earning  5%  more  than  their 
current  wages. 

•  100  union  employees  would  be  let 
go.  (Another  100  non-union  members 
are  to  be  terminated.) 

Of  the  100  union  employees  to  be 
terminated,  40  will  be  from  the  per¬ 
manent  work  force  and  the  other  60 
will  be  “probationary  and  temporary 
staffers.” 

Most  of  these,  according  to 
Nogales,  will  be  temporary  staffers 
hired  for  specific  time  periods  to  sup¬ 
plement  UPl  permanent  staffers  dur¬ 
ing  the  Olympic  Games  and  the 
national  political  conventions,  and  to 
cover  for  summer  vacation  times. 

According  to  Nogales,  UPl  has 
given  notices  of  termination  to  47 
staffers,  many  of  whom  are  temps. 

•  There  would  be  a  one-year 
postponement  of  contributions  by 
UPl  to  the  union  pension  funds. 
According  to  Nogales,  the  pension 
funds  are  “fully-funded  to  cover  cur¬ 
rently  accrued  benefits.” 

At  the  end  of  one  year,  UPl  would 
make-up  the  contribution  to  the  fund 
in  the  amount  of  $1.4  million. 

•  UPl  would  allocate  a  stock 
interest  equal  to  6.5%  of  the  equity  in 
the  company  to  employees,  to  be 
apportioned  according  to  the  wages 

(Continued  on  pufte  8) 


Why  union  leadership  endorsed  the  agreement 

Morrissey:  ‘Second  choice  was  our  oniy  choice’ 


At^  the  press  conference 
announcing  the  tentative  arrange¬ 
ment  between  UPl  and  the  Wire  Serv¬ 
ice  Guild,  William  Morrissey,  presi¬ 
dent  of  the  Guild,  read  the  following 
statement: 

“For  the  past  16  days,  a  team  of 
four  members  of  the  Wire  Service 
Guild  and  its  parent  international 
union.  The  Newspaper  Guild,  has 
worked  on  an  emergency  room  basis 
with  a  team  of  U PI  business  and  news 
management  to  prevent  the  news  ser¬ 
vice’s  demise. 

“I  speak  for  every  member  of  our 
team  when  I  tell  you  this  has  been  the 


Union  must  vote 

(Continued  from  page  7) 


foregone  by  employees  during  the 
wage  reduction  cycle  of  the  proposed 
plan. 

“These  are  stringent  measures,” 
Nogales  said.  “We  are  keenly  aware 
that  we  are  asking  all  of  our  em¬ 
ployees  to  make  considerable  sacri¬ 
fices.  But  we  entered  into  discussions 
with  the  Guild  with  a  clear  and  shared 


most  traumatic,  gut-wrenching 
assignment  of  our  lives. 

“But  reality  gave  us  only  one  of  two 
choices. 

“We  —  the  four  of  us  —  could  have 
taken  a  head-in-the-sand  approach, 
ignoring  the  facts  and  figures  pre¬ 
sented  to  us  on  demand.  In  that  case, 
the  financial  and  working  future  of  our 
members  would  have  been  decided  by 
others  —  probably  people  outside  of 
the  news  industry.  We  would  have 
abrogated  the  trust  placed  in  us  and 
our  union. 

“The  second  choice  was  really  our 
only  choice.  We  considered  every 


goal:  to  reach  an  agreement  that  will 
go  beyond  ensuring  UPI's  short — 
term  survival.” 

Negotiations  that  led  to  the  tenta¬ 
tive  agreement  took  16  days . 

Representing  the  Wire  Service 
Guild  was  Morrissey;  Dan  Car¬ 
michael,  secretary-treasurer  of  the 
Guild;  Drew  Von  Bergen,  UPl  dele¬ 
gate  to  the  Guild’s  executive  com¬ 
mittee;  amd  Richard  Pattison,  an 
international  representative  of  the 
Newspaper  Guild. 

Negotiators  for  UPl  included  Nog- 


piece  of  financial  information  on  UPl 
that  we  and  our  advisors  could  think 
of,  and  in  conjunction  with  UPI's 
management,  structured  a  recovery 
process  that  will  keep  the  greatest 
number  of  our  members  at  work. 

“We  could  not  decide  in  the  isola¬ 
tion  of  a  conference  room  the  future  of 
1,300  UPl  employees. 

“Rather,  we  put  together,  subject 
to  our  members’  approval,  a  plan  for 
reduction  of  the  work  force  —  man¬ 
agement,  overseas,  exempt  and 
Guild-covered  alike. 

“We  put  together  a  package  of 
wage  reductions  that  sets  aside  three 


ales;  Max  McCrohon,  UPl  editor-in- 
chief;  Jack  Kenney,  controller;  Bob¬ 
by  Ray  Miller,  vice  president  of  edito¬ 
rial  development  and  director  of  labor 
relations;  and  Linda  Thoren,  UPl 
general  counsel. 

In  addition,  Raymond  Wechsler 
worked  on  UPI’s  behalf  as  an 
independent  advisor.  Wechsler,  who 
most  recently  served  as  vice  .presi¬ 
dent,  treasurer  and  chief  financial 
officer  of  AT&T  International,  was 
appointed  to  the  UPl  executive  com¬ 
mittee. 


McCrohon:  UPI’s  editorial  plan  to  continue 


Despite  UPI’s  financial  troubles, 
the  news  service  plans  to  go  ahead 
with  its  editorial  reorganization  plan, 
said  editor  in  chief  Maxwell 
McCrohon. 

The  three-year  program  entails 
redeployment  of  news  staff,  moving 
many  out  of  re-filing,  re-routing  and 
re-keyboarding  functions  into  regular 
reporting  and  editing  positions. 

The  company  said  that  while  staff 
levels  will  be  reduced  in  the  short 
term,  the  work  force  will  eventually 
be  expanded  as  the  news  service’s 
“profitability  plan”  takes  effect. 

At  the  press  conference 
announcing  the  staff  and  salary  cuts, 
McCrohon  said  he  did  not  expect  the 
laying  off  of  40  news  personnel  to 
affect  significantly  UPI’s  news  re¬ 
port.  He  said  the  cuts  will  be  spread 
out  among  the  news  service's  six 
domestic  divisions. 

The  key  to  UPI’s  news  reorganiza¬ 
tion  plan  is  its  development  of  its  Cus¬ 
tom  Data  system  for  delivery  of 


“high-speed,  custom-tailored  news” 
to  subscribers. 

William  K.  Adler,  vice  president 
for  information,  explained  that  UPl 
expects  Custom  Data  to  free  up  news 
personnel  from  most  re-keyboarding, 
re-routing  and  related  functions. 
Under  Custom  Data  many  of  those 
functions  were  either  eliminated  or 
transferred  to  the  subscriber 
receiving  the  news  report. 

The  reorganization  plan  includes  a 
strategy  for  beefing  up  UPI’s  cover¬ 
age  in  “key  states,”  including  several 
in  the  Sunbelt,  through  the  opening  of 
new  bureaus  or  reinforcing  the  staffs 
of  existing  ones. 

Adler  said  the  idea  is  for  U  PI  to  pick 
those  states  where  it  feels  it  is  particu¬ 
larly  strong  and  “smother  AP”  by 
intensifying  the  coverage  and 
becoming  the  “dominant”  news  serv¬ 
ice  in  those  areas. 

UPl  has  sold  about  12  Custom  Data 
systems  to  newspapers,  Adler  said, 
but  he  noted  that  the  news  service 
expects  all  of  its  subscribers  to  be  on 


the  system  eventually. 

UPl  has  a  similar  system  for  broad¬ 
cast  called  Custom  News.  The  com¬ 
pany,  in  a  recent  progress  report, 
stated  500  stations  have  signed  up  for 
the  new  system. 

Other  aspects  of  the  reorganization 
plan  call  for  the  creation  of  a  10- 
person  graphics  department,  a  fea¬ 
tures  and  enterprise  desk  and  a  spe¬ 
cial  investigative  team  of  reporters. 

The  plan  also  includes  expansion  of 
the  sports  and  financial  departments. 

Spreading  the  word 

Wire  Service  Guild  president  Wil¬ 
liam  Morrissey  and  the  other  mem¬ 
bers  of  the  union  negotiating  team  will 
be  visiting  seven  cities  within  the  next 
10  days  in  order  to  explain  to  union 
members  the  terms  of  the  proposed 
wage  and  job  cutback  agreement. 

Morrissey  and  his  team  will  be 
meeting  with  union  members  in  Chi¬ 
cago,  Boston,  Washington,  D.C.,  San 
Francisco,  Los  Angeles,  Dallas  and 
Atlanta.  _ 
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raises  due  over  the  next  14  months, 
and  cuts  current  salaries  for  a  year. 

“We  put  together  a  plan  for 
postponing  UPI  contributions  to  our 
members’  pension  plan  for  a  year. 

“We  secured  some  stock  in  UPI’s 
parent  holding  company,  a  seat  on 
UPI’s  board  of  directors  and  a  second 
seat  on  its  operations  executive  com¬ 
mittee. 

“We  assured  ourselves  that  we  will 
be  able  to  have  continuing  review  of 
DPI’s  finances  and  verify  that  all  ele¬ 
ments  of  UPI’s  work  force  participate 
in  the  program  on  an  equal  footing. 
We  will  be  there  every  day  to  try  and 
prevent  the  mistakes  of  the  past  from 
recurring. 

“We  now  present  the  result  of  our 
work  to  the  democratic,  secret  ballot 
process  —  to  our  members  —  where 


the  real  decision  will  be  made. 

“The  management  team  of  UPI 
must  now  provide  the  transfusion  this 
company  needs  to  revive  its  vitality. 
The  emergency  room  work  —  if 
approved  by  the  employees  of  UPI  — 
is  done 

“We  believe  we  have  put  together  a 
plan  that  will  provide  the  manage¬ 
ment  team  the  opportunity  it  needs  to 
restore  the  vitality  UPI  deserves. 

“Let  me  tell  you  this  is  the  worst 
agreement  I  have  ever  recommended 
to  the  membership  of  the  Wire  Serv¬ 
ice  Guild.  But  under  these  circumst¬ 
ances,  it  is  the  best  that  I,  Dan  Car¬ 
michael,  our  secretary-treasurer; 
Drew  Von  Bergen,  our  UPI  delegate; 
and  G.  Richard  Pattison,  our 
international  representative,  can 
offer.’’ 


Morrissey  was  elected  president  of  | 
the  Wire  Service  Guild  in  1978.  He  | 
negotiated  contracts  with  the  Associ-  | 
ated  Press  in  1979,  1981  and  1983.  In  I 
1980  and  1983,  he  negotiated  con-  | 
tracts  with  UPI.  S 

•  Morrissey’s  wire  service 
experience  began  with  his 
employment  by  the  AP  in  October 
196^.  He  was  elected  AP  delegate  to 
the  Wire  Service  Guild  executive 
committee  in  1978. 

The  Wire  Service  Guild  is  a  local  of 
the  Newspaper  Guild,  AFL-CIO, 
CLC.  It  has  approximately  1,600 
members,  almost  equally  divided 
between  employees  of  AP  and  UPI. 

The  majority  of  the  members  are 
news  persons,  but  the  contracts  also 
cover  employees  of  the  news  services 
working  in  accounting,  data  process¬ 
ing,  library  and  clerical  areas. 


Luis  Nogales:  The  man  who’s  running  UPI 


Luis  Nogales,  who  joined  United 
Press  International  in  1983  as  execu¬ 
tive  vice  president,  was  later  named 
chairman  of  the  executive  committee, 
and  who,  two  weeks  ago  was  named 
general  manager,  is  the  man  who's 
running  non-editorial  show  at  the  wire 
service. 

Nogales,  40,  was  specifically 
brought  in  by  UPI  co-owners  Douglas 
Ruhe  and  William  Geissler  for  his 
background  in  law  and  finance. 

His  duties  include  all 
administrative  and  budgetary  areas  of 
the  company,  including  control  over 
the  editorial  budget. 

Nogales  was  the  chief  UPI  nego¬ 
tiator  in  the  latest  talks  with  the  Wire 
Service  Guild  to  amend  the  union  con¬ 
tract. 

Since  acquiring  the  company  from 
the  E.W.  Scripps  Co.  in  June  of  1982, 
Ruhe  and  Geissler  have  gradually 
attempted  to  delegate  management 
responsibilities. 

In  fact,  neither  Ruhe  nor  Geissler, 
nor  UPI  president  William  Small  were 
present  on  the  day  when  the  tentative 
agreement  to  cut  staff  and  salaries 
was  reached. 

According  to  Nogales,  Ruhe  and 
Geissler  “already  had  com¬ 
mitments’’  that  prevented  them  from 
attending. 

"The  people  at  the  news  con¬ 
ference  were  the  ones  implementing 
the  agreement,"  said  Nogales. 

“They  (Ruhe  and  Geissler)  have  al¬ 
ways  said  they  were  not  going  to  run 
this  business." 

Nogales  is  a  member  of  the  boards 
of  directors  of  Levi  Strauss  &  Com- 


Luis  Nogales 


pany,  the  Bank  of  California  and  Ban- 
Cal  Tri-State  Corporation. 

His  corporate  executive 
experience  includes  seven  years  with 
the  diversified  media  firm  Golden 
West  Broadcasters. 

Nogales  joined  Golden  West  in 
1973  and  was  involved  in  all  aspects  of 
management  including  functions  such 
as  legal,  labor  relations,  planning  and 
general  administration.  He  became 
executive  vice  president  and  a  mem¬ 
ber  of  the  board  in  1978. 

He  also  served  as  vice  president  of 
Fleishman-Hillard,  Inc.,  a  national 
public  relations  and  consulting  firm 
for  two  years  prior  to  joining  UPI  in 
1983. 

Nogales  has  a  B.A.  degree  from 
San  Diego  State  College  in  1966  and  a 


law  degree  from  Stanford  University. 
He  also  served  as  assistant  to  the 
president  of  Stanford  University  from 
1%9  to  1972. 

He  was  selected  as  a  White  House 
Fellow  in  1972. 

i  Even  the  UPI  execs 
to  take  pay  cuts 

According  to  the  tentative  agree¬ 
ment  reached  between  Wire  Service 
Guild  leaders  and  UPI  management, 
even  UPI  executives  will  be  required 
to  take  pay  cuts. 

According  to  Wire  Service  Guild 
president  William  Morrissey,  the  pay 
reductions  “effect  everyone  from  the 
president  on  down.  And  that  includes 
a  top  salary  of  $125,000  down  to  about 
$200  per  week." 

Several  news  people  at  the  press 
conference  at  which  the  agreement 
was  announced  were  curious  if  Mor¬ 
rissey  inadvertently  or  purposely  had 
disclosed  the  salary  of  William  Small, 
UPI  president. 

A  UPI  official  would  not  comment 
on  the  Morrissey  statement  except  to 
say,  “I  think  he  (Bill  Small)  makes 
more  than  that.” 

UPI  reporters  under  the  current 
Wire  Service  Guild  contract  earn  $556 
per  week  at  top  minimum.  The  aver¬ 
age  salary  for  newsroom  personnel  is 
$499. 

Those  amounts  will  be  trimmed  by 
25%  beginning  September  15  through 
December  15,  1984,  if  the  Guild 
approves  the  tentative  agreement. 
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The  UPl  financial  picture 

Although  management  has  halved  losses  since  the  acquisition  from 
E.W.  Schpps,  UPl  has  lost  a  total  of  $23  million  during  ’82  and  ’83 


Since  United  Press  International 
was  sold  the  the  E.W.  Scripps  Co.  in 
June  of  1982,  average  monthly  losses 
have  been  cut  in  half. 

However,  the  company  lost  a  total 
of  $23  million  in  1982  and  1983, 
according  to  a  an  investment  memo 
prepared  for  UPl  by  the  G.  William 
Miller  Co.  of  Washington,  D.C. 

Even  if  the  Wire  Service  Guild 
approves  the  proposed  wage  and 
manpower  reductions,  UPl 
executives  have  indicated  that  they 
still  plan  to  attempt  to  sell  30%  of  the 
company  for  $12  million  (E&P,  Aug. 
18). 

“Between  1980  and  1983,  UPl  was 
losing  an  average  of  $1  million  each 
month,”  Luis  Nogales,  UPl  execu¬ 


tive  vice  president  and  general  mana¬ 
ger  said.  “For  much  of  1982,  our 
deficits  were  running  at  about  $2  mil¬ 
lion  monthly.  It  is  clear  that  sales 
gains  and  fixed  cost  reductions  were 
not  able  to  impact  our  bottom  line  fast 
enough.” 

Nogales  would  not  confirm  current 
monthly  loss  figures,  except  to  say 
they  are  “just  under”  $1  million. 
Other  UPl  officials  have  hinted  that 
current  monthly  losses  are  about 
$900,000. 

The  proposed  wage  and  staff  cuts 
will  save  the  company  a  total  of  $12 
million  on  an  annualized  basis.  Of  that 
total,  $9  million  will  be  saved  as  a 
result  of  the  payroll  cutbacks. 


Nogales  said  that  if  the  union 
approves  the  new  agreement,  UPl 
will  show  a  profit  of  $1  million  by  the 
end  of  the  fourth  quarter  and  $3  mil¬ 
lion  for  1985. 

Commenting  on  the  proposed  wage 
and  staff  cutback  agreement,  Nogales 
said,  “the  Guild  leadership  and  UPl 
management  agreed  that  immediate 
short-term  measures  were  essential  to 
stabilize  the  company’s  financial 
position.  Continued  deficits  are  abso¬ 
lutely  unacceptable  and  jeopardize 
the  future  of  UPl.” 

Nogales  would  not  elaborate  on 
that  statement  and  said  he  did  not 
want  to  speculate  what  would  happen 
to  UPl  if  the  union  did  not  approve  the 
staff  and  salary  cuts. 


UPl’s  turnaround  plan 

Salary  and  staff  cut  proposals  are  only  one  part  of  a 
‘multi-faceted  plan’  to  make  the  news  service  profitable 


By  Andrew  Radolf 

The  salary  and  staff  cut  proposals  at 
United  Press  International  are  only 
one  part  of  a  “multi-faceted  plan”  to 
make  the  news  service  profitable, 
said  executive  vice  president  and 
general  manager  Luis  Nogales. 

Other  aspects  include:  working  out 
new  payment  schedules  w'ith  the  com¬ 
pany’s  vendors;  cleaning  up  the  bal¬ 
ance  sheet;  finding  new  joint  venture 
partners  and  investors;  and  retaining 
and  selling  new  subscribers. 

UPl  reportedly  owes  about  $9  mil¬ 
lion  to  its  vendors.  Nogales,  in  a  re¬ 
cent  interview,  would  not  confirm 
this  amount,  but  did  admit  that  the 
news  service  is  “behind  payments 
with  many  of  them.” 

“We  are  now  in  the  process  of  talk¬ 
ing  with  vendors,”  he  said.  “We’re 
putting  together  a  repayment  pro¬ 
gram.” 

Nogales  maintained  that  the  “con¬ 
fidentiality  of  the  accounts  payable  is 
essential”  to  the  success  of  the  pro¬ 
gram,  but  he  said  the  vendors  have 
been  “very  encouraging’’  about 
working  with  UPl. 

UPl  is  in  the  process  of  trying  to 
find  an  investor  willing  to  put  up 


around  $12  million  for  a  30%  share  in 
the  company.  The  news  service  has 
also  been  looking  for  a  joint  venture 
partner  for  its  communications 
system. 

Nogales  said  that  the  wire  service  is 
taking  a  flexible  approach  to  structur¬ 
ing  any  equity  deals.  He  said  the 


“We  are  now  in  the 
process  of  talking  with 
vendors,”  he  said.  “We’re 
putting  together  a 
repayment  program.” 


hoped-for  30%  investor  and  com¬ 
munications  joint  venture  partner 
“could  be  the  same  (company)  or  dif¬ 
ferent.” 

Nogales  declined  to  name  who  any 
of  these  potential  partners  might  be 
nor  did  he  say  how  many  there  are. 

“They  don’t  want  their  names 
splashed  around  the  newspapers  as 
‘having  talks  with  financially  troubled 
UPl,’”  he  said. 

Nogales  discounted  the  possibility 
that  an  investor  or  joint  venture  part¬ 


ner  with  UPl  could  end  up  owning  the 
news  service  or  most  of  its  assets  if 
the  company’s  financial  troubles 
worsened. 

“The  intent  is  not  to  sell  control  of 
UPl,”  he  said. 

He  described  UPl’s  financial  woes 
as  a  resulting  from  a  “cash  flow  prob¬ 
lem’’  and  said  the  spending  cuts 
should  return  the  company  to  the 
black  “for  a  sustained  period”  and 
give  it  “more  time  to  build  on  its  suc¬ 
cess”  in  signing  up  new  subsribers. 

Although  the  company  has  re¬ 
ported  its  sales  for  new  subscriber 
contracts  have  increased  greatly, 
there  is  a  “gap”  between  the  signing 
of  many  of  these  new  contracts  and 
when  they  reach  their  full  revenue 
potential. 

UPl  sees  1986-88  as  being  the  peak 
year  for  new  revenues  to  come  on 
stream. 

However,  from  the  time  of  the 
acquisition  of  the  news  service  by 
Media  News  Corp.  in  June,  1982, 
there’s  been  a  constant  need  by  UPl 
to  invest  in  new  equipment  and 
expand  its  services. 

Nogales  said  these  investments 
were  necessary  in  order  to  stop  the 
erosion  of  UPl’s  clients  as  well  as  to 
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attract  new  ones. 

In  fact,  he  conceded  that  UPI  must 
continue  to  retain  subscribers  if  the 
financial  program  to  restore  pro¬ 
fitability  is  to  succeed  as  planned. 

For  this  reason,  the  company  is 
sticking  with  its  editorial  reorganiza¬ 
tion  plans  and  hopes  to  be  adding  staff 
and  opening  more  bureaus  in  the  fu¬ 
ture. 

Nogales  remarked  that  the  pro¬ 
posed  wage  reductions  could  harm 
the  news  product  if  editorial  em¬ 
ployees  decide  to  seek  work  else¬ 
where.  He  maintained,  however,  that 
despite  the  cuts,  UPI’s  salaries  “are 
still  competitive  with  salaries  in  the 
newspaper  industry.  We  hope  to  hold 
the  people  we  have.  There's  only 
three  months  at  25%  reductions." 

In  a  recent  sales  report,  UPI  said  its 
sales  in  1983  totaled  $30  million,  while 
those  for  the  first  half  of  1984  totaled 
$24  million.  However,  sales  means 
“contracts  signed"  and  “a  great 
many  of  these  are  future  starts,"  the 
report  said. 

The  report  noted  that  UPI  lost  22 
newspapers  in  1984  representing 
about  500,000  daily  circulation.  It 
signed  up  39  dailies  representing 
about  683 ,000  crculation  for  a  net  gain 
of  17  papers  but  only  a  net  daily 
circulation  gain  of  83,000. 

In  its  etfort  to  win  new  subscribers, 
UPI  has  offered  contract  scale-ups,  or 
“inducements”  as  co-owners  Doug¬ 
las  Ruhe  and  William  Geissler  once 
called  them.  The  news  service  came 
in  for  heavy  criticism  from  newspaper 
editors  for  the  practice  which  they 
claimed  amounted  to  selling  the  serv¬ 
ice  at  cut-rate  prices. 

But  UPI  executives  defended  the 
practice,  saying  it  was  either  sell  with 
scale-ups  or  not  make  the  sale  at  all. 

They  admitted,  though,  that  the  use 
of  scale-ups  when  coupled  with  the 
need  to  invest  in  equipment  and  ser¬ 
vices  only  caused  UPI’s  deficits  to 
remain  insurmountable. 

“I  don’t  want  to  say  we  expanded 
too  fast,”  Nogales  commented. 
“Certain  investments  had  to  be  made 
to  stop  the  slide  in  the  client  list."  He 
added  that  UPI  also  wanted  to  devise 
its  cost-cutting  program  in  a  way  that 
“would  not  hurt  the  product." 

Nogales  pointed  that  in  the  near- 
term,  the  costs  of  installing  satellite 
communications  and  severing  links  to 
AT&T’s  land  lines  outweigh  the  sav¬ 
ings. 

The  tentative  agreement  with  the 
Wire  Service  Guild  calls  for  UPI  to 
postpone  for  one  year  the  company’s 
contributions  to  the  pension  fund,  a 
sum  of  about  $1.4  million.  Nogales 
agreed  this  provision  merely  shifts 
that  financial  burden  to  the  future,  but 
he  said  the  postponement  was  sought 


because  “we  immediately  got  cash 
flow.” 

Both  the  union  and  management 
agreed  that  the  pension  fund  is  over- 
funded.  Nogales  said  that  UPI  cannot 
claim  ownership  to  the  excess  funds. 

UPI  wrote  off  about  $5  million  in 
“deadbeat”  accounts  receivable 
which  were  on  the  books  at  the  time  of 
the  sale  from  E.W.  Scripps  Co.  and 
had  been  carried  by  the  news  service 


‘7he  intent  is  not  to 
seii  controi  of  UPi,”  he 
said. 

“for  years,”  Nogales  said.  He  com¬ 
mented  that  he  is  sure  the  remaining 
$12  million  in  accounts  receivable  is 
valid  because  “they  are  not 
inordinately  aged.  We’re  just  not 
carrying  accounts  that  haven’t  been 
paid  for  years." 

Nogales  said  the  “whole  exercise” 
in  seeking  spending  cuts  and  writing 
off  bad  receivables  is  “to  be  realistic" 
and  give  potential  investors  a  clear 
picture  of  where  UPI  stands. 

He  said  “getting  the  deadbeats  off 
the  balance  sheet”  will  also  help  UPI 
“in  the  short  term  establish  very  solid 
credit  lines." 

He  noted  that  the  picture,  on  the 


“We  spend  a  iot  of  time 
assuring  the  Guiid  that 
UPi’s  financiai  probiems 
were  not  caused  by  any 
of  that  —  siphoning  off  of 
funds  or  assets,”  Nogaies 
said. 


exspense  side,  is  further  improved  by 
the  fact  that  1984  saw  about  $2  million 
in  non-recurring  expenses  associated 
with  the  move  of  UPI  headquarters 
from  New  York  to  Washington  and 
Nashville. 

Also,  by  the  end  of  the  year  UPI 
will  no  longer  be  paying  serverance 
for  about  30  employees  who  lost  their 
jobs  when  UPI  sold  its  photo  library 
to  the  Bettmann  Archives,  Nogales 
said. 

Just  how  fast  UPI  can  gobble  up 
cash  is  demonstrated  by  the  fact  that 
the  $3.3  million  in  upfront  cash  the 
news  service  received  from  Reuters 
in  the  June  sale  of  its  foreign  photo 
bureaus  is  already  used  up.  About 
$2.3  million  of  that  went  to  cover 
extra  expenses  incurred  for  covering 
the  Olympics  and  the  conventions. 

Nogales  believes  that  the  redone 
balance  sheet  and  the  “positive  cash 


flow”  resulting  from  the  cuts  could  at 
last  attract  investors  who  do  not  want 
to  take  an  equity  position  in  a  money¬ 
losing  company. 

The  fact  that  UPI  lost  money  for  so 
many  years  is  another  attraction. 
Nogales  said,  because  those  losses 
can  be  carried  forward  and  applied  to 
future  profits. 

“The  losses  at  UPI  are  an  enor¬ 
mous  resource,"  he  said.  “We’re  not 
going  to  pay  taxes  for  a  long  time  and 
that’s  an  advantage  in  attracting 
capital.  Any  investor  will  not  pay 
taxes  in  regard  to  their  investment  in 
UPI.” 

UPI  also  got  some  breaks  in  its 
equipment  expenses  through  lease- 
back  arrangements  with  Foothill 
Capital  Corp.  of  Los  Angeles. 
Nogales  said. 

He  explained  that  the  $5  million 
deal  with  Foothill  called  for  them  to 
purchase  satellite  dishes  from  UPI 
and  then  lease  them  back  to  UPI. 

“They  got  a  tax  benefit,"  Nogales 
said.  “We  benefitted  too  because  we 
know  they  got  a  tax  advantage  and 
that  affected  the  (lease-back)  price." 

Nogales  noted  that  because  of  the 
lease-back  arrangement,  the  dishes 
involved  do  not  show  up  on  the  com¬ 
pany’s  balance  sheet. 

There  have  been  rumors  that  UPl’s 
co-owners  were  quietly  transferring 
its  assets,  particularly  its  com¬ 
munications  facilities,  to  other  com¬ 
panies  they  own. 

Nogales  denied  that  any  transfer  of 
assets  was  taking  place.  He  pointed 
out  that  the  granting  of  6.5%  of  UPI’s 
shares  to  employees  guarantees  that 
the  company’s  assets  “are  properly 
used." 

“We  spent  a  lot  of  time  assuring 
the  Guild  that  UPl’s  financial  pro¬ 
blems  were  not  caused  by  any  of  that 
—  siphoning  off  of  funds  or  assets," 
Nogales  said. 

In  addition  to  Media  News  Corp., 
Ruhe  and  Geissler  own  Focus  Com- 
munications  which  Nogales 
described  as  “applicant  to  a  number 
of  tv  stations"  including  UHF  Chan¬ 
nel  66  in  Chicago. 

With  other  investors,  the  two  men 
are  involved  in  a  totally  separate  com¬ 
pany  named  UPI  Media  which  also  is 
engaged  in  acquiring  various  televi¬ 
sion  licenses,  Nogales  said. 

UPI  is  “the  only  property  owned  by 
Media  News  Corp.,"  Nogales  said, 
but  he  noted  that  there  are  “a  number 
of  subsidiaries  affilated  around  UPI." 

One  of  these,  UPI  Realty,  was 
formed  “to  get  an  ownership 
position”  in  properties  where  UPI 
has  offices  or  bureaus  “instead  of  just 
being  a  lessee,"  he  said. 
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Spencer  takes  charge 

New  York  News’  new  editor  has  earned  respect  of 
his  co-workers  during  his  37  years  in  the  news  business 


By  Jim  Haughton 

"New  York  is  going  to  know  within 
six  months  that  Gil  Spencer  has  been 
around.  Within  a  year  he  will  put  his 
imprint  on  the  city." 

Chuck  Stone 
Senior  Editor, 
Philadelphia  Daily  News 

Gil  Spencer  said  the  only  reason  he 
left  a  reporting  job  with  the  Chester 
(Pa.)  Times  was  because  he  was  tired 
of  editors  messing  with  his  copy.  His 
explanation  was  in  language  more  fit¬ 
ting  a  former  Navy  enlisted  man. 

Spencer’s  move  from  reporter  to 
editor  took  him  to  the  Main  Line 
Times  in  Ardmore,  Pa.,  on  Phi¬ 
ladelphia’s  rich  Western  suburbs.  He 
had  a  six-member  editorial  staff. 
Some  of  his  Chester  Times  associates 
(now  the  Deleware  County  Times) 
questioned  the  judgment  of  moving 
from  a  daily  to  a  weekly. 

The  tall,  slim  Spencer,  known  for 
his  Brooks  Brothers  wardrobe  and  a 
smoking  cigarette  that  drips  ashes  and 
sparks,  is  taking  his  37  years  of  news¬ 
paper  experience  to  the  New  York 
News,  America’s  largest  selling  met¬ 
ropolitan  daily  and  Sunday  paper.  He 
becomes  editor  in  early  September  in 
what  he  calls  a  “huge  challenge.’’ 

When  you  are  58  years  old,  secure 
and  successful  as  editor  of  the  Phi¬ 
ladelphia  Daily  News  for  nine  years, 
there  is  little  reason  to  leave  your 
home  town.  His  wife  Isabel  was  state 

Spencer  doesn’t  see 
himself  as  a  knight  on  a 
white  horse  rushing  to  the 
rescue  of  a  newspaper 
fighting  in  a  big,  changing 
market  with  plenty  of 
competition. 

editor  of  the  Wilmington  (Del.)  News 
Journal. 

New  York  News  publisher  James 
Hoge  made  Spencer  an  offer  he  con¬ 
sidered  seriously  for  several  weeks. 
Close  news  friends  saw  him  in  a  per¬ 
sonal  Yes-No  debate  before  he  finally 
accepted  the  New  York  invitation. 

“I  was  very  happy  here  (Phi- 


The  front  cover  of  the  special  edition 
of  the  Philadelphia  News  developed  to 
honor  F.  Gilman  Spencer  on  his 
departure  as  editor  to  take  a  similar 
post  with  the  New  York  Daily  News. 
The  12-page  edition  featured  contri¬ 
butions  by  staff  personnel  and  only 
1 ,000  copies  were  printed. 

ladelphia).  But  Jim  Hoge  is  a  very 
dynamic  publisher,”  Spencer 
explained. 

Spencer  doesn’t  see  himself  as  a 
knight  on  a  white  horse  rushing  to  the 
rescue  of  a  newspaper  fighting  in  a 
big,  changing  market  with  plenty  of 
competition. 

“I  don’t  want  New  York  to  think 
that  here  comes  your  saviour.  That’s 
bull  ...,’’  said  the  frank-speaking 
editor. 

“I’m  going  to  need  a  lot  of  educa¬ 
tion,  I  expect  a  lot  of  help.  And  maybe 
a  little  from  God. 

“The  less  I  say  about  New  York, 
the  better  off  I’ll  be,’’  he  continued. 

What  the  staff  in  New  York  will  get 
is  a  down-to-earth  editor  who  has  a 
reputation  for  being  very  “people- 
oriented.” 

That  term  keeps  appearing  in  talks 
with  many  news  people  who  have 
known  and  worked  with  him  on  sever¬ 
al  papers. 

“He’s  never  lost  the  people  per- 
sective.  He  applies  an  in-house  look 
at  problems.  He  thinks  about  the 
reader,”  said  Rick  Selvin,  Daily 
News’  book  editor. 

“He’s  never  too  busy  to  talk  with 
you.  He  hated  Yes-men.  He  wanted 
input,  ideas.  He’s  very  easly  excited 


and  he  confers  with  people,” 
explained  Jay  Dunn,  a  sportswriter 
with  the  Trentonian  (Trenton,  N.J,). 

Dunn  was  interviewed  by  editor 
Spencer  when  he  was  hired.  While  at 
the  Trentonian,  Spencer  won  a  Pulit¬ 
zer  Prize  in  1975  for  his  editorials  on 
New  Jersey  government  scandals. 

Bill  Harris,  chief  photographer  of 
the  Main  Line  Times  and  with  it  since 
1948,  has  seen  a  succession  of  editors 
at  the  paper.  Spencer  remains  a 
standout. 

“He’s  very  people-oriented.  He 
has  a  fast  mind  and  can  think  things 
out.  He  thinks  about  people.  He 
sticks  in  your  mind,”  Harris  recalled. 

It  was  while  at  the  Main  Line  Times 
that  Spencer  engaged  in  his  first  edito¬ 
rial  match.  The  editor  of  the  rival 
Main  Line  Chronicle  was  Ben  Kram¬ 
er,  ex-editor  of  the  ML  Times,  who 
was  a  tough,  hardnosed  newspaper¬ 
man  who  reminded  readers  that  he 
and  newspaper  tycoon  Samuel  New- 
house  were  grade  school  classmates. 
Kramer  had  a  typewriter  that  was  a 
frying  pan  for  politicians,  business¬ 
men  and  socialites  alike. 

The  Chronicle  backed  an  old-line 
Republican  Main  Line  group. 
Spencer  editorially  supported  a  more 
moderate,  younger  contingent.  Each 

What  the  staff  in  New 
York  will  get  is  a 
down-to-earth  editor  who 
has  a  reputation  for  being 
very  “people-oriented.” 

week  the  two  editors  delighted  read¬ 
ers  with  their  editorial  sparring. 

“God  made  me  for  Ben  Kramer,” 
said  Spencer  reflectively.  They  later 
became  close  friends  and  Spencer 
was  invited  to  give  a  eulogy  at  Kram¬ 
er’s  funeral. 

“Ben  called  Gil  ‘Frusty’  because  he 
was  frustrated,”  said  Mrs.  Kramer, 
now  a  restaurant  reviewer  for  the 
Main  Line  Times.  “Both  were  news¬ 
papermen  to  the  core.  Very  much 
alike,”  Mrs.  Kramer  recalled. 

In  all  his  editorial  posts,  Spencer 
has  earned  the  deep  respect  of  his 
staff  because  he  takes  a  personal 
interest  in  them.  His  door  is  always 

(Continued  on  page  26) 
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EEOC  charges  N.Y.  News  with  discrimination 


The  Equal  Employment  Opportu¬ 
nity  Commission  has  filed  a  suit  in; 
federal  court  charging  the  New  York 
Daily  News  with  racial  discrimina¬ 
tion. 

The  suit  alleges  the  News  dis¬ 
criminated  against  its  black  editorial 
emplloyees  by  paying  them  less  than 
their  white  counterparts  and  failing  to 
promote  them  or  give  merit  raises. 

The  suit  also  charges  that  the  news¬ 
paper  retaliated  against  blacks  who 
filed  grievances  over  alleged  discrimi¬ 
nation. 

The  EEOC  is  seeking  as  remedy 
back  pay  and  promotions  for  those 
employees  affected  by  alleged  dis¬ 
crimination  and  wants  the  court  to 
order  the  News  to  implement  an 
affirmative  action  program  to  offer 
blacks  “equal  opportunity  in  the  fu¬ 
ture.” 

The  EEOC  alleged  the  News  also 
discriminated  against  blacks  in 
“other  departments”  but  did  not 
name  those  departments. 


News  president  Arthur  Wible  said 
in  a  prepared  statement  that  the 
EEOC  charges  are  “without  merit” 
and  added  that  he  “is  surprised  the 
EEOC  is  filing  this  legal  action  at  this 
late  date.  As  EEOC  is  well  aware,  the 
charges  stem  from  litigation  brought 
by  a  handful  of  employees  two  years 
ago.” 

About  a  dozen  black  News  em¬ 
ployees  have  been  involved  in  litiga¬ 
tion  with  the  paper  over  discrimina¬ 
tion  charges.  Their  complaint  is 
scheduled  for  trial  later  this  year. 

Wible  said  in  his  statement  that  the 
News  “voluntarily  submitted”  an 
affirmative  action  plan  to  the  EEOC 
last  December  and  initiated  it  in  Jan¬ 
uary.  Wible  said  the  agency  never 
commented  on  the  plan  nor 
acknowledged  its  initiation. 

The  EEOC  began  its  own 
investigation  into  the  caucus’  charges 
and  its  current  suit  grew  out  of  that 
probe. 

David  Hardy,  a  News  reporter  who 


filed  the  lead  complaint  in  the  EEOC 
case,  said  the  suit  is  “on  behalf  of  all 
reporters  who  worked  at  the  paper 
back  to  1977.” 

Hardy  added  that  the  EEOC  action 
is  “apart  from  our  private  suit”  which 
has  received  financial  backing  from 
the  Newspaper  Guild  to  cover  legal 
costs. 

Hardy  said  the  EEOC  and  the 
News  were  trying  to  negotiate  a 
settlement  to  the  case,  but  the  talks 
broke  down  over  the  issue  of  pro¬ 
motions. 

“They  were  willing  to  pay  us 
money,  but  they  were  not  amenable  to 
any  promotions,”  he  said. 

The  News  has  about  450  editorial 
employees,  but  the  paper  will  not  re¬ 
lease  figures  for  how  many  of  them 
are  black. 

Hardy  estimated  the  News 
employs  about  30  blacks  in  the  edito¬ 
rial  department,  including  copy- 
people. 


‘Security’  fee  on  convention  reporters  rescinded 


A  $100  “security”  fee  imposed  on 
reporters  covering  the  Pennsylvania 
delegation  to  the  Republican  National 
Convention  in  Dallas,  to  help  pay  fora 
hospitality  room  and  a  delegation 
breakfast,  was  rescinded  after  com¬ 
plaints  from  some  southeastern  Penn¬ 
sylvania  media  representatives. 

GOP  State  Chairman  Robert 
Asher,  who  refused  to  identify  those 
who  complained,  said  refunds  would 
be  made  to  news  reporters  who  paid 
the  fee,  which  was  also  imposed  on 
the  state’s  98  delegates  and  98  alter¬ 


nates.  Asher  said  he  will  mail  refund 
checks  to  about  60  media  representa¬ 
tives. 

Asher  had  eight  telephones 
installed  in  the  delegation’s  press 
room  in  the  Wyndham  Hotel  and  pro¬ 
vided  committee-owned  typewriters 
for  media  people  requiring  them.  A 
radio  acuality  box  the  committee 
installed  to  transmit  recording  to 
Pennsylvania  stations  was  stolen 
soon  after  the  press  room  opened. 

Of  the  “security”  fee  for  the  news 
media,  Asher  said  “about  70  percent 


of  the  media  agreed  to  it;  30  percent 
said  they  wouldn’t  pay  because  they 
felt  it  was  a  violation  of  their  con¬ 
stitutional  rights.  They  said  they  nev¬ 
er  needed  a  security  badge  to  come 
into  our  hospitality  room  before.” 

The  hospitality  room  was  stocked 
with  beer,  Pennsylvania  wines,  Leba¬ 
non  bologna,  pretzels  and  potato 
chips.  The  beer  cost  the  committee 
$2.25  a  bottle  and  the  wine  $15  a 
bottle,  a  committee  official  said. 
“We’re  not  providing  any  hard 
stuff,”  he  added. 


Libel  suit  dropped  following  front  page  retraction 


San  Diego  Mayor  Roger  Hedge- 
cock  has  withdrawn  a  $3  million  libel 
suit  against  the  San  Diego  Union  after 
the  newspaper  published  a  front  page 
retraction  of  a  story  containing  allega¬ 
tions  about  his  personal  and  campaign 
finances. 

“The  Union  has  since  learned  that 
key  aspects  of  these  stories  were 
incorrect,”  the  July  25  retraction 
stated. 

The  paper  said  it  had  “relied  on 
statements  of  sources  close  to  the 
investigation”  in  reporting  April  20 
and  21  that  the  grand  jury  was 
investigating  allegations  about 
Hedgecock’s  finances. 


According  to  the  stories,  a  37-page 
district  attorney’s  memorandum 
allegedly  contained  charges  that  the 
mayor  controlled  bank  accounts  with 
as  much  as  $400,000  in  unexplained 
balances  and  that  he  had  sold  his 
home  to  a  corporation  executive  for 
$250,000  without  recording  the  sale. 

Hedgecock  repeatedly  denied  the 
charges  and  had  demanded  that  the 
Union  retract  portions  of  the  story. 
The  paper  published  a  partial  correc¬ 
tion  April  29,  after  which  the  mayor 
sued  the  Union  and  reporter  Terry 
Colvin. 

The  subsequent  published  retrac¬ 
tion  was  agreed  upon  by  Hedgecock 


and  Union  editor  Gerald  L.  Warren 
after  extensive  negotiations  by  attor¬ 
neys  for  both  sides,  the  Union  re¬ 
ported. 

Warren  was  reported  as  saying  the 
Union  concluded  that  its  sources 
were  wrong. 

Hedgecock  lauded  the  retraction 
and  said  he  was  never  interested  in 
obtaining  money  from  the  Union. 

The  mayor  claimed  the  April  20 
story  cost  him  an  outright  victory  in 
the  June  5  primary  election. 

In  the  primary,  Hedgecock 
received  47%  of  the  vote  and  faces  a 
Nov.  6  runoff  election. 
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Covering  wars  and  invasions 

Defense  Department  makes  public  the  recommendations  of 
the  Sidle  Commission  for  press  access  to  military  actions 


The  Defense  Department  has  made  public  the  recom¬ 
mendations  of  the  Sidle  Commission  for  press  access  to 
military  actions  and  said  it  plans  to  implement  them. 

The  special  Pentagon  panel,  headed  by  retired  army 
Maj.  Gen.  Winant  Sidle,  was  formed  in  response  to  press 
outcries  over  being  excluded  from  covering  the  invasion  of 
Grenada  last  October.  The  panel  consisted  of  seven 
members  of  the  military  and  seven  retired  journalists 
including  two  former  war  correspondents. 

The  panel  held  hearings  last  February  during  which  both 
news  media  executives  and  military  officers  expressed 
their  views  on  how  the  press  should  be  able  to  cover  U.S. 
forces  in  action. 

Its  recommendations  were  submitted  in  April  to  Gen. 
John  W.  Vessey  Jr.,  chairman  of  the  Joint  Chiefs  of  Staff, 
for  study,  and  he  submitted  them  to  Secretary  of  Defense 
Caspar  W.  Weinberger  for  final  consideration  and 
approval. 

The  panel’s  statement  of  principle  declared  the  mem¬ 
bers  believe  “it  is  essential  that  the  U.S.  news  media  cover 
U.S.  military  operations  to  the  maximum  degree  possible 
consistent  with  mission  security  and  the  safety  of  U.S. 
forces.” 

In  a  letter  to  Gen.  Vessey,  Sidle  stated  his  belief  that  if 
his  commission’s  recommendations  had  been  “in  place 
and  fully  considered  at  the  time  of  Grenada  there  might 
have  been  no  need  to  create  our  panel.” 

The  Sidle  Commission  limited  itself  to  questions  of 
coverage. 

In  his  letter.  Sidle  said  First  Amendment  issues  were  not 
discussed  because  they  “were  a  matter  for  the  legal  pro¬ 
fession  and  courts”  and  the  panel  members  felt  “we  were 
not  qualified  to  provide  a  judgment.” 

Secretary  Weinberger,  in  a  statement  declaring  his 


Burch  made  it  clear  that  the  military 
still  has  the  final  say  in  determining  if 
the  press  will  be  granted  access  to  a 
military  action  and  that  the  question  of 
press  coverage  will  be  decided  on  a 
case-by-case  basis. 


intention  to  put  the  recommendations  into  effect,  said  he 
plans  to  form  an  advisory  panel  of  journaists  to  guide  him 
on  how  to  go  about  it. 

The  recommendations  accepted  by  the  Defense 
Department  include  a  provision  that  “public  affairs  plan¬ 
ning  for  military  operations  be  conducted  concurrently 
with  operational  planning.” 

Another  recommendation  stated  that  “planners  should 
consider  media  communications  requirements  to  assure 
the  earliest  feasible  availability  ...  If  necessary  and  feas¬ 


ible,  plans  should  include  communicative  facilities  dedi¬ 
cated  to  the  news  media.” 

The  Sidle  panel  added  that  media  communications 
“must  not  interfere  with  combat  and  combat  support 
operations.” 

Michael  Burch,  chief  spokesman  for  the  Pentagon,  said 
at  a  news  briefing  that  the  Defense  Department  has  already 


Planning  has  also  begun  to  create  a 
“rotating  pool”  of  reporters  who  would 
be  contacted  on  short  notice  when 
military  action  is  imminent  and  sworn  to 
absolute  secrecy  about  their  activities 
until  the  military  lifted  the  news 
embargo. 


changed  the  planning  manual  for  the  staff  of  the  Joint 
Chiefs  of  Staff  to  require  that  public  affairs  officers  in 
combat  commands  provide  guidance  on  news  coverage 
when  operational  warning  orders  are  received. 

The  JCS  has  also  set  up  a  Public  Affairs  Cell  within  the 
staff  to  help  plan  for  press  coverage  during  an  operation. 

The  Defense  Department  accepted  another  panel 
recommendation  that  military  training  schools  include  in 
their  curricula  teaching  officers  how  to  deal  with  the  news 
media  during  operations. 

Burch  made  it  clear  that  the  military  still  has  the  final  say 
in  determining  if  the  press  will  be  granted  access  to  a 
military  action  and  that  the  question  of  press  coverage  will 
be  decided  on  a  case-by-case  basis. 

Burch  said  that  the  press  would  most  likely  be  barred 
from  operations  requiring  total  secrecy  such  as  the  attempt 
in  1980  to  rescue  the  American  hostages  in  Iran. 

Planning  has  also  begun  to  create  a  “rotating  pool”  of 
reporters  who  would  be  contacted  on  short  notice  when 
military  action  is  imminent  and  sworn  to  absolute  secrecy 
about  their  activities  until  the  military  lifted  the  news 
embargo. 

Pool  reporters  should  be  allowed  to  cover  an  operation 
as  close  to  its  beginning  as  possible,  the  panel  said,  but 
there  was  no  agreement  on  whether  pool  correspondents 
should  go  in  with  “the  first  wave.” 

The  panel  pointed  out  that  the  news  media  were 
opposed  to  pools  in  general,  but  would  accept  them  if  that 
is  the  only  way  to  obtain  early  access  to  an  operation. 
The  panel  also  noted  that  the  media  felt  that  pool  coverage 
be  of  the  shortest  possible  duration  and  full  coverage 
allowed  as  soon  as  possible. 

“The  media  agreed  that  prior  notification  of  a  pooling 
organization  should  be  as  close  to  H-hour  as  possible  to 
minimize  the  possibility  of  a  story  breaking  too  soon,”  the 
panel  commented. 
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The  panel’s  comments  pointed  out  there  was  consider¬ 
able  disagreement  between  the  press  and  the  military  over 
what  should  be  reported  while  the  pool  was  under  an 
embargo  if  news  of  the  operation  became  available  from 
other  sources. 

The  Sidle  panel  recommended  that  the  pool  consist  of  at 
least  a  tv  reporter  and  camera/sound  technician,  a  reporter 
from  Associated  Press  and  United  Press  International  and 
a  photographer  from  one  of  them,  at  least  one  newspaper 
reporter,  and  a  reporter  and  color  photographer  for  news 
magazines. 

In  the  case  of  newspapers,  the  panel  said  priority  should 
be  given  to  large  dailies  with  widespread  circulation  and 
preferably  their  own  news  services.  The  panel  said  only 
eight  to  10  U.S.  dailies  met  this  criteria. 

The  Pentagon  and  news  media  organizations  participat¬ 
ing  in  the  pool  arrangements  would  determine  in  advance 
“by  mutual  agreement’’  the  personnel  to  be  contacted  if  an 
operation  is  planned,  according  to  Cmdr.  Fred  Leeder, 
a  Defense  spokesman. 

Burch  said  that  he  wants  to  engage  the  pool  in 
“exercises”  for  mock  operations  in  order  to  learn  how 
well  the  system  works,  whether  reporters  honored  the 
secrecy  requirements  and  to  prevent  reporters  from 
assuming  that  a  call  from  the  Pentagon  meant  that  an 
actual  operation  is  about  to  start. 

There  are  still  a  number  of  areas  that  are  “under  discus¬ 
sion”  by  the  Pentagon  such  as  whether  some  sort  of 
accreditation  system  should  be  used. 


There  are  still  a  number  of  areas  that 
are  “under  discussion”  by  the  Pentagon 
such  as  whether  some  sort  of 
accreditation  system  should  be  used. 


Leeder  said  such  accreditation  procedures  would  be 
used  to  “sort  out  w'ho’s  a  legitimate  reporter.”  He  noted 
that  over  600  reporters,  many  freelancers  and  stringers, 
showed  up  on  Barbados  and  vied  with  regular  news  media 
personnel  for  “seats  on  the  press  plane”  to  Grenada. 

News  executives  testifying  at  the  Sidle  hearings  general¬ 
ly  were  opposed  to  the  Pentagon  accrediting  reporters  on 
grounds  that  it  would  amount  to  government  licensing  of 
the  press. 

The  Defense  Department  will  not  impose  any  formal 
censorship  on  combat  reporters,  Leeder  said,  but  the 
department  is  seeking  to  establish  “voluntary  guidelines” 
for  battlefield  reporting  to  prevent  breeches  of  security. 

The  Sidle  panel,  in  recommending  the  establishment  of 
guidelines,  stated  correspondents  who  violate  them  would 
be  expelled  from  the  battle  area  and  not  permitted  to  cover 
future  military  operations.  The  panel  also  said,  however, 
that  guidelines  should  be  “as  few  as  possible  and  worked 
out  during  the  planning  process  for  each  operation.” 

In  addition  to  guidlines,  the  Pentagon  accepted  the  Sidle 
panel’s  recommendation  that  “qualified  military  per¬ 
sonnel  assist  corresondents  in  covering  the  operation  ade¬ 
quately.”  These  military  escorts’  responsiblities  would 
include  pointing  out  possible  ground  rule  violations  and 
security  problems. 

However,  the  military  escorts  would  also  be  required  to 
keep  correspondents  “abreast  of  the  situation,”  arrange 
for  briefings  and  interviews  and  arrange  for  transportation 
to  “appropriate  locations.” 


Leeder  remarked  that  modem  telecommunications  give 
both  print  and  broadcast  reporters  the  ability  to  transmit  I 
from  the  battlefield  in  “real  time.”  | 

The  Pentagon  wants  to  prevent  situations  where  the 
enemy  could  have  access  to  sensitive  information  by 
monitoring  the  transmissions,  Leeder  commented. 


The  Sidle  panel  also  recommended  that  the  Defense 
Department  establish  a  program  enabling  military  public 
affairs  officers  to  meet  with  news  media  executives  on  a 
regular  basis  to  exchange  views  and  discuss  “mutual” 


News  executives  testifying  at  the  Sidle 
hearings  generally  were  opposed  to  the 
Pentagon  accrediting  reporters  on 
grounds  that  it  would  amount  to 
government  licensing  of  the  press. 


problems  involving  coverage  of  operations. 

The  panel  said  contacts  between  news  media  executives 
and  commanders  and  line  officers  also  should  be 
expanded. 

The  meetings  should  involve  not  only  the  major  news 
organizations  but  also  local  and  regional  media,  the  panel 
said. 

In  a  final  comment,  the  Sidle  panel  stated  that  an 
adversarial  relationship  between  the  media  and  goverment 
“is  healthy  and  helps  guarantee  that  both  insitutions  do  a 
good  job.” 

But  the  panel  warned  that  this  relationship  must  not 
degenerate  into  “an  us  versus  them”  attitude.  “Mutual 
anatagonism  and  distrust  are  not  in  the  best  interests  of  the 
media,  the  military  or  the  American  people,”  it  said. 

The  presidents  of  the  American  Newspaper  Publishers 
Association  and  the  Amercian  Society  of  Newspaper  Edi¬ 
tors  issued  a  joint  statement  saying  the  two  organizations 
“hope  and  expect  that  many”  of  the  Sidle  Commission’s 
recommendations  “will  be  implemented.”  ANPA  and 
ASNE  also  commended  Sec.  Weinberger  for  the  “several 
initiatives  he  has  begun”  in  response  to  the  panel’s  report 
and  pledged  their  support. 


In  a  final  comment,  the  Sidle  panel 
stated  that  an  adversarial  relationship 
between  the  media  and  government  “is 
healthy  and  helps  guarantee  that  both 
institutions  do  a  good  job.” 


Richard  J .  V.  Johnson,  publisher  of  the  Houston  Chroni¬ 
cle  is  ANPA  president,  and  Richard  Smyser,  editor  of  the 
Oak  Ridger  in  Oak  Ridge,  Tenn.,  is  ASNE  president. 

“It  is  quite  clear  that  success  of  those  initiatives  will 
require  special  cooperation  and  effort,  and  we  pledge  that 
ANPA  and  ASNE  will  do  their  part,”  the  statement  said. 

“It  is  the  American  people’s  right  to  be  an  informed 
citzenry  which  benefit  most  from  proper  news  coverage  of 
the  activities  of  the  men  and  women  of  America’s  armed 
forces.  And  those  uniformed  men  and  women  also  deserve 
to  have  the  citizenry  know  what  they  are  doing  and  how 
well  .  .  . 

“Secretary  Weinberger  has  called  for  renewed  pro¬ 
fessional  cooperation  to  further  these  joint  goals  and  that  is 
what  he  will  get  from  the  press.” 
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Reporter  no  longer  faces  contempt  charges 

But  she  must  testify  in  open  court  if  sources  dispute  her  articies 


A  prosecuting  attorney  has  with¬ 
drawn  his  threat  to  bring  criminal  con¬ 
tempt  charges  against  Waslunf;ton 
Post  reporter  Loretta  Tofani  who  re¬ 
fused  to  testify  before  a  grand  jury. 

The  prosecutor  —  John  B.  McKen¬ 
na,  the  assistant  state  attorney  for 
Prince  Georges  County,  Md.  —  had 
demanded  that  the  reporter  serve  six 
months  in  jail  if  she  continued  to  re¬ 
fuse  to  tell  the  grand  jury  about  her 
interviews  with  inmates  of  the  coun¬ 
ty’s  detention  center  in  Upper  Marl¬ 
boro. 


In  articles  published  in  1982,  Tofani 
identified  a  number  of  inmates  who 
told  her  they  had  participated  in  sex¬ 
ual  assaults  on  their  fellow-prisoners. 
The  series  won  a  Pulitzer  Prize  and 
led  to  the  grand  jury  investigation  and 
convictions  of  1 1  persons. 

When  the  grand  jury  wanted  her 
testimony  to  help  indict  five  other  per¬ 
sons,  Tofani  refused,  except  to  verify 
that  her  stories  were  accurate.  She 
said  she  could  not  in  good  conscience 
testify  at  the  closed  grand  jury  hearing 
after  she  had  told  her  interviewees 


that  she  was  gathering  material  solely 
as  a  reporter. 

The  prosecutor  withdrew  his  threat 
of  criminal  contempt  under  an  agree¬ 
ment  worked  out  with  the  reporter’s 
lawyer,  Kevin  T.  Baine. 

Under  the  agreement,  the  reporter 
will  not  have  to  testify  before  the 
grand  jury.  She  may,  however,  be  re¬ 
quired  to  testify  in  open  court  at  trials 
of  the  new  defendants  —  but  only  if 
the  defendants  testify  and  deny  the 
accuracy  of  the  material  which  she 
attributed  to  them. 


Cameras  in  the  court:  A  success  in  Fiorida 


In  the  more  than  five  years  since 
cameras  were  first  allowed  in  Florida 
courtrooms,  both  the  public  and  the 
legal  system  have  been  well  served,  a 
recent  panel  of  journalists  and  a  judge 
agreed. 

The  assessment  is  good  news  for 
journalists  trying  to  open  courts  in 
their  states  to  cameras  because  Flor¬ 
ida’s  press  corps  have  been  notably 
aggressive  in  their  camera  coverage 
of  trials. 

Still  and  tv  cameras  have  covered 
such  sensational  courtroom  cases  as 
the  trial  of  convicted  mass  murderer 
John  Spinkelink  or  the  lurid  divorce  of 
Roxanne  and  Peter  Pulitzer. 

In  addition,  Florida  public  broad¬ 
cast  tv  stations  have  provided  gavel- 
to-gavel  coverage  of  cases  including 
the  bribery  trial  of  a  high  state  official 
and  the  murder  trial  of  a  youth  whose 
defense  was  that  violence  on  tv  drove 
him  to  his  crime. 

Jane  Coleman,  producer  for  Miami 
tv  station  WPBT,  said  the  gavel-to- 
gavel  coverage,  while  “exceptionally 
expensive”  has  settled  the  question 
of  whether  cameras  in  the  courtroom 
were  compatible  with  a  fair  trial. 

In  follow-up  interviews  with  the 
judge,  jury,  lawyers,  witnesses  and 
defendant  of  the  bribery  trial,  Cole¬ 
man  said,  opinion  was  virtually  unani¬ 
mous  that  the  cameras  had  not 
interfered  with  the  legal  process. 

She  made  her  comments  at  a  recent 
panel  discussion  during  the  Associa¬ 
tion  for  Education  in  Journalism  and 
Mass  Communication’s  convention 
at  the  University  of  Florida  in  Gaines¬ 
ville. 

“In  1982,  people  were  still  asking  if 
cameras  were  compatible  with  a  fair 


trial.  But  I  think  we’ve  put  that  to 
bed,”  she  said. 

Florida  judges  have  been  very 
accomodating  to  news  camera  peo¬ 
ple,  according  to  both  Coleman  and 
Bill  Bates,  assistant  managing  editor 
for  graphics  of  the  Ft.  Lauderdale 
(Fla.)  Sun-Sentinel. 

Judges  sometimes  let  news  photo¬ 
graphers  move  from  their  assigned 
courtroom  positions  for  better  shots 
and  show  a  genuine  interest  in  photo¬ 
graphers’  work.  Bates  said. 


“We  didn’t  do  anything 
astounding  in  Florida,” 
Baker  concluded,  “except 
to  recognize  that 
journalists  were  the 
public  and  had  the  right 
to  be  there  (in  court) 
anyway.” 

“It’s  amazing  how  many  judges  are 
camera  buffs,”  he  said.  “Some 
judges  ask  our  photographers  what  f- 
stops  and  exposures  they  should  use 
for  their  own  (hobby)  shooting.” 

Orange  County,  Fla.,  judge  Joseph 
Baker  told  the  convention  that  camer¬ 
as  had  never  interfered  in  his  trials. 

In  fact.  Baker’s  biggest  complaint 
about  camera  coverage  was  that  there 
is  not  enough  of  it. 

“I  don’t  think  there  is  too  much 
coverage  of  the  courts,  I  think  there  is 
too  little,”  he  said. 

Journalists  should  also  cover  some 
of  the  “tedium”  of  jury  trials.  Baker 
said. 

“Why  not  show  the  routine  of  ajury 


trial,  the  rythmn  of  how  we  pro¬ 
ceed?”  he  said. 

Baker  also  complained  that  the 
press  has  a  reluctance  to  cover 
juvenile  courts  —  either  with  cameras 
or  without. 

“We  didn’t  do  anything  astounding 
in  Florida,”  Baker  concluded, 
“except  to  recognize  that  journalists 
were  the  public  and  had  the  right  to  be 
there  (in  court)  anyway.” 

Ad  Bureau  names 
vice  president 

Michael  Schneider  has  joined  the 
Newspaper  Advertising  Bureau  as 
regional  sales  vice  president  for  the 
Midwestern  United  States. 

Schneider  will  be  responsible  for 
the  Ad  Bureau’s  retail  activities  in  the 
Midwest  and  for  bringing  the 
Bureau’s  retail  services  to  its  mem¬ 
bers. 

Schneider  will  work  with  local  and 
regional  department  stores,  with  local 
and  regional  chains  and  with 
individual  merchants  to  help  them 
improve  their  use  of  newspapers  as  an 
ad  medium. 

Schneider  comes  to  the  Bureau 
after  33  years  with  Carson  Pirie  Scott 
&  Co.,  a  department  store  chain 
based  in  Chicago. 


Notice  to  Readers 

Headquarters  of  The  Editor  &  Pub¬ 
lisher  Co. ,  Inc. ,  will  move  Sept.  30  to 
II  West  19th  St.,  New  York,  N.Y. 
1001 1 .  The  new  telephone  number 
will  be  212-675-4380  after  that  date. 
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JUSTICE  FOR 


Our  civil  justice  system  is  in  serious  trouble. 

If  total  litigation  cost  exceeds  the  amount  of 
money  received  by  a  plaintiff,  something  is  very 
wrong.  If  an  injury  most  people  think  of  as  minor 
brings  a  higher  award  than  a  fatal  accident, 
nothing  makes  sense.  If  a  simple  lawsuit  takes 
years  to  resolve,  everybody  loses. 

Chief  Justice  Warren  E.  Burger  has  noted, 
“...there  has  been  a  slowly-all  too  slowly-develop¬ 
ing  awareness  that  the  traditional  litigation  process 
has  become  too  cumbersome,  too  expensive,  and 
also  burdened  by  many  other  disadvantages!’ 

Gan  anything  be  done?  We  think  it  can. 

We  are  the  Insurance  Information  Institute, 
action  and  information  center  for  the  property  and 
casualty  insurance  industry. 

Our  member  companies  are  vitally  involved  in 
the  issue  of  civil  justice.  Their  efforts  to  keep  their 
customers’  insurance  prices  down  are  hindered  by 
high  legal  costs  and  unpredictable  court  awards. 

What  the  public  wants. 

We’ve  sponsored  a  Gallup  survey  to  determine  how 
people  feel  about  civil  justice  today. 

The  results  show  that  the  public  believes  con¬ 
siderable  delays  occur  in  bringing  cases  to  trial. 
They  think  that  judges,  not  juries,  should  set  awards 
in  civil  lawsuits.  And  they  oppose  punitive  damages 
beyond  fiill  compensation  for  a  loss. 

Taking  positive  steps. 

To  do  something  about  these  problems,  our  indus¬ 
try  has  joined  with  others  to  create  coalitions  of 
concerned  citizens-including  executives,  lawyers. 


Insurance  Information  Institute 
no  William  Street 
New  York,  NY  10038 

Please  send  me  a  free  copy  of 
The  Civil  Justice  Crisis 


Insurance  Information  Institute 

A  nonprufit  action  and  information  center 


manufacturers,  and  health  care  professionals. 
Working  together,  they  are  developing  new  solu¬ 
tions  to  the  civil  justice  crisis.  In  state  after 
state,  their  ideas  are  being  translated  into  action. 

The  ideals  of  civil  justice  will  be  served  far 
better  by  courts  that  move  more  quickly,  cost 
taxpayers  less,  and  decide  awards  on  a  more 
consistent  basis. 

It’s  in  the  interests  of  everyone. 

Our  new  report.  The  Civil  Justice  Crisis, 
examines  reforms  now  being  proposed.  It  tells 
how  you  can  get  involved.  We’d  like  you  to  have 
a  copy  free  of  charge. 


ADVERTISING  - 

Battling  with  broadcast 

Houston  Chronicle  fighting  for  a  iarger  share  of  nationai  ads 


By  Mark  Fitzgerald 

In  workshops  and  house  ads,  the 
Houston  Chronicle  has  begun  fighting 
to  capture  ad  dollars  now  going  into  tv 
and  radio  by  using  the  same  kind  of 
media  research  as  broadcasters. 

Employing  media  diaries, 
demographic  statistics  and  computer 
analyses,  the  newspaper's  research 
department  is  telling  ad  agencies  that 
newspapers  —  specifically,  the 
Chronicle  —  are  the  most  effective 
buy  in  a  multimedia  advertising  mix. 

“This  is  new  in  newspapers," 
Chronicle  sales  and  marketing 
director  Jack  Sweeney  told  E&P. 
“People  expect  us  to  talk  about  the 
Chronicle  versus  the  (rival  Houston) 
Post,  the  Post  versus  the  Chronicle. 
Nobody  expects  to  have  a  newspaper 
in  a  two-paper  city  talking  about 
media  mix.  We've  always  con¬ 
centrated  so  much  on  killing  each 
other.” 

The  Chronicle's  ad  campaign, 
which  began  in  May,  does  not  even 
mention  the  Post,  which  it  leads  in 
advertising  share  of  market. 

Instead.  Sweeney  said,  the  ads  and 
workshops  seek  to  expand  the 
Chronicle's  percentage  of  total 
advertising  spending  in  the  market  — 
particularly  its  share  of  national  ad 
dollars. 

“Television  is  getting  big  bucks, 
and  we  would  like  to  make  some 
inroads  into  that,”  Sweeney  said.  “1 
think  newspapers  should  take  the  ini¬ 
tiative  in  going  after  those  big  bucks. 
Radio  and  tv  are  effective  —  but  for 
909?  of  national  advertising?  News¬ 
papers  still  have  only  79f  of  national 
advertising  dollars.” 

A  key  element  in  the  Chronicle's 
campaign  to  attract  those  dollars  is 
the  use  of  multimedia  diaries  sur¬ 
veyed  by  Belden  Associates. 

Using  the  same  research  tech¬ 
niques  that  A.C.  Nielson  and  the 
Arbitron  Research  Bureau  employ  in 
their  broadcasting  market  surveys, 
the  detailed  Belden  diaries  measure 
the  reach  and  demographic  character¬ 
istics  of  particular  Houston  newspa- 
ers  and  broadcast  stations. 

Research  from  the  diaries,  which 
the  Chronicle  has  bought  for  the  past 
three  years,  is  combined  with  shop¬ 


ping  habits  and  trends  research  the 
newspaper  has  compiled  for  more 
than  two  decades. 

This  research  is  combined  with  the 
rate  cards  of  individual  publications 
and  stations  to  calculate  the  gross 
rating  points  (GRPs)  of  each  media 
outlet.  GRP,  an  advertising  industry 
standard  of  a  medium's  overall  per¬ 
formance,  measures  how  frequently 
and  what  percentage  of  a  target 
audience  a  medium  reaches. 

One  ad,  for  example,  contends  that 
the  same  $25,{K)0  spent  advertising  to 
metro  Houston  adults  yields  285 
GRPs  on  radio,  just  15 1  on  tv.  and  446 
in  the  Chronicle. 

“We  use  GRPs  in  our  inter-media 
comparisons  because  they  are  an 
industry  yardstick  of  media  perform¬ 
ance,”  Chronicle  research  manager 
Ralph  Harrington  said. 


“Hopefully  other  papers 

—  especially  big  city  papers 

—  will  get  into  this  because 
there  are  very  big  bucks 
out  there,”  he  said. 


“By  comparing  apples-to-apples, 
we  can  show  media  buyers  how  each 
medium  contributes  to  the  overall  mix 
and  objectively  show  the  strength  of 
the  Chronicle  as  a  primary 
investment.” 

Belden  media  diary  surveys  match 
Nielson  and  ARB  ratings  to  “within  a 
tenth  of  a  percentage  point,'' 
Sweeney  said. 

During  the  workshops.  Chronicle 
research  staffers  run  varying  mixes  of 
Chronicle  and  broadcast  ad  schedules 
on  computers  for  ad  agency  buyers. 

“These  workshops  actually  let  the 
(advertising)  people  share  our  market 
analysis  information  free-of-charge.” 
Sweeney  said.  “So  an  agency  guy  can 
say,  ‘Well  of  the  $50,()(X)  1  spent  in  the 
six  weeks,  here's  what  I  got  and 
here's  what  I  could  have  gotten.' 

“We're  not  saying,  “Put  all  your 
money  in  the  Chronicle,  or  don't  use 
radio  or  tv.'  Most  advertisers  have 
learned  you  have  to  mix  media,” 
Sweeney  said. 


Nevertheless,  the  workshops  and 
ads  are  pointed  in  their  discussion  of 
broadcasting's  advertising  problems: 
the  audience  fragmentation  caused  by 
the  proliferation  of  different  radio  for¬ 
mats  and  cable  tv  stations;  the 
development  of  video  cassette  rec¬ 
ords  that  can  automatically  “zap”  out 
commercials;  and  the  burgeoning  use 
of  home  computers  that  occupy  tv 
screens. 

“We're  trying  to  show  the  agencies 
that  tv  has  gotten  away  with  raising  its 
rates  every  year  despite  this  falling  off 
of  the  audience,”  Sweeney  said. 

And,  he  added,  the  Chronicle  wants 
advertisers  to  look  at  newspaper 
advertising  in  a  new  way. 

“We  look  at  the  total  budget,  as 
opposed  to  radio  only  or  tv  only,”  he 
said.  “So  many  agency  people  say. 
‘well  this  is  what's  budgeted  for  news¬ 
papers  and  so  which  newspapers  am  1 
going  to  advertise  in?” 

In  addition;  the'  campaign  is  telling 
advertisers  that  newspapers  should 
be  used  for  more  than  just  price  ads. 

“Our  point  to  agencies  is  that  if  you 
have  a  creative  image  ad  on  tv,  use 
that  in  newspapers  as  well,”  he  said. 

The  campaign  has  already  yielded 
some  results,  Sweeney  said. 

“We  have  turned  around  the  sche¬ 
dules  of  some  big  banks  and  financial 
institutions,"  he  said.  "We've 
opened  a  lot  of  eyes. 

More  newspapers  should  be 
emulating  the  Chronicle  media  mix 
campaign,  Sweeney  argued. 

"Hopefully  other  papers  — 
especially  big  city  papers  —  will  get 
into  this  because  there  are  very  big 
bucks  out  there,”  he  sajd. 

“Everybody  is  aware  of  (broad¬ 
casting's  audience  fall  off)  but  nobody 
wants  to  burst  the  bubble,”  Sweeney 
added.  “1  think  newspapers  should 
take  the  initiative.” 

Standardized  reasearch  presented 
in  a  uniform  way  should  be  an 
industry  goal,  he  said. 

“We  standardized  with  the  SAU 
(Standard  Advertising  Units),  and  I 
see  this  as  another  step.  I'd  like  to  see 
some  commonality  of  research  tech¬ 
niques  and  presentations,”  Sweeney 
said. 
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AMERICA'S  OFFICIAL  GRAPHIC  ARTS  EXPOSITION 


October  14-17, 1984 
The  Coliseum  •  New  York 


GRAPH  EXPO  84  EAST  OFFERS 


•  The  most  exhibitors  •  The  largest  exhibitors  •  The  most  comprehensive  exhibits 
•  The  most  equipment  •  The  largest  equipment  •  The  most  equipment  in  operation 
The  top  exhibitor  management,  marketing,  sales  and  technical  staff  are  there  for  you  to  meet 
•  All  four  floors  of  The  coliseum  filled  to  capacity  with  exhibitors 


For  Information  Contact: 

Graphic  Arts  Show  company  inc. 

6849  Old  Dominion  Drive  •  Suite  200  •  WcLean,  Virginia  22101 
PtTOne:  (703)  734-8285 


Sunday,  October  14  Tuesday,  October  16 

Noon  -  7:00  p.m.  10:00  a.m.  -  7:00  p.m. 

Monday,  October  15  Wednesday,  October  17 

10:00  a.m.  -  7:00  p.m.  10:00  a.m.  -  4:00  p.m. 
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GRAPH  EXPO  84  EAST 

YORK  CX)USEUM  •  OCTOBER  14-17. 19B4 
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NEWSPEOPLE  IN  THE  NEWS 


Larry  McDermott,  bureau  chief 
at  Minneapolis  for  the  Associated 
Press,  was  named  to  head  the  Detroit 
office  with  responsibility  for  all 
operations  in  Michigan. 

Paul  H.  Stevens,  Indianapolis 
bureau  chief  since  1982,  now  heads 
the  news  cooperative’s  bureau  in 
Kansas  City,  with  responsibility  for 
all  AP  operations  in  Kansas  and  Mis¬ 
souri. 

McDermott  with  AP  since  1970. 
worked  in  several  bureaus  before 
being  named  chief  of  bureau  at  Little 
Rock,  a  post  he  held  until  transferring 
to  Minneapolis  in  1981. 

Stevens  succeeds  Fred  Moen,  who 
is  retiring  after  38  years  with  the  news 
service.  Moen  has  been  Kansas  City 
bureau  chief  for  13  years  and  before 
that  headed  bureaus  at  Phoenix  and 
Nashville. 


MOVING  TO  DENVER— 

Anthony  H.  Campbell,  assistant  man¬ 
aging  editar  of  the  Chicago  Sun-Times, 
joins  the  Denver  Post  as  managing  editor 
this  month.  He  succeeds  Tim  Kelly,  who 
left  the  Post  in  July  to  become  executive 
editor  of  the  Dallas  Times  Herald.  Both 
newspapers  are  owned  by  Times  Mirror 
Co. 

Campbell  began  his  career  with  the 
City  News  Bureau  of  Chicago  and  was  its 
first  assistant  city  editor  before  joining  the 
Chicago  Daily  News  as  a  financial  repor¬ 
ter  in  1970.  He  was  financial  editor  when 
the  Daily  News  ceased  publication  in 
1978  and  then  became  financial  editor  of 
the  Sun-Times. 

He  has  overseen  the  Sunday  paper  and 
the  business  news  operation  as  assistant 
managing  editor. 


Rob  Reuteman,  an  assistant  city 
editor  since  joining  the  Rocky  Moun¬ 
tain  News,  Denver,  a  year  ago,  has 
been  appointed  regional  editor.  He 
will  supervise  news  coverage  of  Col¬ 
orado  outside  of  the  metropolitan 
area  and  in  surrounding  states  and  re¬ 
places  John  Baron,  who  was  named 
city  editor. 

Reuteman,  formerly  city  editor  of 
the  Longmont  Daily  Times-Call  and 
managing  editor  of  the  Golden  Daily 
Transcript ,  has  worked  as  an 
instructor  at  the  University  of  Col¬ 
orado  School  of  Journalism. 

*  *  ♦ 

John  B,  Lake,  former  publisher  of 
the  Times  Publishing  Company,  St. 
Petersburg,  has  been  elected  to  the 
board  of  directors  of  Fotomat 
Corporation. 

Lake  was  with  the  Times  for 
approximately  25  years  and  prior  to 
his  12  years  as  publisher  served  as 
advertising  director,  vice  president, 
general  manager  and  executive  vice 
president. 


John  A.  Lynch,  publisher  of  the 
Houma  Daily  Courier,  was  elected 
president  of  the  Louisiana  Press 
Association  at  the  annual  meeting  in 
New  Orleans. 

Bill  Chapman,  publisher  of  the 
Bastrop  Daily  Enterprise,  was  elected 
first  vice  president,  and  Jeff  M. 
David,  publisher  of  the  Denham 
Springs — Livingston  Parish  News, 
second  vice  president.  Don  Olson, 
publisher  of  the  Daily  Iberian,  New 
Iberia,  was  chosen  secretary. 

*  *  * 

Kevin  McKenna  has  joined  the 
New  York  Times  as  a  copy  editor  on 
the  foreign  desk  after  five  and  a  half 
years  at  the  International  Herald  Tri¬ 
bune  in  Paris. 

A  native  of  the  Los  Angeles  area, 
McKenna  received  a  master’s  degree 
from  Columbia  University  Graduate 
School  of  Journalism,  where  he  was 
awarded  a  Pulitzer  Traveling  Fellow¬ 
ship.  Before  going  abroad,  he  worked 
for  the  Associated  Press  in  Los 
Angeles  and  Raleigh,  N.C. 
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MICHAEL  D. 
DUDGEON 


Mr.  William  J.  Schenkel,  Vice  President,  re¬ 
sponsible  for  groundwood  specialty  sales  in 
the  USA  for  Consolidated  Newsprint,  Inc., 
announces  the  following  appointment: 

Michael  D.  Dudgeon  has  been  appointed 
Western  Regional  Manager,  Specialty  Sales. 
Mr.  Dudgeon  will  be  located  in  the  Downers 
Grove  office  of  Consolidated  Newsprint,  Inc. 


Alex  MacLEOD  has  been  named 
associate  managing  editor  of  the  Seat¬ 
tle  Times,  a  promotion  from  his  most 
recent  position  as  assistant  managing 
editor — news. 

He  joined  the  Times  in  1976  as  the 
night  police  reporter  and  later  moved 
to  the  county  beat  and  covered  gov¬ 
ernment  and  politics  and  served  as 
city  editor.  MacLeod  has  worked  for 
the  Walla  Walla  Union-Bulletin,  the 
Associated  Press,  and  the  Longview 
Publishing  Company’s  newspapers  in 
Longview,  Port  Angeles  and 
Bellevue. 

=|:  *  * 

Eugene  Moni  Jr.  has  been 
appointed  production  director  of  the 
Daily  News  of  Los  Angeles.  Pre¬ 
viously,  he  was  president  and  general 
manager  of  Reno  Printing,  Inc.,  and 
production  director  of  the  Reno 
Gazette-Journal. 

*  *  * 

Roger  D.  Plothow,  former  assis¬ 
tant  city  editor  of  the  Provo  (Utah) 
Daily  Herald,  was  appointed  city  edi¬ 
tor  of  the  Hanford  (Calif.)  Sentinel,  a 
sister  Scripps  League  Newspaper.  He 
succeeds  Doug  Bunnell,  who 
accepted  a  copy  editor  position  with 
the  Orange  County  Register,  Santa 
Ana,  Calif. 

Leah  M.  Leach,  former  news  edi¬ 
tor  of  the  Las  Vegas  Daily  Optic,  was 
named  assistant  city  editor  of  the  Sen¬ 
tinel.  She  is  a  former  staff  writer  for 
the  Taos  (N.M.)  News  and  the  Pryor 
(Okla.)  Daily  News  and  a  longtime 
correspondent  for  the  Albuquerque 
Journal. 

Leach  succeeds  Karen  Krieger, 
who  moved  to  the  weekly 
“Neighbors”  publications  of  the  Sac¬ 
ramento  Bee. 
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Henry  Merritt,  night  state  editor, 
has  been  named  special  projects  edi¬ 
tor  and  writing  coach  for  the  Lexing¬ 
ton  (Ky.)  Herald-Leader. 

He  joined  the  Lexington  newspap¬ 
ers  in  1980  and  has  served  as  a  repor¬ 
ter  and  assistant  state  editor  in  addi¬ 
tion  to  his  most  recent  post.  Merritt 
earlier  was  a  reporter  and  editorial 
page  columnist  for  the  Greenwood 
(Miss.)  Commonwealth  and  an 
instructor  in  journalism  at  the  Univer¬ 
sity  of  Kentucky. 


Steve  Wilson,  assistant  to  the 
executive  editor  of  the  Detroit  Free 
Press,  has  been  named  managing  edi¬ 
tor  of  the  St.  Paid  Pioneer  Press  and 
Dispatch.  He  will  join  the  newspapers 
in  September. 

Wilson  is  the  son  of  two  newspaper 
editors.  His  father  was  managing  edi¬ 
tor  of  the  Rock  Island  (Ill.)  Argus 
before  buying  a  weekly  newspaper, 
the  Milan  (Ill.)  Independent,  and  his 
mother  was  society  editor  of  the 
Argus. 

Wilson,  after  graduating  from 
Lawrence  University,  joined  the 
Peace  Corps  in  1968  and  taught  Eng¬ 
lish  to  elementary  school  students  on 
the  Palau  Islands  in  Micronesia.  After 
Army  service,  Wilson  was  a  copy  edi¬ 
tor  for  the  St.  Louis  Globe-Democrat 
and  a  reporter  for  the  Rock  Island 
Argus  before  enrolling  as  a  graduate 
student  in  communications  at  the 
University  of  Kentucky  in  1973. 

He  joined  the  Lexington  Herald  the 
next  year,  serving  in  copy  editor  and 
executive  sports  editor  posts  until 
1977  when  he  was  named  managing 
editor  of  the  Lexington  Leader.  In 
January  of  1983  he  went  to  the  Detroit 
Free  Press. 


Merritt  Wilson  Lightmon 

advertising  manager  and  served  on  David  Lightman  was  appointed 
the  Harte-Hanks  Community  Washington,  D.C.,  bureau  chief  of 
Information  Center  Corporate  Task  the  Hartford  Courant.  A  Washington 
Team.  correspondent  for  the  Courant  since 

April  of  1981,  he  now  replaces  Wil¬ 
liam  Stall,  who  will  go  to  the  Los 
Angeles  Times. 

Lightman,  prior  to  joining  the 
Courant,  spent  ten  years  as  a  reporter 
with  the  Baltimore  Evening  Sun 
where  he  covered  Maryland  govern¬ 
ment  and  politics  and  reported  on 
national  political  developments  and 
news  of  Howard  County,  Md. 

♦  ♦  ♦ 

Jeffrey  Green  was,  promoted  to 
classified  and  zone  advertising  mana¬ 
ger  of  .Piedmont  Publishing  Co., 
publishers  of  the  Winston-Salem 
Journal  and  Sentinel. 

H.  Keith  Monroe  will  replace 
Green  as  marketing  services  director. 

Green,  who  joined  Piedmont  in  Jan¬ 
uary  of  1983,  is  a  marketing  graduate 
of  the  University  of  Cape  Town, 
South  Africa.  His  work  experience 
has  been  with  the  Washington  (D.C.) 
Times,  the  Madison  (Wis.)  Newspap¬ 
ers,  and  the  Milwaukee  Journall 
Mary  Quinlan,  formerly  in  the  Sentinel.  Green  replaces  David  Tyl- 

New  York  office  of  The  Times  of  Lon-  ER,  who  left  the  company  to  become 

c/oM,  joined  USA  Today -ds  a  recruit-  business  manager  of  Sterling 
ment  advertising  sales  representa-  Advertising. 

tive.  In  her  former  post,  Quinlan  sold  Monroe,  previously  promotion 
classified  and  recruitment  advertising  manager  of  Piedmont  Publishing,  re- 


Arthur  F.  Goetz,  business  mana¬ 
ger  of  the  Great  Lakes/Midstates 
Newspaper  Conference  for  more  than 
a  decade,  has  retired.  He  has  been 
active  in  the  organization  since  1949, 
serving  in  many  capacities. 

For  many  years  the  production 
manager  for  Hearst  Corporation, 
Goetz  was  most  recently  midwest 
sales  representative  for  New  England 
Newspaper  Supply  Co.,  Millbury, 
Mass.  He  also  retired  from  that 
position  and  with  his  wife,  Irene,  is 
moving  to  Palm  Harbour,  Fla. 


Dom  Cassano  has  been  appointed 
advertising  director  for  Palm  Beach 
Newspapers,  Inc.  A  native  of  New 
York  City,  he  was  graduated  from  the 
University  of  Tampa  and  joined  the 
Tampa  Tribune  and  Times  ir\  1969  and 
was  named  retail  manager  in  1974. 


Larry  Effingham  has  been  named 
manager  of  the  Mid-Shore  Group  of 
newspapers  and  general  manager  of 
the  Easton  (Md.)  Star-Democrat  for 
Chesapeake  Publishing  Corporation, 
which  is  owned  by  Whitney  Com¬ 
munications. 

Effingham  started  his  career  with 
the  Huntington  (W.Va.)  Herald  Dis¬ 
patch  and  in  1981  joined  the  Corpus 
Christi  Caller-Times  as  classified 


joined  the  company  from  AT&T, 


internationally, 


Covering  the  Rocky  Mountain  West  wU  be 
Tom  Reid’s  general  assignment  as  chief  of  the 
new  \Afeshington  bureau  in  Denver.  To  get  the 
job  done  he’ll  call  on  hLs  experience  as  a 
reporter  and  editor  (in  Trenton  and  Washing¬ 
ton),  a  law  clerk  (in  Washington)  and  a  Navy 
lieutenant  (under  Rickover).  In  1982-83  he 
spent  20  months  in  the  Rockies  researching  a 
book  on  pioneers  in  the  micro-chip  industry. 

Look  for  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St  NW.  Washington.  DC  20071 
(202)334-6173 


Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

29  Y*Cir«  Natlon-Wld*  MrMiwI  S*rvi<« 
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NEWSPEOPLE  IN  THE  NEWS 


FIRST  RECIPIENT  of  The  Associated  Press 
Society  of  Ohio's  Special  Recognition  Award  is 
William  P.  Day  (right),  who  received  the  honor 
from  the  society's  president,  Ed  Henninger  (left), 
assistant  managing  editor  of  the  Dayton  Journal 
Herald. 

The  award  plaque  was  presented  in  the  Tole¬ 
do  Blade  newsroom  shortly  before  Day  retired 
as  the  newspaper's  assistant  managing  editor. 
He  is  a  32-year  veteran  reporter  and  editor  of 
the  Blade  and  will  join  the  communications 
department  of  the  University  of  Toledo  this  fall 
as  assistant  professor  of  journalism.  Day  has 
been  teaching  part-time  at  the  university  for 
several  years. 


Roger  Christensen  was  named 
vice  president  of  sales  and  marketing 
for  the  Everett  (Wash.)  Herald,  which 
is  owned  by  the  Washington  Post 
Company.  He  succeeds  Larry  Han¬ 
son,  who  was  promoted  to  publisher 
earlier  this  year. 

Christensen  previously  worked  for 
the  Daily  News  of  Los  Angeles, 
where  he  served  three  years  as  vice 
president  and  advertising  director. 

^  ^  % 

At  the  St.  Petersburg  Times  and 
Evening  Independent,  Greg  Huff¬ 
man  was  promoted  to  assistant  retail 
advertising  manager,  and  Ralph 
SCAGLiONE,  to  retail  advertising 
division  manager. 

Huffman  joined  the  Times  and 


Independent  as  cooperative  advertis¬ 
ing  coordinator  in  December  of  1981 
and  was  promoted  to  manager  of  the 
department  the  next  July.  Scaglione 
joined  the  staff  as  retail  advertising 
sales  representative  in  December  of 
1976,  working  in  the  Clearwater 
bureau. 

♦  *  * 

J.D.  Lasica  was  promoted  to  edi¬ 
tor  of  the  Sunday  Magazine  of  the 
Sacramento  Union,  moving  up  from 
assistant  features  editor.  Prior  to  that 
he  was  a  reporter  and  copy  editor  with 
the  Passaic  (N.J.)  Herald  News. 

*  *  * 

Management  positions  announced 
by  Berkley-Small  include  Dean  Hol¬ 
der  of  High  Point,  N.C.,  being  named 
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PAUL  B.  COLLINS 


Mr.  David  A.  Schirmer,  Vice  President,  responsible  for  Publisher  News¬ 
print  Sales  in  the  USA  for  Consolidated  Newsprint,  Inc.,  announces  the 
following  appointments: 

Lincoln  E.  Simpson  has  been  appointed  Manager,  Publisher  Newsprint 
Sales,  Eastern  Area.  Mr.  Simpson  also  becomes  a  Vice  President  of 
Consolidated  Newsprint,  Inc.,  and  will  be  located  at  the  company’s  head 
office  in  New  York  City. 

Paul  B.  Collins  will  continue  as  Manager,  Publisher  Newsprint  Sales, 
Western  Area,  and  is  also  a  Vice  President  of  Consolidated  Newsprint, 
Inc.  Mr.  Collins  will  continue  to  be  located  at  the  company’s  office  in 
Downer’s  Grove,  Illinois. 


sales  manager  east,  and  Berkley 
Watts  of  Ponca  City,  Okla,  sales 
manager  west. 

Holder,  with  Berkley-Small  since 
1976,  previously  was  circulation 
director  of  Tor/uy,  Cocoa  Beach,  Fla. 
Watts  joined  the  company  in  1982 
from  the  post  of  assistant  business 
manager  and  director  of  circulation 
for  the  Ponca  City  News. 

*  *  sT 

Warren  M.  Hoyt,  executive 
director  of  the  Michigan  Press 
Association,  was  elected  to  a  one- 
year  term  as  president  of  the  News¬ 
paper  Association  Managers,  Inc., 
during  the  annual  convention  in  Virgi¬ 
nia  Beach.  He  succeeds  Eugene  C. 
Carr,  executive  vice  president  of  the 
North  Dakota  Newspaper  Associa¬ 
tion. 

Other  officers  elected  were:  David 
R.  West,  secretary-manager  of  the 
Illinois  Press  Associaton,  vice  pre¬ 
sident;  Reg  Ivory,  executive  director 
of  the  Inland  Daily  Press  Association, 
secretary;  and  Edward  W.  Tucker, 
general  manager  of  the  New  Jersey 
Press  Association,  treasurer. 

Kathy  T.  Chaffin,  executive 
director  of  the  Georgia  Press  Associa¬ 
tion,  was  elected  to  a  one-year  term 
on  the  board  of  directors;  and  Jerry 
W.  Friedheim,  executive  vice  presi¬ 
dent  of  the  American  Newspaper 
Publishers  Association,  was  elected 
to  a  second  one-year  term. 

Stephen  E.  Palmedo  was  selected 
to  serve  as  the  first  executive  secre¬ 
tary  of  NAM.  He  is  a  senior  staff 
member  of  ANPA  and  will  be 
responsible  for  administrative 
functioning  of  NAM. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Use  this  handy  order  form  to  order: 

1984  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1983) 
1984  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1984) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1984  Edition  $50  per  copy  □  Buik  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1984  Edition  $50  per  c(»y  □  Bulk  orders  5  or  more  $45.00  each 

(U.S.  and  Canada)  $65  ^r  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Puhlisher 


-Vi^ 


*One  Year  □  Two  Years  □  Three  Years  □ 

52  Issues  —  $35.00  1 04  Issues  —  $65.00  1 56  Issues  —  $85.00 
(You  save  $5.00)  (You  save  $20.00) 
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Company - 

Nature  of  Business . 

Address - 
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Home  address  Q 
Bill  me  Q 


Department . 


Office  address  □ 

Bill  my  company  Q  Payment  enclosed  Q 


‘U.S.  and  Canada  only.  All  other  countries  $65.00  a  year. 
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Enclose  this  card 
with  your  payment. 


Editor  &  Publisher 


Circulation  Department 


11  West  19th  Street 
New  York,  N.Y.  10011 


Harte-Hanks  title  change  expected  for  Larry  Franklin 


Larry  D.  Franklin  is  expected  to  be 
elected  executive  vice  president  and 
chief  operating  officer  of  Harte- 
Hanks  Communications,  Inc.,  on 
September  5  during  the  board  of 
directors  meeting. 

Bob  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks, 
made  the  announcement. 

Franklin,  42,  has  been  executive 
vice  president  since  1980  with 
responsibility  for  overseeing  the 
newspaper  and  cable  television 
operations  and  corporate  finance,  tax 
and  legal  departments.  He  joined 
Harte-Hanks  in  1971  and  has  held  a 
succession  of  positions,  including 
vice  president  of  finance  and  treasur¬ 
er,  senior  vice  president  and  presi¬ 
dent,  Newspaper  Operations. 

In  the  new  role,  Franklin  will  be 


responsible  for  overseeing  all  com¬ 
pany  operations,  including  Harte- 
Hanks  direct  marketing,  broadcasting 
and  entertainment  and  the  corporate 
departments  previously  reporting  to 
Marbut. 

Marbut,  49,  continues  as  president 
and  chief  executive  officer  and  will 
focus  on  the  strategic  thrust  of  the 
company,  including  marketing  strat¬ 
egies  for  various  Harte-Hanks  lines  of 
business. 

Marbut  said  in  the  announcement, 
“It  is  appropriate  at  this  time  in  the 
company’s  growth  and  development 
to  pull  all  of  the  operating 
responsibilities  under  one  person, 
and  Larry  is  eminently  qualified  for 
this,  having  shared  operating 
responsibilities  with  me  for  more  than 
six  years.  This  will  make  it  possible 


Larry  Franklin 


for  me  as  chief  executive  officer  to 
spend  more  time  focusing  on  the  com¬ 
pany’s  future  direction.’’ 


FRtD  Barnes,  former  staff  photo¬ 
grapher  at  the  Grand  Rapids  (Mich.) 
Press,  has  Joined  the  Hartford 
Courant  as  chief  photographer,  a 
newly  created  position  at  the  news¬ 
paper. 

Barnes  has  eight  years  of 
photojournalism  experience  and 
taught  photojournalism  at  Grand 
Rapids  Junior  College  and  the  Uni¬ 
versity  of  Missouri. 

*  *  * 

Donna  Hunt,  city  editor  of  the 
Denison  (Texas)  Herald  for  the  past 
1 1  years,  has  been  named  editor.  She 
began  her  career  at  the  Herald  25 
years  ago  as  women’s  news  assistant. 

Hunt  is  serving  as  president  of 
Texas  Press  Women,  an  affiliate  of 
the  National  Federation  of  Press 
Women. 

*  *  * 

Jonathan  Market,  production 
director  of  USA  Today,  was  pro¬ 
moted  to  president  and  chief  execu¬ 
tive  officer  of  Gannett  Offset.  He  suc¬ 
ceeds  Richard  B.  Thomas,  who 
becomes  chairman  of  the  board  of 
Gannett  Offset  and  continues  as  pub¬ 
lisher  of  the  Marion  (Ind.)  Chronicle- 
Tribune. 


Two  chapters  on  use  and  misuse  of  lan¬ 
guage,  a  new  chapter  on  editors  as  the  last 
guardians  of  proper  language  use,  and  a  re¬ 
vised  chapter  on  layout  that  progresses 
from  basics  to  fine  points  and  features 
easy-to-follow  illustrations  on  both;  all  in 
the  new  second  edition  of  Editing  in  the 
Electronic  Era.  To  order  your  copy  send 
$26.20  to:  Iowa  State  University  Press, 
Dept.  3E2,  2121  S.  State  Ave.,  Ames,  Iowa 
50010.  Ask  for  our  free  brochure  if  you’d 
like  further  information  before  ordering. 


Raymond  S.  Vico  has  been  named 
retail  advertising  manager  of  the  Fort 
Lauderdale  News  and  Sun-Sentinel. 
He  has  been  classified  advertising 
manager  since  joining  the  newspapers 
in  November  of  1978. 

Vico  previously  was  with  the 
Bridgewater  (N.J.)  Courier-News  for 
19  years,  holding  various  positions  in 
advertising  and  community  service. 


Michael  P.  Donnelly  was 
appointed  advertising  manager  of  the 
Naples  {F\a.)  Sun.  He  moved  from  St. 
Louis  where  he  was  an  account  exec¬ 
utive  with  Donnelly  Publications  until 
that  chain  was  sold  to  Ingersoll 
Publishing  Co.  Donnelly  continued 
with  Ingersoll  as  an  account  execu¬ 
tive  until  he  resigned  to  move  to  Na¬ 
ples. 


When  the  subject  is 
rail  lieight,  call 
this  line  before  you 
write  one.  : 

202«35-955S  X 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

^American  Railroad  Foundation 
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1984 

JULY 

Advertising  Data 

JULY  1984/1983 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.V. 

Times-Uniofi-d .  88,980  74,658 

Times-Union-S .  40,371  36„338 

Knickerbocker  News-e.,„  53.574  43.335 

Grand  Total .  182,925  154,331 

NOTE;  Heorst  nevrspoper  period  runs  from  June  24  to  July  22,  1984 

ALTOONA,PA. 

Mirror-e .  103,275  110,950 

NOTE:  Figures  for  1984  bosed  on  6  column  and  figures  for  1983  based  on  8 
column 

ATLANTA,  GA. 

Constitution'm .  221,444  9,517  204,599  12,675 

Joumol-e .  220,049  9,517  199,729  12,675 

Journal  &  Coostitution-S  151.334  12.695  133.190  7.001 

Grand  Totol .  592,827  31,729  537,518  32,351 

BANGOR,  ME. 

Doily  News-m .  59,717  61,811 

Doily  News-S .  21,514  19  725 

Grand  Totol .  81,231  81,536 

BIRMINGHAM,  ALA. 

News-e* .  1.260,616  234,850  1,238,692  182,168 

News-S* .  1,430,716  1,166,186 

Post-Herold-m* . .  1.093.232  999.404  _ 

Grond  Totol . . .  3,784,564  234,850  3,404,282  182,168 

BOSTON,  MASS. 

Herold-m .  33,295  28,849 

Herold-S . .  12.256  20.863  10.937  16.486 

Grand  Totol .  45,551  20,863  39,786  16,486 

BRANTFORO.ONT. 

Expositor-e* .  1,692,799  1,448,055 

BRIDGEPORT,  CONN. 

Telegram-m .  68,845  65,026 

Post-e .  81,021  73,565 

Post-S . . .  52.171  41.071 

Grond  Totol .  202,037  179,662 

NOTE:  Single  edition  published  Sot.  with  doto  reported  in  Post-e  figures. 
Clossified  based  on  10  columns 

BURLINGTON,  VT. 

Free  Press-m .  92,237  95,779 

Free  Press  S  27.963  22.135 

Grond  Totol  120,200  117,914 

CALGARY,  ALTA. 

Herold-e* .  3,687,320  3,718,709 

CASPER,  WYO. 

Stor-Tribune-mS* .  2,237,760  2,132,192 

NOTE:  Includes  inserts-  611,289  lines  in  1984;  306,754  lines  in  1983 


Family  Weekly  not  included — 52,417  lines  in  1984;  48,427  lines  in  1983. 


CHAMPAIGN-URBANA,  IL. 

News-Gojette-eS .  97,298  95,441 

CHICAGO.  IL. 

Herokf-  68,619  20,729  54,365  21,247 

Herald  5  12,502  3,777  9,924  3,878 

Tribune  d  405,786  408,285 

Tribunes  236.928  _  185  786  _ 

Grond  Total .  723,835  24,506  658,360  25,125 

NOTE:  Tribune  Co  period  runs  from  June  25  to  July  29,  1984 

DES  MOINES,  IOWA. 

Register-m .  45,125  49,856  40,502  43,913 

Regish  S  64,724  2.775  62.525  3.395 

Grand  Totol .  109,849  52,631  103,027  47,308 

DETROIT,  MICH. 

Free  Press-m .  89,817  49,137  68,319  35,767 

FreePress-S .  40.135  19.445  27  459  8.345 

Grond  Total .  129,952  68,582  95,776  44,112 


NOTE  Includes  preprints  Doto  based  on  9  column  formot 
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DOVER,  DEL. 

State  News-m .  70,424  64,247 

Stote  News-S .  39.714  31 .057 

Grand  Total .  110,138  95,304 

EDMONTON,  ALTA. 

Journol-e* .  3.768,374  3,550,520 


PORT  LAUDERDALE,  PLA. 

News  4  Sun  Sentinel-m.eS  424,067  79,435  396,545  79,179 


PORT  WORTH,  TEX. 

Stor-Telegram-m .  259,653  58,836  191,772  35,484 

Stor-Telegrom-e .  189,188  58,836  187,446  30,839 

Stor-Telegrom-S .  160.531  46.390  113.396  5.290 

Grand  Totol .  609,372  164,062  492,614  71,613 

GREENSBURG,  PA. 

Tribune-Review-m .  74,770  67,364 

Tribune-Review-S .  70.949  ,  51.232 

Grand  Total .  145,719  118,596 

NOTE;  Includes  preprints. 

HOUSTON,  TEX. 

Houston  Chronicle .  605,391  562,943 

INDIANAPOLIS,  IND. 

Stor-m .  118,933  115,591 

News-e .  93,480  91,234 

Stor-S .  68.962  65.117 

Grand  Total .  281,375  271,942 

KITCHENER-WATERLOO,  ONT. 

Record-e* .  2,283,578  2,213,489 

LINCOLN,  NEB. 

Joumol-Stor-d/S* .  1,432,802  841,890 

NOTE:  Includes  inserts — 721,168  lines  in  1984;  364,388  lines  in  1983. 

LOS  ANGELES/TORRANCE,  CALIP. 

Doily  8reeze-e* .  1,967,994  1,656,662 

Doily  Breere-S* .  936.096  931.364 

Grand  Totol.., .  2,904,090  2,588,026 

MERIDEN,  CONN. 

Record  Joumol-mS .  48.630  41,185  ^  ‘ 

NOTE;  1984  includes  Sunday  figures 

MONTREAL,  QUE. 

Gorette-m* .  2,989,911  2,893,098 

LeDevoir-m* .  259.206  192.005 

Grond  Totol .  3,249,117  3,085,103 

NOTE;  Gozette  incudes  T.V,  Times-  25,121  lines  m  1984;  35,633  lines  in 
1983 

NASHUA,  N.H. 

Telegroph-e .  103,752  89,625 

NASHVILLE,  TENN. 

Tennesseon-m .  139  709  129,479 

Bonner-e .  138,886  127,451 

Tennesseon-S .  121  578  100.024 

Grand  Totol .  400,153  356,954 

NEW  BRUNSWICK,  N.J. 

Home  News-e .  59,602  57,983 

Home  News-S . i  46.150  41.457 

Grand  Total .  105,752  99,440 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  100,986  97,261 

Times  Herold-e .  91,824  86,851 

Doily  Press-S .  86.084  69.772 

Grand  Total .  278,894  253,884 

NORPOLK,  VA. 

Virginion-Pilot-m .  140,112  7,622  126,092  6,687 

Ledger-Store .  151,936  52.299  114,215  48,520 

Virginio-Pilot 

&  Ledger  Stor-S .  92.069  24.787  74.093  30.682 

Grand  Total .  384,117  84,708  314,400  85,889 

NORTH  BAY,  ONT. 

Nugget-e* .  811,479  731,349 

OGDEN,  UTAH 

Stondord-Exominer-e*....  1,484,194  1,473,692 

Stondcrd-Exominer-S*....  814.138  614.492 

Grond  Total .  2,298,332  2,088,184 

NOTE:  Includes  Family  Weekly  —  52,010  lines  in  1984;  45,206  lines  in  1983 

PALM  SPRINGS-PALM  DESERT-INDIO,  CALIF. 

Desert  Sun-e .  85,304  73,324 

Doily  News-e .  26.531  22  718 

Grand  Totol .  111,835  96,042 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PALO  ALTO,  CALIF. 

Pensinsulo  Times  Tribune-e  92,904  13,272  92,650  12,205 


PHOENIX,  ARIZ. 

Republic-m .  248,184  4,428  213,953  5,930 

Republic-S .  142,655  105,197 

Gozette-e .  242.396  4  529  208  333  6.140 

Grand  Totol .  633,235  8,957  527,483  12,070 

Grond  Totol . .  633,235  8,957  527,483  12,070 

PORTLAND,  ME. 

Portland  Press  Herold-m  73,063  65,229 

Evening  Express-e .  65,856  60,701 

Telegrom-S .  60.344  47  167 

Grond  Totol .  199,263  173,097 

PROVIDENCE,  R.l. 

Bulletin-e .  56,103  34,337  56,226  25,079 

Journol-m .  69,332  15,628  68,189  12,047 

Journol-S .  69.471  10.101  55  639  5467 

Grand  Total .  194,906  60,066  180,055  42,593 

QUEBEC,  QUE. 

LeSoleil-e* .  1,453,287  1,324,004 

NOTE:  Inserts  not  included  —  464,845  lines  in  1984;  410,580  lines  in  1983 

READING,  PA. 

Times-m/Eogle-e .  75,663  73,709 

Eogle-S .  kim  524322 

Grond  Totol .  142,683  131,101 

NOTE:  includes  preprints. 

RENOy  NEV. 

Gozette-Joumol-m .  59,852  64,386 

Gazette-Joomol-S .  16.794  1 7. 1 56 

Grand  Totol .  76,646  81,542 

RICHMOND,  VA. 

Times-Dispotch-m* .  1,796,808  158,607  1,693,756  44.748 

Times-Dispotch-S* .  1 ,920,729  1 54,585  1 ,529,599  1 58,856 

News  Leoder-e* .  1.441.748  228.987  1.296.181  62.038 

Grand  Total .  5,159,285  542,179  4,519,536  265,642 


NOTE;  Comifcs  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS* .  3,529,834  3,142,146 

NOTE:  Porode  Image  not  included. 

ROCHESTER,  NY. 

Democrat  &  Chronicle-m  112,228  5,119  98,325  2,873 

Democrat  &  Chronicle-S  77.590  8.321  63.981  4,901 

Times-Union-e .  91.381  8.913  86.932  262 

Grand  Total . .  281,199  22,353  249,238  8,636 

NOTE;  Includes  preprints. 

ST.  PETERSBURG,  FLA. 

Times-m .  174.301  129,883  158,516  109.868 

Ttmes-S .  102,135  48,462  91,408  38,636 

Independent-e .  125.760  _  1 14.506  _ 

Grand  Total .  402,196  178,345  364,430  148,504 

NOTE:  Includes  comics,  tv  dial,  preprints  and  Parade  linage 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  232,705  221,401 

NOTE:  Does  not  include  Porode  linoge 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  105,666  58,112  96,920  58,167 

Ewminer-e .  104.226  57.448  95,275  57.224 

Exommer  &  Chronicle-S.  62.589  23.596  58.205  22.618 

Grond  Total .  272,481  139,156  250,400  138,009 

NOTE:  SF.  newspaper  period  from  June.  25  to  July.  27,  1984;  June  27,  to 
July.  24.  1983 


SANTA  BARBARA,  CALIF. 

News-PresseS .  220,639  1,650  199,176  571 

NOTE:  Porode  Mogozine  not  included 

SCOnSBLUF,  NEB. 

Stor-Herald-mS‘ .  1,463,978  1,542,568 

NOTE:  Includes  family  weekly:  50,569  lines  in  1984,  47.238  lines  in  1983 


SEAHLE,  WASH., 


Post  Intelligencer  d.... 

.  78,107 

71.725 

Times-d . 

.  175,928 

186,365 

Times/Post- 

Intelligencer-S . 

.  101.986 

_ Mm 

Grond  Totol . 

.  356,021 

342,188 

SHREVEPORT, 

LA. 

Journol-e* . 

.  1,349,177 

1,077,851 

Tinf>es-mS* . 

.  2  809.202 

2  417  494 

Grond  Totol . 

.  4,158,379 

3,495,345 

NOTE;  Includes  preprints. 
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SK>KANI,  WASH. 


Spokesman-Review*rr. 

81,918 

103.825 

Spoke$man-Review-S. 

47,240 

53.771 

Chronicle-e . 

.  81.973 

101  317 

Grand  Total . 

,  211.131 

258.913 

News-Tribune-e  & 
Tribune  Ledger-S . 

TACOMA,  WASH. 

..  151,284 

147,912 

Tribune-m* . 

TAMPA,  FLA. 

.  3,409,176  1.248,028 

3.205.511 

Tribun«-S* . 

.  2.528.395  _ 852 

1 .945  970 

Grond  Total . 

,  5.937.571  1.248.878 

5.151.482 

NOTE:  Comics  not  included. 

Blode-e . 

TOLEDO,  OHIO 

77,499 

80.052 

Slode  S . 

.  79.000 

_ SL2S4 

Grond  Totoi . 

..  156.499 

138.008 

Copitol-Joumol-m* . 

TOPEKA,  KAN. 

..  1,097.680 

1.091,181 

Copilol-Journol-S* . 

..  769.391 

619.052 

Grond  Totoi . 

..  1.867.071 

1.710.233 

Stor-d* . 

Sun-m*., 

Grand  Totoi  .. 


World-m . 

Tribune-e . 

World-S. 

Grand  Total.. 
NOTE:  Figures  a 


TORONTO,  ONT. 

.  4,317.621  4.370.221 

2.357.463  2.192  123 

6.675,084  6.562.344 

TULSA.  OKLA. 

.  113,069  124,262 

113.546  122,179 

JfiJZl  77175 

306.786  323.616 

I  based  on  6-column  formot  and  9-column  classified 

WAUKIOAN,  III. 

.  88.949  81.057 


WIIKIS  ■ARRI,  A.A. 

Times-Leoder-ofd .  72.685  72.199 

WIIMINOTON,  Dll. 

News  Joumol-m.e .  129.025  119.803 

News-Joumol-S .  89.026  65  237 

Grond  Total .  218.051  185.040 

WIIMINOTON,  N.C. 

Storm .  60.034  56.331 

Stor-News-S .  30.118  27  141 

Grand  Total .  90.152  83.472 

WINDSOR,  ONT. 

Stor  e* .  2.247.227  1.977.870 


Post-m . 

Times-e 

Po$t-S. 

Grond  Total.. 


WIST  PAIM  BIACM  IIA  WINSTON-SAIIM.  N-C. 

175W2  M1TO  162  507  22  686  .  209.860 

iffi763  I2^t  8M3  . .1554.28  135.?)2 

'  32  9^  G™™' Totoi .  3.949.036  625.408  3.768.296  603.918 

441.362  44.505  408.987  32.956  NOTE  Comics  not  included 


WISTCHISTIR  ROCKLAND,  N.Y. 

Reporter  Dispotch  e .  91.034  83.232 

Reporter  Oispatch-S .  63.403  62  173 

Grond  Total .  154,437  145,405 

NOTE:  Includes  preprints 


Gazette  e 

Telegrotn-m . 

Telegrom-S . 

Grond  Totoi.. 


WORCISTIR.  MASS. 

55.685  46.221 

58.471  49.573 

66.509  54.874 

180,666  150.668 


Former  Wall  Street  Journal  reporter  indicted 


A  federal  grand  jury  in  New  York 
indicted  a  former  Wall  Street  Journal 
reporter  and  two  others  for  allegedly 
profiting  in  stock  trades  based  on  ad¬ 
vance  information  from  articles  about 
to  be  published  in  the  newspaper. 

The  61 -count  indictment  charging 
securites  fraud,  wire  and  mail  fraud 
and  criminal  conspiracy  was  returned 
against  R.  Foster  Winans,  .^6,  a  form¬ 
er  Journal  reporter  who  wrote 
“Heard  on  the  Street”  columns  and 
who  was  dismissed  when  the  stock 
scandal  surfaced  last  March;  David  J. 
Carpenter,  35,  a  former  news  clerk  at 
the  Journal  and  Winans’  roommate; 
and  Kenneth  P.  Felis,  31,  a  former 
stockbroker  with  Kidder,  Peabody  & 
Co. 

The  indictment  charges  that 
Winans  and  the  others  made  $700,000 
in  illegal  profits  through  stock  trading 
based  on  information  leaked  by  the 
former  reporter  before  it  was  pub¬ 
lished  in  the  Journal. 

Peter  N.  Brant,  another  former 
Kidder,  Peabody  broker,  was  named 
as  a  co-conspirator.  Brant  pleaded 
guilty  last  July  to  conspiracy  and  two 
counts  of  securities  fraud  and  is  await¬ 
ing  sentencing. 

In  addition  to  the  criminal  charges, 
the  Securities  and  Exchange  Com¬ 
mission  has  filed  a  civil  suit  against 
the  three  men  which  seeks  to  reclaim 
the  alleged  illicit  profits.  The  govern¬ 
ment  has  asked  that  the  civil  suit  be 
stayed  to  prevent  the  defendants  from 
using  it  as  a  way  to  gather  evidence 
about  the  grand  jury  investigation. 

The  government  is  charging  that 
Winans  violated  his  ‘‘fiduciary 
responsibilities”  to  the  Journal  by 


leaking  the  information  to  the  alleged 
co-conspirators. 

However,  a  second  argument  in  the 
case  has  generated  some  controversy 
within  the  news  media.  The  govern¬ 
ment  also  maintains  that  Winans  had  a 
duty  to  his  readers  to  disclose  his  own 
plans  to  profit  financially  from  what 
he  was  writing. 

News  organizations  are  concerned 


that  such  an  argument,  if  successfully 
pursued  in  court,  could  result  in  the 
government  having  the  power  to  force 
journalists  to  disclose  their  financial 
interests  when  they  write  about  busi¬ 
ness. 

The  organizations  contend  that  any 
disclosure  standards  which  the  gov¬ 
ernment  seeks  to  impose  are  a  viola¬ 
tion  of  the  press’  First  Amendment 
rights. 


Columnist  suspended  after  arrest 


Chuck  Elliott,  a  staffer  for  the  Daily 
Breeze  in  Torrance,  Calif.,  has  been 
suspended  from  writing  his  column 
after  being  arrested  on  suspicion  of 
molesting  a  three  year-old  girl. 

Bert  Winrow,  publisher  of  the  Co¬ 
pley  newspaper,  said  Elliot  would 
take  a  one-week  vacation  and  then 
return  for  other  duties  on  the  Breeze. 


“It’s  in  the  best  interest  to  suspend 
it  (the  column)  indefinitely,"  Winrow 
added. 

Elliott,  38,  who  has  been  released 
on  $5,000  bond,  is  accused  of  molest¬ 
ing  a  Hermosa  Beach  child  while  he 
was  living  with  the  girl’s  mother.  He 
denied  the  charge,  terming  it  ’’false 
and  malicious.” 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  water  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you’re 
covering  one,  get  authoritative,  straightforward  information  by  calling: 


STEEL  TANK  INSTITUTE 

or  wrtle  lor  i  news  media  informelion  M: 

0^0  /yiOQ  1 0On  ’*’*''*<  institute 

O  I  4b/  490*  I  90w  666  OundM  Rd..  Suite  70S.  Northbrook  IL  60062 
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open.  He  has  been  known  to  rush  to  a 
hospital  when  one  of  his  editors 
became  suddenly  ill. 

Don  Harrison,  a  Daily  News  edito¬ 
rial  writer  who  does  a  weekly  media 
column,  worked  on  the  News  of  Dela¬ 
ware  County,  a  sister  publication  of 
the  Main  Line  Times.  He  and  Spencer 
left  the  firm  within  a  short  time  of  each 
other  in  1963  to  take  editorial  posts 
with  the  Philadelphia  Bulletin. 

Harrison  remembers  interviewing  a 
Bulletin  job  candidate  who  worked 
for  Spencer  in  Ardmore. 

“I  would  kill  for  that  man,”  the 
women  said. 

Harrison,  who  has  been  a  Spencer- 
watcher  and  associate  for  more  than 
25  years,  says  Spencer  has  “a  great 
deal  of  showmanship  in  his  publica¬ 
tions  and  his  management  style.  He 
allows  his  people  freedom  and  there  is 
a  wonderful  give-and-take.”  The 
Main  Line  Times  won  several  Penn¬ 
sylvania  state  editorial  awards  under 
Spencer. 

Spencer  is  rated  an  excellent  writer 
and  he  admires  people  with  the  same 
skill. 

“He  loves  rewritemen,”  said  Tom 
Cooney,  a  Philadephia  Daily  News 
writer  with  more  than  35  years 
experience  in  the  news  business. 
“He’s  the  best  editor  I’ve  ever  work¬ 
ed  for.” 

Cooney  remembers  that  shortly 
after  Spencer  took  over  editorship  of 
the  Philadelphia  Daily  News,  a  huge 
explosion  hit  the  Arco  Refinery  there. 
Mayor  Frank  Rizzo  was  injured  at  the 
refinery.  Spencer,  still  living  in 
Princeton,  called  Cooney  at  his  home 
in  South  Jersey  and  said  he  would 
pick  him  up  enroute  to  the  office. 
Spencer  and  his  staff  worked  through 
the  night  covering  the  fire. 

When  Spencer  moved  from  his 
copyboy  job  at  the  Philadelphia 
Inquirer  to  the  Chester  Times,  he  was 
hired  as  a  photographer,  although  he 
had  little  camera  experience.  He  told 
fellow-Times  photographers  he  was 
bluffing.  “If  I  could  last  a  week.  I’d 
make  it.  They  backed  me  up,”  said 
Spencer. 

Bob  Finucane,  now  a  Times  col¬ 
umnist  and  then  a  reporter  with 
Spencer,  remembers  how  they  talked 
about  achieving  management  posts. 
They  visualized  themselves  as  editors 
and  managing  editors.  Finucane 
became  city  editor,  later  left  for  a 
public  relations  post  with  Sun  Oil  Co. , 
and  resumed  his  news  career  after 
retiring  from  that  job. 

Spencer  said  his  family  was  sur¬ 


prised  he  got  the  copyboy  job  with  the 
Inquirer.  “They  were  glad  to  see  me 
have  anything.  I  was  a  race  track 
fan,”  said  the  native  Philadelphian, 
son  of  an  attorney. 

Spencer  was  raised  in  suburban 
Swarthmore,  attended  Groton  for  a 
spell,  and  graduated  from  Swar¬ 
thmore  High  School. 

Discovering  talent  is  one  of  Spenc¬ 
er’s  attributes.  Larry  McMullen,  a 
Daily  News  columnist,  recalls  when 
he  was  on  the  Trentonian  sports  staff. 

The  Daily  News  under 
Spencer  was  a  bright, 
frisky,  well-written 
newspaper  with  an 
occasional  touch  of 
irreverence. 

A  few  months  after  Spencer’s  arrival, 
the  editor  selected  him  as  a  general 
columnist.  McMullen  left  later  in  a 
dispute  with  Spencer,  despite  the  edi¬ 
tor  imploring  him  to  stay.  He  said 
Spencer  never  held  the  departure 
against  him. 

“He  floats,”  is  the  way  McMullen 
describes  Spencer’s  loose  style. 

He  promoted  Pete  Dexter,  a 
freewheeling  writer  out  of  the  Dako¬ 
tas  by  way  of  Florida,  to  a  columnist’s 
post.  Dexter  has  achieved  a  national 
reputation  as  a  writer  for  the  former 
Inside  Sports  (then  published  by 
Newsweek)  and  now  as  a  columnist 
with  Esquire. 

Zachary  Stalberg,  Spencer’s  suc¬ 
cessor  as  editor  of  the  Philadelphia 
Daily  News,  was  a  city  hall  reporter 
when  Spencer  appointed  him  city  edi¬ 
tor  in  November  1975.  He  became 
managing  editor  in  February  1977. 

Chuck  Stone  says  Spencer  has  a 
“self-depracting  manner”  about  him. 
“He  has  a  sense  of  outrage  you 
wouldn’t  find  in  25  editors.  He  is 
against  poverty  and  racism.  He  has 
one  of  the  best  records  on  minority 
hiring  in  the  news  business,”  says 
Stone,  a  strong  voice  in  the  Phi¬ 
ladelphia  and  national  black  commu¬ 
nity.  He  noted  that  Carole  Car¬ 
michael,  a  black,  was  named  to  the 
new  post  of  business-financial  editor 
last  year. 

Stone  says  Spencer,  “has  a  gut  feel¬ 
ing  about  human  existence.” 

He  enjoys  telling  the  story  of  his 
promotion  to  senior  editor  and 
Spencer  suggested  they  celebrate  the 
occasion  with  dinner.  Stone  named 
several  leading  restaurants  without 
agreement  from  the  editor.  Finally,  he 
offered  Le  Bee  Fin,  perhaps  Phi¬ 
ladelphia’s  finest  and  most  expensive 
restaurant. 

“Le  Bee  Chitlin,’’  responded 
Spencer.  Stone  roars  when  he  tells  the 
story. 


The  Daily  News  under  Spencer  was 
a  bright,  frisky,  well-written  news¬ 
paper  with  an  occasional  touch  of 
irreverence.  It  didn’t  pretend  it  was  a 
national  paper,  except  in  sports,  and 
felt  Philadelphia  and  the  Deleware 
Valley  were  its  bases. 

The  paper  probed  deeply  into  Phi¬ 
ladelphia  city  government,  found  its 
share  of  crime  news,  and  never  hesi¬ 
tated  to  break  a  good  sports  story  on 
the  front  page.  Under  Spencer,  the 
Daily  News  had  more  than  a  dozen 
local  columnists. 

When  Spencer  succeeded  Rolfe 
Neall  as  editor,  Philadelphia  had  the 
Inquirer,  Daily  News  and  Bulletin 
and  the  sports-oriented  Journal  for  a 
period  in  the  ’70s.  With  the  departure 
of  the  Journal  and  then  the  Bulletin, 
the  city  is  down  to  two  papers,  both 
published  by  Knight-Ridder,  and  both 
strong  rivals.  Daily  News  circulation 
in  1975  was  239,755.  In  1983  it  reached 
293,082,  a  slight  drop  from  the  301 ,083 
in  1982. 

The  introduction  of  the  Journal 
meant  a  new  challenge  to  the  Daily 
News  and  its  sports  coverage,  first 
started  by  Larry  Merchant  as  sports 
editor.  The  paper  now  has  one  of  the 
best  sports  staffs  in  the  country  and 
Spencer  calls  it  “one  of  our 
bedrocks.”  The  demise  of  the  Bulle¬ 
tin  saw  an  increase  in  the  staff, 
expansion  of  the  paper  and  growing 
respect  for  its  impact. 

Spencer  and  his  staff  of  170  didn’t 
allow  the  News  to  become  dull.  The 
editor’s  life  was  not  always  serene. 
There  were  protests  from  community 
groups,  battles  with  city  leaders.  A 
couple  of  columnists  sampled  too 
much  of  the  cooking  sauce  while  on  a 
radio  talk  show  and  that  brought  some 
concern  to  Spencer. 

The  most  recent  headache  was  a 
libel  suit  filed  against  the  paper  and 
Spencer  and  cartoonist  Rob  Lawlor 
by  former  Mayor  Rizzo.  Rizzo  had 
taken  a  post  with  the  Philadelphia  Gas 
Commission  and  a  Lawlor  cartoon 
zinged  him  for  earnings  above  his  city 
pension.  The  suit  is  pending. 

Each  Monday,  Spencer  took  over 
the  regular  editorial  space  for  a  col¬ 
umn  on  subjects  ranging  from  politics 
to  animals. 

Spencer’s  departure  means  that 
Tom  Cooney  and  a  news  room  clerk 
will  have  to  find  a  new  Friday  after¬ 
noon  partner  each  fall  during  football 
season.  The  three  had  loud  dis¬ 
cussions  selecting  weekend  grid 
winners. 

Members  of  the  Daily  News  staff 
prepared  a  12-page  issue  of  the  paper 
with  a  limited  circulation  of  1  ,()00.  It 
was  filled  with  reflections  of  the 
Spencer  tenure. 
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Commercial  speech  is  not  so  often  protected 


By  Mark  Fitzgerald 

Discussing  how  much  First 
Amendment  protection  advertising 
and  other  commercial  speech 
deserves,  a  recent  panel  of  con¬ 
stitutional  scholars  reflected  the  U.S. 
Supreme  Court’s  own  vacillation. 

In  the  end,  the  scholars  could  agree 
on  only  one  point;  that  nobody  really 
knows  how  the  high  court  will  rule  on 
a  host  of  commercial  speech  issues, 
including  several  upcoming  cases  re¬ 
lated  to  newspaper  advertising  rights. 
These  cases  generally  relate  to  the 
right  of  newspapers  to  advertise  such 
state-regulated  products  as  liquor  or 
prescription  drugs. 

The  Supreme  Court’s  mixed  feel- 
ings,  though,  are  probably 
understandable.  For  at  times 
individual  panelists  admitted  to  being 
of  two  minds. 

"The  question  of  commercial 
speech  is  one  on  which  I  personally 
have  wavered  over  the  years,’’  said 
Floyd  Abrams,  the  New  York-based 
First  Amendment  lawyer  famed  for 
his  strong  defense  of  news  media 
rights. 

“I  find  it  hard  to  make  the  argument 
that  the  framers  of  the  Constitution 
intended,  or  that  there  is  much  in  the 
First  Amendment,  (affording)  protec¬ 
tion  of  that  sort  of  speech,’’  he  said. 

Yet,  Abrams  continued,  “The  risks 
of  not  affording  that  protection  are 
greater  than  the  genuine  risks  of 
trivializing  the  First  Amendment.’’ 

Kent  Middleton  of  the  University 
of  Georgia  took  an  opposite  position, 
arguing  that  the  First  Amendment  is 
intended  to  safeguard  forms  of 
expression  more  meaningful  than 
advertising. 

“My  position  is  basically  the  old 
Emersonian  one:  that  the  First 
Amendment  is  designed  to  protect 
political  or  social  comment  ...  So  I 
don’t  have  any  problem  with  Mobil 
(op-ed  page)  ads  or  Con  Edison  ads 
urging  support  of  nuclear  power  —  I 
think  these  are  part  of  the  speech  pro¬ 
tected  by  the  First  Amendment,’’ 
Middleton  said. 

Commercial  ads,  however,  are 
more  like  a  product  label,  Middleton 
said.  “And  if  the  label  can  be  reg¬ 
ulated  by  the  goverment,  I  don’t  see 
why  (commercial  advertisements) 
cannot  be  regulated  by  the  gover¬ 
ment,  too,’’  he  said. 

The  problem  with  the  Supreme 
Court’s  decisions  over  the  years, 
Middleton  said,  is  that  while  they 
were  supposed  to  extend  First 


Amendment  protection  to  com¬ 
mercial  speech,  in  many  ways  they 
actually  impose  some  dangerous 
limitations  on  speech. 

“The  First  Amendment  protects  a 
broad  range  of  expressions:  the  stu¬ 
pid,  the  impolite,  the  vulgar,  the 
hyperbolic,’’  he  said.  “But  com¬ 
mercial  speech  (protection),  accord¬ 
ing  to  Supreme  Court  rulings,  is  much 
narrower.’’ 


‘7he  First  Amendment 
protects  a  broad  range  of 
expressions:  the  stupid, 
the  impolite,  the  vulgar, 
the  hyperbolic,”  he  said. 
“But  commercial  speech 
(protection),  according  to 
Supreme  Court  rulings,  is 
much  narrower.” 


For  example,  he  said,  because  rul¬ 
ings  do  not  extend  protection  to 
advertising  which  is  false,  prior  res¬ 
traint  is  recognized. 

“It  is  not  a  meaningful  First 
Amendment  protection,’’  Middleton 
said,  adding  that  other  legal  avenues 
—  such  as  antitrust  law  —  could  be 
used  to  safeguard  the  right  to  adver¬ 
tise. 

To  Frank  Walsh  of  the  University 
of  Texas,  however,  the  problem  is  just 
that  the  high  court  has  not  gone  far 
enough. 

“To  put  such  a  limit  on  the  First 
Amendment  is  to  say  that  the  Amer¬ 
ican  people  have  gone  as  far  as  we  can 
in  achieving  self-exprssion,”  he  said. 

He  noted  that  in  the  years  since 
1942,  when  the  court  declared  that 
commercial  speech  did  hot  have  First 
Amendment  protection,  the  court  has 
expanded  that  protection,  but  has  al¬ 
ways  resisted  making  a  sweeping  rul¬ 
ing  emcompassing  all  commercial 
speech. 

A  good  example,  Walsh  said,  was 
the  1964  New  York  Times  v.  Sullivan 
decision,  which  dramatically  streng¬ 
thened  the  press’  libel  defenses.  The 
court  declined  an  opportunity  to  rule 
definitively  on  commercial  speech  in 
that  case,  which  grew  from  state¬ 
ments  in  a  newspaper  advertisement. 

Instead,  Walsh  said,  the  court  has 
taken  a  piecemeal  approach, 
extending  in  individual  cases 
advertising  protection  to  such  pro¬ 


ducts  as  generic  prescription  drugs, 
condoms  and  eyeglasses. 

“The  Supreme  Court  begins  to  look 
a  lot  like  the  Federal  Trade  Commis¬ 
sion  when  it  makes  decisions,’’  Walsh 
said. 

“We  are  close  to  First  Amendment 
protection  of  speech  that  is  not  only 
something  you  submit  to  an  editor, 
but  commercial  speech  that  you  pay 
for  and  place  whenever  or  wherever 
you  desire,’’  Walsh  said. 

That  full  protection  was  supported 
by  lawyer  Abrams. 

“If  you  limit  the  protection  of  the 
First  Amendment  to  political  speech, 
cultural  speech,  whatever  speech  we 
(in  the  university  meeting  room)  care 
about,  that  means  that  the  kind  of 
information  other  people  are 
interested  in  should  just  get  watered 
down  First  Amendment  protection, 
or  no  protection  at  all,’’  Abrams  said. 

“1  think  that’s  a  very  elitist  view¬ 
point.’’ 

Instead,  Abrams  said,  the  court 
should  recognize  that  the  Constitu¬ 
tion  protects  commercial  speech  that 
is  “truthful  and  non-deceitful.” 

As  an  example,  he  cited  the  restric¬ 
tions  some  states  place  on  the 
advertising  of  alcoholic  beverages 
and  the  growing  mood  to  further  regu¬ 
late  liquor  advertising  elsewhere. 

“If  you  take  seriously  the  court’s 
position  on  commercial  speech,  then 
it  may  very  well  be  unconstitutional 
(because  it  would  be)  ...  a  flat  ban 
on  a  legal  product,”  Abrams  said. 

“In  a  First  Amendment  category, 
the  way  to  deal  with  alcohol  advertis¬ 
ing  is  counter-advertising,”  he  said. 
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NEWS/TECH 


Color  and  small  newspapers 

It  doesn’t  matter  how  many  subscribers  a  newspaper  has; 
quality  color  can  be  achieved  by  commitment  and  good  equipment 


Newspapers  that  want  better  color 
quality,  circulation,  and  profits  typi¬ 
cally  face  higher  operating  costs. 

But  the  Janesville  (Wise.)  Gazette, 
has  shown  that  newspapers  can  get 
better  quality  and  improve  profits. 

That  marketing  strategy  is  based  on 
two  key  ingredients: 

•  Management  commitment  to 
color  quality. 

•  A  new  system  for  precise  color 
register. 

The  Gazette  has  invested  less  than 
$100,000  in  a  platemaking  system  and 
a  computerized  direct  screen  color 
separation  unit. 

The  35,0(X)-circulation  publication 
is  printing  more  color  than  ever 
before.  The  company  recently 
received  honorable  mention  in  the 
medium  offset  production  category 
(U.S.  and  Canada)  of  the  annual 
Kodak  color  reproduction  competi¬ 
tion. 

Gazette  advertisers  and  readers  are 
responding  to  the  newspaper’s  “new 
look”  —  both  are  increasing  in  numb¬ 
ers. 

The  Gazette  achieves  greater  color 
control,  deadline  flexibility  and  lower 
costs  for  labor  and  material  with  a  3M 
Deadliner  platemaking  system,  which 
includes  imager  and  plate  processing 
units. 

The  system  is  complemented  by  a 
Digi-Colour  System/DC-4000  color 
separator,  and  a  Minolta  EP  450Z 
copier  for  photomechanical  transfers 
and  line  art. 

The  Gazette  is  the  first  newspaper 
in  the  U.S.  to  install  a  Deadliner  sys¬ 
tem  with  a  split  drum ,  a  design  feature 
which  improves  the  speed  and 
accuracy  of  color  registration  and  re¬ 
duces  press  start-up  time  and  waste. 

Skip  Bliss,  vice  president  and 
general  manager,  said,  “The 
platemaker/separator  combination  is 
a  good  way  of  producing  high-quality, 
four-color  work.  For  a  newspaper  this 
size,  a  scanner  really  isn’t  viable.” 

The  Gazette’s  circulation  increased 
substantially  since  start-up  of  the  new 
systems  which  coincided  with 
introduction  of  a  new  format  and  a 
circulation  drive  in  February  1983. 
Use  of  editorial  color  has  more  than 
quadrupled  since  then,  and  the  num- 


A  double-width,  four-unit  Goss  Metro- 
Offset  press  rolls  approximately  35,(X)0 
copies  of  the  Janesville  Gazette  every 
day,  except  Sunday.  Ken  Wilke,  press¬ 
room  supervisor,  closely  monitors  color 
register  and  press  and  print  performance 
as  the  run  begins.  Wilke  says  the  3M 
Deadliner  system  enables  the  Gazette  to 
produce  more  color  for  greater  visual 
appeal  while  better  controlling  start-up 
time  and  waste. 

ber  of  ads  with  four-color  art  has 
increased  about  20%. 

The  Gazette  typically  runs  six-to- 
eight  color  pages  in  a  40-page  edition. 
The  new  format  splits  the  paper  into 
four  sections,  each  leading  off  with 
either  spot  or  process  color  art. 

The  last  pages  to  press  are  usually 
the  front  and  back  of  Section  1 ,  which 
feature  color  and  late-breaking  news. 

Faster  platemaking  enables  the 
composing  department  to  deliver  one- 
third  of  the  pages  to  press  in  45  mi¬ 
nutes  before  deadline,  Ken  Wilke, 
pressroom  supervisor,  says. 

Greater  platemaking  speed  gives 
the  Gazette  flexibility  to  accept  pages 
later  than  previously  allowed,  which 
is  a  bonus  for  the  editorial 
department. 

The  edge  provided  by  the  Deadliner 


system,  combined  with  the  in-house 
computerized  color  separation  unit, 
also  allows  the  Gazette  to  run  same- 
day  news  color  photos.  For  instance, 
a  (Gazette  photographer  recently  cap¬ 
tured  a  spectacular  gas  line  explosion 
on  film  at  8  a.m. 

Separations  were  made  in  less  than 
an  hour,  and  by  early  afternoon  the 
Gazette’s  front  page  vividly  displayed 
the  news  event  for  readers.  Bliss  said, 
“If  the  photograph  is  good  and  the 
situation  warrants  the  treatment, 
we’ll  run  page  one  color  news  photos 
under  deadline. 

Wilke  estimates  the  90  minutes  it 
formerly  took  to  image  20  pages  and 
get  them  on  press  has  been  cut  to  60 
minutes,  or  33%  faster.  Previously,  a 
camera  operator  had  to  shoot  the 
pages  and  process  conventional  silver 
film  before  pressmen  could  opaque 
negatives  and  burn  plates. 

The  conversion  also  means  materi¬ 
al  savings.  “I’m  saving  about  a  dollar 
for  each  double  truck,  which  now 
runs  $4.25,’’  Wilke  said.  The 
Deadliner  system  uses  a  toner  pow¬ 
der,  a  special  silverless  film  and  reus¬ 
able  blankets,  eliminating  the  need  for 
conventional  film  and  chemistry  for 
developing  film  and  plates. 

The  new  pre-press  system  have 
about  eliminated  the  camera 
depatment  and  redefined  the  role  of 
the  six-person  press  crew.  Press 
operators  not  only  run  the  press  but 
make  color  separations,  image  the 
pages  and  make  plates. 

“There  are  few  newspapers  where 
the  press  crew  handlers  such  a  wide 
range  of  responsibilities,”  said  Bliss. 
“Our  people  have  modified  the  tradi¬ 
tional  pre-press  approach  to  produce 
a  better  looking  product  while 
minimizing  expense.” 

The  camera  department  has  been 
phased  out,  cutting  labor  costs  by 
aout  $18,000  annually.  “Installation 
of  the  Deadliner  system  cut  the 
camera  operator’s  full-time  job  in 
half,”  Wilke  said. 

Acquisition  of  the  copy  machine  to 
image  photomechanical  transfers  and 
line  shots  further  reduced  the  work¬ 
load  by  10  hours.  Management  then 
phased  out  the  position  and  the  dis- 
iContinued  on  paf>e  30) 
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TECHNICAL  BRIEFS 


Harris  develops  new 
single  width  press 

Harris  Graphics  Corporation  has 
introduced  a  small  newspaper  press 
capable  of  45,000  papers  per  hour  and 
high  color  quality. 

The  NC-450  features  a  computer- 
designed  ink  train  and  prints  color  at 
high  speed.  Stock  fed  into  the  the  new 
press  is  uncoated.  The  press  is  not  an 
insert  press,  common  for  the  past 
several  years,  but  a  news  edition 
press.  Harris  Graphics  has  been  mak¬ 
ing  newspaper  revenue  from  color 
insert  presses. 

This  is  the  first  Harris  single  width 
press  produced  for  the  newspaper 
market  since  the  V- 15,  manufactured 
in  Dallas.  Large  newspaper  presses 
produced  by  the  company  have  tradi¬ 
tionally  been  made  in  Dover,  New 
Hampshire. 

The  NC-450  has  a  maximum  web 
width  of  36  inches  with  a  22  Va  inch 
and  21  inch  cutoff.  The  press  has  a 
2-page  break  format  and  each  of  the 
perfecting  units  will  print  either  four 
pages  broadsheet  or  eight  pages 
tabloid  each  time  the  cylinder  turns. 

The  RB-2  folder  will  produce 
broadsheet  products  of  up  to  48  pages 
and  tabloid  products  of  up  to  96  pages 
in  two  sections  at  45,000  pages  per 
hour.  A  quarter  folding  option  is  also 
available  on  the  tubular  press. 

Associated  Press 
joins  VU/TEXT 

The  Associated  Press  and  VU/ 
TEXT  Information  Services  Inc.,  a 
Knight-Ridder  company,  announced 
that  the  AP  news  report  will  become 
part  of  VU/TEXT’s  electronic 
information  service. 

National,  international,  business 
and  sports  news  from  the  AP’s  high¬ 
speed  DataStream  newspaper  service 
will  be  available  through  VU/TEXT 
laterthis  year,  according  to  Keith  Ful¬ 
ler,  president  and  general  manager  of 
the  AP,  and  John  J.  Brown,  president 
of  VU/TEXT,  based  in  Philadelphia. 

“We’re  pleased  to  be  joining 
Knight-Ridder  in  this  venture,”  Ful¬ 
ler  said.  “We’re  sure  this  will  gener¬ 
ate  revenue  for  us  to  help  keep  down 
the  cost  of  AP  service  to  members  of 
our  news  cooperative.’’ 

Brown  said,  “All  of  our  subscrib¬ 
ers,  particularly  those  in  the  media, 
will  benefit  from  the  archival 
availability  of  the  AP  database.  The 
AP’s  accurate  and  comprehensive 


coverage  of  the  news  worldwide  pro¬ 
vides  a  resource  that  enhances  the 
value  of  our  existing  databases.” 

VU/TEXT  provides  access  to  full- 
text  databases  through  any  computer 
terminal  via  GTE  Telenet.  Subscrib¬ 
ers  key  in  a  word  or  combination  of 
words  to  retrieve  information  from 
any  of  the  VU/TEXT  databases. 

The  full  text  of  AP  news  stories  will 
become  available  48  hours  after  they 
are  transmitted  on  the  Dat  service. 

VU/TEXT  databases  include  the 
full  text  of  the  Washington  Post,  Phi¬ 
ladelphia  Inquirer  and  Daily  News, 
Miami  Herald,  Sacramento  Bee,  Lex¬ 
ington  (Kent.)  Herald-Leader  and 
Allentown  (Pa.)  Morning  Call. 

Several  other  Knight-Ridder  news¬ 
papers  are  expected  to  go  online  this 
year,  including  the  Detroit  Free 
Press,  San  Jose  Mercury-News, 
Wichita  (Kans.)  Eagle-Beacon,  Gary 
(Ind.)  Post-Trihune  and  Journal  of 
Commerce. 

VU/TEXT  also  has  reached  agree¬ 
ments  with  the  Tribune  Co. 

San  Diego  dailies 
expand  facilities 

The  San  Diego  (Calif.)  Union  and 
Tribune,  Copley  Newspapers,  will 
expand  mailroom,  product  assembly 
and  distribution  facilities. 

The  San  Diego  newspapers  will  do 
so  by  installing  more  Ferag  auto¬ 
mated  Rotosert  inserting  equipment, 
said  Gary  Goss,  general  manager. 

Operations  will  grow  by  adding 
single  copy  conveyors  and  a  Rotosert 
inserting  system  with  8-into-l  capac¬ 
ity  to  the  existing  automated  on-line 
processing  system  built  by  Ferag. 

The  San  Diego  Union  is  a  morning 
newspaper  with  220,000  circulation 
daily  and  340,000  Sunday.  The  Tri¬ 
bune  is  an  evening  newspaper  with 
128,000  daily  circulaton. 

Ferag,  Inc.,  with  headquarters  and 
U.S.  manufacturing  faclities  in  Bris¬ 
tol,  Pa.,  is  a  part  of  a  transnational 
group  of  companies  which  makes 
newspaper  and  inserting  equipment. 

Dow  Jones  &  Co. 
orders  Goss  presses 

Dow  Jones  &  Co.,  Inc.  has  ordered 
four  ten-unit  Goss  Metroliner  presses 
and  22  Metro-Offset  and  Metroliner 
printing  units  for  additions  to  existing 
press  lines  from  the  Graphic  Systems 
Division  (GSD)  of  Rockwell 
International. 

The  order  is  one  of  the  largest  ever 


received  by  GSD  for  Goss  Metroliner 
and  Metro-Offset  units  and  other 
press  equipment.  It  totals  62  units, 
four  160-page  3:2  Goss  folders,  62 
automatic  Goss  Reel-Tension-Pasters 
(RTP),  and  upper  formers  for  folders. 

When  the  installations  of  the  Met¬ 
roliner  presses  and  units  are  com¬ 
plete,  Dow  Jones  will  be  operating  15 
Goss  Metroliner  and  Metro-Offset 
presses. 

The  shipments  of  the  four  high¬ 
speed  Goss  Metroliner  presses  will 
begin  in  September  from  the  GSD 
manufacturing  plant  in  Cedar  Rapids, 
Iowa.  The  destinations  of  these  press¬ 
es  have  not  been  disclosed  by  Dow 
Jones. 

A  total  of  22  Goss  press  units  will  be 
added  to  II  eight-unit  Dow  Jones 
presses,  resulting  in  ten-unit  presses. 
Two  Metroliner  presses  ordered  in 
1983  and  nine  Metro-Offset  presses 
which  are  in  production  will  receive 
the  add-on  units. 

The  units  for  the  press  extensions 
will  be  shipped  to  Dow  Jones  plants  in 
Riverside,  Calif.;  South  Brunswick, 
New  Jersey;  Dallas,  Texas;  Chi¬ 
copee,  Mass.;  Orlando,  Fla.;  Federal 
Way,  Wash.;  Highland  and  Napervil¬ 
le,  III. 

Last  February,  Dow  Jones  placed 
one  of  the  largest  orders  for  3:2  160- 
page  double-delivery  folders  in 
GSD’s  history.  The  company  ordered 
nine  folders  to  replace  Goss  2:1 
Uniflow  folders  on  the  nine  presses  in 
production. 

Dow  Jones  publishes  the  Wall 
Street  Journal,  Barron’s  and  other 
publications. 

Graphic  Systems  Division  man¬ 
ufactures  Goss  web  offset  press  and 
mailroom  systems  and  markets  com¬ 
mercial  sheet-fed  presses  and  bindery 
equipment  under  the  Miehle  name. 

Padilla  joins 
M.A.N.-Roland 

Edward  R.  Padilla  has  been  named 
chief  executive  officer  of  the  M.A.N.- 
Roland  newspaper  press  division. 
Padilla  will  be  responsible  for  all 
operations  of  the  division. 

Padilla  was  most  recently  vice  pre¬ 
sident/newspaper  division  of  the 
Washington  Post  Company,  respons¬ 
ible  for  a  number  of  newspaper  and 
subsidiary  operations.  He  has  also 
served  as  president  and  chief 
operating  officer  of  a  newspaper  in 
California. 
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Hartford  daily  looks  to  save  on  phone  bills 

The  Hartford  Courant  has  pur-  system  installed  by  the  Courant  is 
chased  a  new  telephone  accounting  designed  by  NEC  Information  Sys- 
system  which  the  newspaper  believes  terns  of  Boxborough,  Mass.  With  the 
will  reduce  its  phone  bill  by  $2,500  anticipated  savings,  the  Astra-Phacs 
month.  system  should  pay  for  itself  within  a 

The  Courant  said  it  spends  “close  year,  the  newspaper  believes, 
to  a  million  dollars  a  year”  on  phone 

costs  and  makes  an  average  of 200,000  The  system  can  operate  with  just 

calls  per  month.  about  any  PBX  system  and  was  cre- 

The  Astra-Phacs  phone  accounting  ated  to  “address  the  problems  of  com- 

mercial  call  accounting,”  the  Courant 
said. 

The  system’s  three  major  functions 
are:  Station  message  detail  reporting, 
traffic  management  reporting  and  an 
attendant  directory  and  message  cen¬ 
ter. 

The  .Astra-Phacs  system  records 
calls  as  soon  as  they  are  received  from 
the  PBX,  calculates  costs  and  moni¬ 
tors  system  traffic  and  trunk  utiliza¬ 
tion,  where  available. 

Harris  terminates  videotex  service 

On  September  1 ,  Harris  Electronic  ber,  according  to  Mary  Campbell, 
News  will  end  its  subscriber  database  Harris  marketing  director, 
service.  It  will  begin  reorganizing  for  Harris  Electronic  News  is  a 

a  new  role,  that  of  information  pro-  division  of  Harris  Enterprises,  a 

vider  to  other  videotex  services,  media  group  based  in  Hutchinson, 

scheduled  for  January  1,  1985.  Kansas. 

Individuals  and  businesses  sub-  Launched  in  July  1982,  Harris 

scribing  to  Harris  Electronic  News  Electronic  News  was  targeted  toward 
will  receive  prorated  refunds  if  their  farmers  and  agribusinesses, 
subscriptions  extend  beyond  August  In  early  1983,  it  began  offering  busi- 

31.  Checks  will  be  mailed  in  Septem-  ness  and  financial  news,  general  news 

and  sports  and  tailored  weather  fore¬ 
casts  and  summaries. 

In  October  1983,  Harris  opened  a 
second  database  in  Olathe,  Kan.,  a 
Kansas  City  suburb. 

Beginning  in  1985  Harris  Electronic 
News  will  be  available  as  a  feature  of 
other  on-line  databases. 

We  won’t  do  any  marketing  as 
such,”  said  Mike  Hurd,  editor  and 
general  manager.  “We  will  become, 
in  effect,  a  wholesaler  rather  than  a 
retailer  of  videotex.” 

Columbus  Dispatch  s 

Videotex  America  announced  that 
an  affiliate  agreement  has  been  signed 
with  the  Columbus  (Ohio)  Dispatch  to 
jointly  explore  business  opportunities 
for  videotex  services  in  the  Central 
Ohio  metropolitan  market. 

“Videotex  is  very  much  a  coming 
issue,”  stated  Gary  Wilson,  vice 
president,  systems  development  and 
planning  for  the  Dispatch.  “Our 
affiliation  with  Videotex  America  will 

ligns  videotex  pact 

allow  us  to  keep  a  close  eye  on  the 
latest  developments  in  this  medium. 
Once  we  see  that  there  is,  indeed,  a 
market  for  videotex  in  the  Central 
Ohio  area  we’ll  be  a  step  ahead  and 
fully  prepared  to  serve  that  market.” 

GATEWAY®,  a  consumer 
videotex  service  which  Videotex 
America  holds  an  interest  in,  is  due  to 
launch  this  month  in  Orange  County, 
Calif. 

To  date.  Videotex  America  has  en¬ 
tered  into  similar  affiliate  agreements 
with  13  other  metropolitan  markets 
across  the  U.S. 

Videotex  America  is  a  partnership 
between  Times  Mirror  Videotex  Ser¬ 
vices,  a  subsidiary  of  The  Time  Mir¬ 
ror  Company,  and  Infomart  of  Tor¬ 
onto,  Canada. 

It  also  holds  an  interest  in  Grass¬ 
roots  America  and  Grassroots  Cali¬ 
fornia,  two  videotex  services  being 
developed  for  the  agricultural  com¬ 
munity. 

Super  Bowl  book  offered  as  circulation  builder 

The  Sporting  News  and  Wayne  photographs,  also  provides  newspap-  The  hardcover  cookbooks  are 

Mathews  Corp.,  which  specializes  in  ers  with  the  chance  to  have  a  “custo-  available  to  newspapers  for  $1.98 

circulation  promotions,  have  teamed  mized”  advertisement  on  the  back  each,  Mathews  said, 

up  to  offer  a  book  on  the  Super  Bowl  cover.  Newspapers  ordering  2,000  or 

as  a  premium  lor  aiiraciing  new  sud- 
scribers. 

Wayne  Mathews  Corp.  of  Safety 
Harbor,  fla.,  has  been  given  the 
worldwide  rights  to  the  Super  Bowl 

more  .super  bowi  dooks  pay  no 
charge  for  the  customized  ad.  There’s 
a  “pass-on  charge”  of  $375  for  news¬ 
papers  ordering  from  500  to  999  books 
and  a  charge  of  $250  to  newspapers 

Color 

(Continued  from  page  28) 

which  newsoapers  can  buy  for  $3.98 
each.  The  book  will  not  be  sold 
through  retail  outlets  this  year. 

Last  year,  the  first  in  which 
Mathews  and  the  Sporting  News 
worked  together,  the  Super  Bowl 
Book  was  also  sold  retail  for  $9.98. 

Mathews,  who  is  a  former  sales  and 
marketing  manager  of  the  Tampa  Tri¬ 
bune,  said  the  awarding  of  the  rights 
will  enable  him  to  give  “territorial” 
exclusivity  to  newspapers  using  the 
book  as  a  premium. 

The  336  page  softcover  book,  with 
over  200  black  and  white 

ordering  from  1,000  to  1,999  books. 

Mathews  will  award  two  tickets  to 
the  Super  Bowl  to  the  newspaper  with 
the  best  customized  ad.  The  Miami 
News  won  the  tickets  last  year  and 
subsequently  held  its  own  contest  to 
determine  which  of  its  employees 
would  get  to  see  the  game. 

Mathews  formed  his  company  in 
June  1982,  after  spending  ten  years  at 
the  Tribune.  While  at  the  Tribune,  he 
developed  programs  using  cookbooks 
and  general  interest  books  as  subscri¬ 
ber  premiums. 

placed  employee  filled  a  vacancy  in 
another  department. 

Bliss  said  a  targeted  supply  saving 
of  $8,000  the  first  year  has  been 
exceeded.  Yet,  the  Gazette  ran  an 
additional  4,000  plates  last  year  based 
on  its  expansion  of  color. 

“We  now  have  better  quality  con¬ 
trol  since  press  operators,  who  al¬ 
ways  stand  accountable  product 
appearance,  perform  pre-press  dut¬ 
ies,”  Wilke  explains.  “We  known 
what  art  will  reproduce  well,  what  will 
not,  and  how  to  compensate  for 
differences.”  ' 
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ON  THE  SUPPLY  SIDE 

The  Quincy  (Mass.)  Patriot  Ledger  has  adopted  a  sys¬ 
tem  used  by  many  restaurants  and  bars  to  deal  with  the 
problem  of  “second-hand  smoke.” 

The  paper  has  installed  nine  SMOKEETER  electronic 
air  cleaners,  manufactured  by  UNITED  AIR 
SPECIALISTS,  INC.,  Cincinnati. 

Three  SMOKEETERS  have  been  installed  in  the  Patriot 
Ledger’s  classified  dedpartment.  Five  more  were  installed 
in  the  newsroom.  And  a  larger  unit  has  been  installed  in  the 
circulation  department. 

The  paper  has  found  that  the  unit  in  the  circualtion 
department  has  also  alleviated  an  ink  mist  problem.  The 
department,  located  adajacent  to  the  pressroom,  keeping 
work  surfaces  considerably  cleaner,  according  to  the 
newspaper. 

The  SMOKEETER  captures  airborne  dust  and  smoke 
particles  much  like  a  magnet.  As  dirty  air  is  drawn  into  the 
machine,  particles  are  ionized,  or  electrically  charged. 
The  charged  particles  are  in  turn  deposited  on  grounded 
collecting  plates  as  the  air  flows  through  the  unit  and  is 
returned  to  circulation. 

♦  *  * 

VARITYPER,  East  Hanover,  N.J.,  has  introduced  a 
new  option  thatpermits  its  EPICS  Composition  System  to 
exchange  information  with  other  devices,  including  data 
and  word  processors,  personal  computers,  wire  service 
feeds  and  other  phototypesetting  systems. 

With  the  new  option,  EPICS  users  can  exchange 
information  between  devices  in  either  a  “terminal”  mode, 
in  which  information  or  commands  are  sent  between  to 
devices  character  by  character,  or  in  “batch”  mode, 
which  permits  transmission  of  entire  files.  In  this  mode, 
the  operator  can  view  the  transmission  as  it  is  being 
exchanged. 

The  EPlCs  telecommunications  option  is  available  for 
$4,000,  including  all  necessary  software  and  instructional 
materials. 

♦  *  * 

BESTINFO,  INC.,  Ridley  Park,  Pa.,  has  introduced  a 
real-time  interactive  graphics  typesetting  system  that  will 
run  on  a  personal  computer. 

TYPE  PRCOCESSOR  ONE,  for  the  IBM  PC,  features  a 
what  your  see  is  what  you  get  display  that  can  be  easily 
manipulated,  composed  into  complete  pages  with  rules 
and  then  communicated  to  a  typesetter  via  a  direct  cable 
link  (an  RS-232  interface)  or  remotely  over  the  telephone. 

TYPE  PROCESSOR  ONE  consists  of  two  integrated 
modules:  text  processing  (formfill)  and  composition.  The 
text  processing  module  allows  the  user  to  draw  sets  of 
columns  on  the  screen  with  indents  and  run-arounds 
(wraps).  The  program  will  take  ASCII  text  produced  by 
any  word  processor  program  and  “pour”  it  into  the  col¬ 
umns,  automatically  justifying  and  hyphenating  from  a 
20,000  word  dictionary. 

The  composition  module  displays  simulated  type  on  the 
computer  screen.  The  user  can  directly  change  size,  font, 
position,  etc.,  draw  horizontal  and  vertical  rules  for 
generation  of  completed  forms  and  electronically  cut  and 
paste  blocks  of  tupe. 

Output  can  be  sent  to  most  typesetters  having  a  com¬ 
munications  interface.  Hard  copy  proofs  may  also  be 
made. 

The  software  package  is  priced  at  $4,995. 

♦  ♦  ♦ 

COMMUNICATIONS  DEVICES,  INC.  Clifton,  N.J., 
has  introduced  TAKE-MAKER.  The  microcomputer 


device  will  divide  news  items  in  accordance  with  the 
American  Newspaper  Publishers  Association  Bulletin 
1312  into  multi-  takes. 

The  unit  contains  30k  memory,  allowing  items  of  up  to 
5,120  words  to  be  divided  into  as  many  takes  as  required. 
Each  take  contains  an  AN  PA  header  complete  with  take 
number,  the  credit  byline  and  the  pick  up  words. 

The  system,  priced  at  $2,500,  can  be  modified  to 
accommodate  partial  compliance  with  more  select  ANPA 
standards. 

♦  ♦  ♦ 

The  San  Diego  Union-Tribune  has  ordered  a  new  Ferag 
Rotosert  eight-into-one  inserting  drum  plus  additional 
single  copy  conveyor  lines  to  add  to  its  existing  Ferag 
mailroom  materials  handling  system. 

The  newspaper  reports  that  insert  volume  has  grown 
66%  since  itinstalled  its  first  Ferag  system  in  1980.  The 
new  inserter,  coupled  with  the  new  conveyor  lines  and  the 
Ferag  automatic  palletizing/de-palletizing  system,  will 
alleviate  the  high  demand  placed  on  the  present  system  as 
well  as  adding  the  extra  capacity  necessitated  by  the 
growth  in  insert  volume. 

FERAG,  INC.,  has  U.S.  manufacturing  and  headquart¬ 
ers  facilites  in  suburban  Philadelphia. 

9i(  iK  * 

GOSS  PROCESSING  SYSTEMS  division  of  Rockwell 
International,  Chicago,  signed  an  agreement  with  Quipp 
Systems,  Hialeah,  Fla.,  under  which  it  will  market  the 
SJlOO  and  the  SJIOI  counter  stackers  as  the  GPS  3000. 

The  stackers  will  be  marketed  jointly  for  18  months, 
after  which  GPS  will  handle  them  exclusively,  except  in 
Europe.  Goss  plans  to  market  the  stackerds  as  alternatives 
for  processing  the  printed  product  between  the  press  sys¬ 
tem  and  delivery  truck.  The  units  count,  batch  and  stack 
both  tabloid  and  broadsheet  products  at  speeds  up  to  60 
single-batch  bundles  per  minute,  matching  press  speeds  of 
up  to  72,000  copies  per  hour. 

COMPUGRAPHIC  CORP.,  of  Wilmington,  Mass.,  has 
introduced  a  new  advertising  layout  system. 

The  MCS  Power  View  10  is  designed  for  newspapers 
and  up  to  the  50,000  circulation  range. 

What  this  spinoff  of  Compugraphic’s  Modular  Composi¬ 
tion  System  does  is  to  allow  a  compositor  to  set  up  display 
ads  much  as  an  editor  would  lay  out  a  page. 

For  example,  if  there  were  a  2  x  80  grocery  ad  in  three 
type  faces,  PowerView  10  lets  the  editor  type  in  food 
prices,  then  see  them  displayed  exactly  as  they  would 
appear  on  a  typeset  page. 

The  hardware  package  includes  a  video  display  terminal 
linked  to  a  Compugraphic  8200, 8400,  or  fast  8600  typeset¬ 
ter.  The  terminal’s  face  is  divided  into  three  sections. 
Unlike  most  VDTs,  basic  commands  appear  across  the 
bottom,  not  the  top.  That  is  reserved  for  an  exact  display 
of  type  as  it  would  appear  on  the  page. 

If  the  ad  runs  longer  and  wider  than  the  screen  face,  it  is 
possible  to  expand  the  viewing  area,  and  scroll,  say,  a  6  x 
150.  Approximations  remain  close,  though  the  body  type 
shrinks  as  the  viewing  area  grows. 

In  the  center  of  the  screen,  the  compositor  keyboards  in 
his  copy.  Measurement  of  boxes  and  rules  are  made  man¬ 
ually,  then  fed  into  the  storage  area. 

What  appears  on  the  screen  is  no  less  than  an  electronic 
version  of  broadsheet.  The  typeface  and,  often,  size  are 
the  same.  This  system  is  designed  to  prevent  jam-ups  and 
poor  hyphenation  and  justification. 
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Columnist  with  a  different  perspective 

Dr.  Manning  Marable,  who  writes  for  145  newspapers  and  Journals, 
views  issues  in  a  way  rarely  seen  in  mainstream  U.S.  dailies 


By  David  Astor 

In  an  April  article  on  the  ascendan¬ 
cy  of  conservative  political  col¬ 
umnists  that  was  reprinted  in  E&P's 
June  9  issue,  Los  Angeles  Times 
media  critic  David  Shaw  wrote  that  a 
“truly  leftist  columnist  probably 
would  not  be  successful  in  American 
syndication.” 

Shaw  said  there  was  widespread 
agreement  among  the  over  60  col¬ 
umnists,  editors,  and  syndicate 
executives  he  interviewed  that  “the 
political  dialog  in  America,  in  print 
and  on  the  campaign  trail,  generally 
ranges  from  slightly  to  the  left  of  cen¬ 
ter  to  far  to  the  right  of  center,”  and 
that  “many  newspaper  editors  and 
publishers  just  don’t  want  to  print  col¬ 
umns  on  the  ultra-liberal  left.” 

He  added,  “This  is  especially  true 
of  the  smaller  newspapers  that  are 
essential  for  a  columnist  to  appear  in  if 
he  is  to  build  up  a  large  client  list.” 

There  is  one  leftist  columnist, 
however,  who  has  built  up  a  large 
client  list.  His  name  is  Dr.  Manning 
Marable,and  his  “From  the  Grass¬ 
roots”  feature  appears  in  approx¬ 
imately  145  newspapers  and  journals. 

But  Dr.  Marable’s  success  doesn't 
disprove  what  Shaw  wrote,  because 
no  mainstream  American  daily  runs 
“From  the  Grassroots.”  More  than 
half  of  the  145  publications  that  do 
carry  it  are  black  papers  such  as  the 
Amsterdam  News,  Chicago 
Defender,  Pittsburgh  Courier,  San 
Francisco  San  Reporter,  and  Balti¬ 
more  Afro-American. 

“Afro-Americans  have  a  political 
discourse  which  is  miles  to  the  left  of 
the  mainstream  (in  America),”  said 
Dr.  Marable,  in  explaining  why  edi¬ 
tors  and  readers  of  black  papers 
accept  his  column.  “You  can  be  an 
open  democratic  socialist  in  the  black 
press  without  being  red-baited.” 

Dr.  Marable  said  that  even  though 
most  readers  of  black  papers  would 
not  call  themselves  socialist,  many 
would  agree  with  socialist  principles 
such  as  national  health  care  and  the 
belief  that  the  right  to  a  job  is  as 
important  as  the  right  to  vote. 


Dr.  Manning  Marable 


And  Dr.  Marable  added  that  other 
progressive  blacks — such  as  histo¬ 
rian,  educator,  and  activist  W.E.B. 
DuBois  (1868-1963) — have  written 
regularly  for  the  black  press. 

Dr.  Marable  stated  that  he  is  very 
happy  to  be  in  so  many  black  papers, 
noting  that  these  publications  play  a 
“central  role”  in  their  communities. 
He  said  this  was  illustrated  earlier  this 
year  when  the  great  majority  of  blacks 
voted  for  Jesse  Jackson  despite  the 
fact  that  many  black  leaders  endorsed 
Walter  Mondale.  The  black  press,  re¬ 
ported  Dr.  Marable,  mostly  sup¬ 
ported  Jackson. 

The  34-year-old  columnist,  who 
said  he  probably  writes  “the  most 
widely-read  series”  by  an  American 
socialist  since  DuBois,  placed  his 
audience  in  the  black  press  at  about 
six  million.  Dr.  Marable  added  that  he 
reaches  thousands  of  other  U.S.  read¬ 
ers  (many  of  them  white)  via  40  col¬ 
lege  papers,  a  couple  of  papers  in  a 
New  England  suburban  chain,  and 
progressive  publications  such  as  the 
Guardian.  And  he  has  international 
clients  like  the  Calcutta  Frontier  in 
India,  the  Rising  Sun  in  Jamaica,  the 
Black  Voice  in  England,  and  Disweek 
in  Belize. 


Dr.  Marable — professor  of  political 
sociology  and  director  of  the  Africana 
and  Hispanic  Studies  Program  at  Col¬ 
gate  University — usually  writes  five 
columns  a  month,  with  some  of  his 
clients  receiving  all  of  them  and  oth¬ 
ers  some.  He  covers  numerous  topics 
in  these  columns  (which  average 
about  700  words  apiece),  but  said  his 
subject  matter  can  be  roughly  divided 
into  six  areas: 

•  Foreign  policy.  There  have  been 
columns  on  America’s  relations  with 
Southern  Africa,  the  U.S.  invasion  of 
Grenada,  and  Dr.  Marable’s  recent 
visit  to  Cuba — whose  accomplish¬ 
ments  in  health  care  and  education 
were  described  in  a  two-part  series  by 
the  columnist. 

•  Women.  This  includes  coverage 
of  political,  social,  and  economic 
issues — especially  as  they  relate  to 
Afro-American  women.  In  one  col¬ 
umn  commenting  on  the  “gender 
gap,”  Dr.  Marable  noted  that  Presi¬ 
dent  Reagan  needs  about  65%  of  the 
white  male  vote  this  November  to 
make  up  for  his  unpopularity  among 
many  women,  blacks,  and  Hispanics. 

•  Blacks  and  U.S.  politics.  Dr. 
Marable  did  a  number  of  columns 
about  Jesse  Jackson’s  presidential 
effort.  He  wrote  that  five  Jackson 
campaign  workers  in  New  Jersey 
were  arrested  for  handing  out  leaflets, 
that  about  20%  of  those  voting  for 
Jackson  never  went  to  the  polls 
before,  and  that  more  whites  voted  for 
Jackson  than  the  media  seemed  to 
indicate.  Dr.  Marable,  for  instance, 
said  the  candidate  received  1 2%  of  the 
vote  in  Connecticut,  which  has  a  6% 
black  population.  The  columnist  has 
also  stated  that  Walter  Mondale 
needs  to  address  the  concerns  of 
minorities  and  the  less-affluent  more 
to  have  a  chance  to  defeat  Reagan. 

•  Socioeconomic,  educational, 
and  other  issues.  Dr.  Marable  recent¬ 
ly  did  a  two-part  series  on  the  status  of 
the  black  family  in  which  he  cited 
several  “disturbing  social 
statistics” — including  a  high  divorce 
rate,  an  increase  in  children  born  out 
of  wedlock,  and  a  decrease  in  two- 
parent  households.  But  the  columnist 
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said  sociologists  still  see  strengths  in 
the  makeup  of  black  families,  such  as 
the  way  relatives  who  live  in  many  of 
these  households  provide  “crucial 
economic  and  emotional  strength 
which  is  missing  in  a  middle-class, 
nuclear  family  unit.” 

•  Criminal  justice.  Dr.  Marable  has 
written,  for  instance,  that  although 
only  some  5,000  of  the  490,000  elected 
officials  in  the  U.S.  are  black,  about 
one-third  of  all  elected  officials  who 
are  arrested  or  charge  harassment  are 
black.  He  said  stories  like  this  rarely 
get  into  the  mainstream  media. 

•  National  legislation  as  it  affects 
minorities.  The  columnist  said  this 
includes  Reagan  administration 
initiatives  such  as  changing  the 
makeup  of  the  U.S.  Commission  on 
Civil  Rights. 

Dr.  Marable  gathers  material  for  his 
column  by  doing  research,  using  con¬ 
tacts  (including  black  congresspeople 
and  former  students  working  in  poli¬ 
tical  staff  positions),  visiting  various 
places  in  the  U.S.  (where  he  is  well- 
known  in  many  minority  neighbor¬ 
hoods)  and  abroad,  and  in  other  ways. 

He  officially  began  “From  the 
Grassroots”  in  1976,  but  actually  first 
wrote  a  column  at  the  age  of  16 — 
when  he  commented  on  civil  rights 
and  other  matters  for  the  Dayton 
(Ohio)  Express  (now  the  Dayton 
Black  Press).  “The  column  was 
called  ‘Youth  Speaks  Out,”’  said  Dr. 
Marable,  adding  with  a  laugh:  “1 
thought  it  was  a  snappy  title!” 

Dr.  Marable  went  on  to  become  edi¬ 
tor  of  the  student  paper  at  Earlham 
College  in  Indiana,  and  did  some  radio 
spots  there  as  well.  But  he  didn’t  have 
much  time  to  pursue  journalism  while 
getting  his  M.A.  in  American  history 
from  the  University  of  Wisconsin  and 
his  Ph.D.  in  the  same  subject  from  the 
University  of  Maryland. 


What  got  him  back  to  newspaper 
writing  was  racial  trouble  between 
area  black  and  white  students  when 
he  was  teaching  at  Smith  College  in 
Massachusetts  in  1974.  Dr.  Marable 
wrote  several  articles  for  local  papers 
about  the  situation,  and  some  college 
papers  picked  up  the  stories.  He  did 
other  pieces  as  well. 

But  “Grassroots”  itself  came  two 
years  later.  “When  I  moved  to  Tus- 
kegee  Institute  (in  Alabama)  in  1976, 1 
began  writing  for  the  local  paper,  and 
one  thing  led  to  another.  .  .  ,”  said 
Dr.  Marable,  who  reported  that  his 
client  list  grew  to  about  25  publica¬ 
tions  in  1978,  about  90  in  1980  (when 
he  was  working  at  Cornell  Univer¬ 
sity),  and  about  140  in  1982. 

Dr.  Marable  offers  “Grassroots” 
for  free,  subsidizing  its  costs  by  doing 
a  number  of  paid  speaking  engage¬ 
ments  each  year  for  college  students 
and  other  audiences  (he  also  makes 
many  benefit  appearances).  He  said 
he  does  the  column  gratis  to  show  his 
appreciation  to  the  black  community 
for  the  civil  rights  movement  that 
helped  students  such  as  himself  get 
full  college  scholarships.  All  Dr.  Mar¬ 
able  asks  for  in  return  are  sub¬ 
scriptions  to  his  client  publications, 
which  he  said  gives  him  information 
about  what  is  happening  in  black  com¬ 
munities  that  he  can’t  find  anywhere 
else. 

In  addition  to  writing  his  column 
(the  name  of  which  will  change  to 
“Along  the  Color  Line”  this  month) 
and  teaching  courses.  Dr.  Marable  is  a 
prolific  author.  He  has  written  four 
books,  with  the  latest  being  Race, 
Reform  and  Rebellion:  The  Second 
Reconstruction  in  Black  America, 
1945-1982  (London:  Macmillan, 
1984).  He  is  currently  working  on 
three  more  books,  including  one  on 
the  aforementioned  DuBois  that  will 


be  part  of  an  American  biography 
series  from  Twayne  Publishers,  a  sub¬ 
sidiary  of  G.K.  Hall  and  Company. 
Others  profiled  in  the  series  will  be  the 
Rev.  Dr.  Martin  Luther  King,  Jr., 
Lyndon  Johnson,  Dwight  Eisenhow¬ 
er,  and  Franklin  Roosevelt. 

Dr.  Marable — based  at  the 
Department  of  Sociology,  Colgate 
University,  Hamilton.  N.Y.  13346 — 
also  writes  scholarly  articles  (over  90 
to  date),  sits  on  the  editorial  boards  of 
various  publications,  serves  as  a  con¬ 
sultant  to  the  U.S.  Congressional 
Black  Caucus,  participates  in  black 
and  progressive  politics,  and  is 
involved  in  other  activities.  He  has 
even  had  many  poems  published. 

And  Dr.  Marable  spends  a  great 
deal  of  time  reading  and  answering 
numerous  letters.  Prisoners  write 
seeking  legal  help  (the  columnist  puts 
them  in  contact  with  organizations 
that  can  provide  it),  while  others  tell 
him  that  reading  “Grassroots”  was 
one  of  the  reasons  they  decided  to  go 
into,  say,  poverty  law  rather  than 
corporate  law.  Dr.  Marable  said  he 
also  gets  two  or  three  death  threats  a 
year. 

How  does  Dr.  Marable  have  time  to 
do  everything?  He  said  he  gets  up  at  6 
a.m.  on  weekdays,  arrives  at  his 
office  by  7  a.m.,  works  until  5  p.m., 
goes  home  to  cook  dinner  for — and 
spend  time  with — his  family  (he  has  a 
seven-year-old  daughter  and  five- 
year-old  twins),  and  then  goes  back  to 
work  from  about  8  p.m.  to  1 1  p.m.  He 
also  works  from  6  a.m.  to  1 1  p.m.  on 
Saturdays,  spends  Sunday  mornings 
with  his  family,  and  then  works  six 
hours  more  that  day.  All  told,  he 
writes  about  80  hours  a  week. 

“Writing  is  the  most  important 
thing  in  my  life,”  declared  Dr.  Mar¬ 
able.  “Everything  else  other  than  my 
family  takes  fifth  place!” 


AP  and  TMS  announce  joint  cable  television  venture 


Associated  Press  and  Tribune 
Media  Services  have  jointly  formed  a 
“graphics-enhanced”  news  service 
for  cable  television  systems  called  AP 
News  Plus. 

Greg  Groce,  AP’s  director  of  cable 
television  services,  told  E&P  that 
News  Plus  is  scheduled  to  officially 
debut  December  1  after  a  testing  per¬ 
iod.  The  service  will  be  on  display  in 
the  AP  exhibit  booth  during  the  East¬ 
ern  Cable  Show  in  Atlanta  September 
6-8. 

TMS  president  Robert  S.  Reed 
said,  “Our  two  years  of  experience  in 
producing  a  local  ‘graphics- 
enhanced’  service  for  Cablevision  of 


Steinfort  and  Reed  (seated  left  to  right) 
sign  AP  News  Plus  joint  venture.  Standing 
are  Groce  (left)  and  TMS  director  of 
special  projects  Tim  Brennan. 
Central  Florida  in  Orlando  convinced 
us  that  a  national  market  existed  for 


this  type  of  programing.” 

TMS  will  produce  News  Plus  in 
Orlando,  while  AP  will  deliver  the 
service  to  cable  tv  systems  and  handle 
marketing. 

AP  News  Plus  will  provide  con¬ 
tinuously  updated  national  and  world 
news  headlines,  weather  information, 
business  news,  stocks,  and  sports 
scores,  schedules,  standings,  and  sta¬ 
tistics. 

Graphics  used  by  the  24-hour, 
seven-day-a-week  service  will  be  of 
the  standard  known  as  NAPLPS 
(North  American  Presentation  Level 
Protocol  Syntax)  developed  by 
AT&T. 

(Continued  on  page  34) 
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SYNDICATES - 

Roy  Steinfort,  AP’s  vice  president 
and  director  of  broadcasting,  said 
News  Plus  will  offer  cable  operators 

“a  low-cost  means  of  bringing  the 
graphics  capability  of  videotex  to  the 
home  subscriber.” 

Groce  said  it  was  too  early  to  tell 
what  size  audience  AP  News  Plus 
would  reach. 

MacNelly,  Landers,  and  others  to  speak  at  meetings 


Chicago  Siin-Tinies  publisher 
Robert  E.  Page  and  Chicago  Tribune 
editor  James  D.  Squires  will  be  among 
the  speakers  at  the  Newspaper  Fea¬ 
tures  Council  (NFC)  meeting  Septem¬ 
ber  19. 

The  meeting — to  be  held  at  Chica¬ 
go’s  Drake  Hotel — will  also  feature 
Los  Angeles  Times  media  critic  David 
Shaw  talking  about  v/hether  the  poli¬ 
tical  column  is  disappearing.  News 
America  Syndicate  (NAS)  vice  presi¬ 
dent,  editorial  development  Lew  Lit¬ 
tle  discussing  the  creation  of  comics 
by  survey,  and  a  presentation  from 
Chicago  Tribune  and  Tribune  Media 
Services  editorial  cartoonist  (and 
“Shoe”  strip  creator)  Jeff  MacNelly. 

Among  the  other  scheduled  events 


Jeff  MacNelly 

will  be  a  panel  discussion  about  com¬ 
ics  censorship  moderated  by  Dallas 
Times  Herald  vice  president  Will  Jar- 
rett.  Speaking  will  be  Orlando  Sen¬ 


tinel  executive  editor  David  Burgin, 
New  York  Daily  News  assistant  man¬ 
aging  editor  Robert  Keane,  and 
“Beetle  Bailey’’  cartoonist  Mort 
Walker. 

An  NFC  board  of  directors  meeting 
will  be  held  September  1 8  at  the  hotel . 

After  a  joint  reception  with  the 
NFC  on  September  19,  the  American 
Association  of  Sunday  and  Feature 
Editors  will  hold  its  meeting  at  the 
Drake  September  20  and  2 1 .  The  con- 
vention  will  feature  a  luncheon 
speech  by  advice  columnist  Ann 
Landers  of  NAS,  as  well  as  discussion 
of  the  21st  Century  Comics  project, 
fiction  in  newspapers,  lifestyle  sec¬ 
tions,  fashion  sections,  home  video 
coverage,  etc. 


New  York  City  mayor  pens  column  for  three  daily  papers 


New  York  City  Mayor  Edward 
Koch,  author  of  the  best-selling  May¬ 
or  book,  is  now  a  regular  columnist 
for  three  daily  N.Y.C.  newspapers. 

Koch  writes  each  week  for  the 
Staten  Island  {N.Y .)  Advance,  which 
has  a  circulation  of  over  72,000,  and 
the  New  York  Tribune,  the  paper 
founded  by  the  Rev.  Sun  Myung 
Moon;  and  every  other  week  for  El 
Diario-La  Prensa,  the  city’s  major 
Spanish-language  daily.  He  has  also 


Columnists  in  news 

Two  syndicated  political  col¬ 
umnists  have  been  in  the  news  during 
the  current  election  season. 

Jack  Anderson  of  United  Feature 
Syndicate  wrote  a  column  on  July  23 
about  Sen.  Mark  O.  Hatfield’s  role  in 
helping  Greek  financier  Basil  Tsakos 
win  government  support  for  a  pro¬ 
posed  trans-African  oil  pipeline.  The 
Hatfield-Tsakos  connection  became 
big  news,  and  Anderson’s  role  in 
breaking  the  story  was  mentioned  in 
various  newspaper  articles  and 
broadcast  reports. 

And  George  Will  of  the  Washington 
Post  Writers  Group  wrote  a  column 
about  Geraldine  Ferraro  August  19  in 
which  he  stated,  “The  hesitance  to 
release  her  husband’s  tax  returns  may 


written  for  over  a  dozen  smaller  local 
papers. 

“It’s  an  opportunity  to  get  across 
my  point  of  view,”  Koch  told  the  New 
York  Times.  “I  don’t  expect  that 
reporters  covering  City  Hall  could 
devote  the  time  and  newsprint  to 
covering  what  1  think  is  important  as  it 
relates  to  major  issues.” 

The  mayor,  who  receives  no  finan¬ 
cial  compensation  for  his  newspaper 
writing,  does  a  different  column  for 


mean  he  has  not  paid  much  in  taxes.” 
The  vice  presidential  candidate  pre¬ 
dicted  that  Will  would  apologize  to 
her,  and,  when  it  was  revealed  that 
John  Zaccaro  had  paid  about  40%  in 
taxes,  the  columnist  did  so.  Will’s 
method  was  sending  roses  along  with 
a  note  saying  Ferraro  looked  “cute” 
when  she  was  mad,  which  prompted 
the  Democrat  to  reply,  “Vice  Pre¬ 
sidents  aren’t  cute.” 

And  speaking  of  Ferraro,  astrology 
columnist  Jeane  Dixon  of  the  Los 
Angeles  Times  Syndicate  predicted  in 
July  that  the  Congresswoman  would 
be  chosen  by  Walter  Mondale  if  he  put 
a  female  on  the  ticket.  That  in  itself 
did  not  require  an  amazing  amount  of 
perception,  but  Dixon  also  pre¬ 
dicted — before  the  tax  story  broke — 
that  Ferraro  could  face  a  “damaging 
controversy.” 


each  of  the  three  papers.  Editors  of  at 
least  two  of  the  publications  said  they 
would  reconsider  running  the  column 
if  and  when  Koch  becomes  a  candi¬ 
date  for  another  term  next  year. 

Other  mayoral  columnists,  re¬ 
ported  the  Times,  include  Boston’s 
Raymond  Flynn,  who  writes  each 
week  for  small  neighborhood  papers, 
and  Houston’s  Kathy  Whitmire,  who 
appears  each  week  in  two  small  pub¬ 
lications. 


New  Kilpatrick  book 

James  J.  Kilpatrick,  whose  thrice- 
weekly  “A  Conservative  View”  col¬ 
umn  is  distributed  by  Universal  Press 
Syndicate  to  over  500  newspapers, 
has  written  a  book  called  The  Writer's 
Art. 

Published  by  Universal’s  Andrews, 
McMeel  &  Parker  book  arm,  the 
volume  offers  tips  on  “how  good  writ¬ 
ers  can  get  to  be  better  writers.”  He 
advises  writers  to  read  their  sent¬ 
ences  out  loud,  suggests  that  they 
compose  verse  in  order  to  “hone  their 
skills  with  language,”  and  makes 
other  recommendations. 

Previous  books  authored  or 
coauthored  by  Kilpatrick  include  The 
American  South  and  A  Political 
Bestiary,  among  others. 
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L  According  to  the  1985  Guinness  Book 
of  World  Records,  PEANUTS®  is  the  most 
popular  comic  strip  in  the  world!  It’s  the  first 
comic  strip  ever  to  appear  in  more  than  2,000 
newspapers.  Charlie  Brown,  Snoopy,  Lucy, 
Linus  and  the  gang  are  beloved  friends  of 
millions  of  loyal  readers. 

P 

X  aperback  PEANUTS  collections  have 
sold  300  million  copies.  There  have  been  25 
PEANUTS  television  specials  and  four  feature- 
length  films.  Two  musicals  based  on  PEANUTS 
characters  have  enjoyed  prolonged  runs. 


s 

Vi«/o  here’s  to  you,  Charlie  Brown. 

We  knew  you  were  a  winner  ail  along. 

c 

ongratulations  to  Charles  Schulz 
from  all  of  us  at  United  Feature 
Syndicatel 


United  Feature  Syndicate 

A  division  of  United  Media  Enterprises 
A  Scripps-Howard  company 

200  Park  Avenue,  New  York,  NY  10166 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 

HEALTH 

"SENIOR  CLINIC."  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta.  Canada,  T5J  2J7;  (403) 
973-2361. 

CARTOONS 

MONEY 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles.  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc.  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th.  Temple  TX  76501. 

STOCKQUOTE  HOTLINE  can  help  your 
paper  report  the  stock  market.  A  talking 
computer  gives  callers  current  prices, 
net  change,  volume,  daily  high  and  low. 
Increase  your  circulation  and  line-up 
advertising  sponsors  for  a  new  source  of 
profits.  Appeals  to  upper  income  readers 
with  unique  access  to  information  wit¬ 
hout  the  cost  of  newsprint.  System  is 
fully  automatic  and  operates  24  hours  a 
day.  Stan  Brannan,  Brite  Digital  Sys¬ 
tems,  2414  North  Woodlawn,  Wichita, 
KS  67220.  (316)  687-8000. 

CURRENT  AFFAIRS 

THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace's  current  affairs  column  prove 
itself  to  you.  Box  15,  Fraser  NY  13753. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News.  Box  2405,  West  Palm 
Beach  FL  33402. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

TAP  ROMANCE  fiction's  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man's  weekly  500-word  review  covers 
the  best  of  each  month's  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth  TX  76109.  (817) 
921-6800. 

REAL  ESTATE 

GENERAL 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

WEEKLY?  Here’s  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology,  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  cf  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 

E&P  CLASSIFIEDS 
(212)  752-7050 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

IF  YOU  ARE  considering  starting  or 
expanding  a  shopper  or  specialty  tabloid 
within  150  miles  of  Columbus,  Ohio,  or 
Detroit,  and  need  financial  support, 
we'd  like  to  meet  with  you.  Write  Box 
7757,  Editor  &  Publisher. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

JEPSON  &  ASSOCIATES 

CRIBB  MEDIA  SERVICES 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

MAKE  MONEY  working  at  home.  Be 
flooded  with  offers.  Details  rush 
stamped  addressed  envelope  to  R.S. 
Ray.  Department  A,  PO  Box  192, 
Keatchie.  LA  71046. 

JAMES  W.  HALL,  JR. 

EAP  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


MEDIA  CONSULTANTS,  INC. 

Bob  Houk 

PO  Box  1584 
Tubac,  A2  85640 
(602)  398-9112 


Pacific  NW  Newspaper  Associates  ! 
Rod  Whitesmith,  (206)  892-7196  j 
Box  4487,  Vancouver  WA  98662  | 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


MEDIA  CONSULTANTS,  INC. 

Bob  Houk 

PO  Box  1584 
Tubac,  AZ  85640 
(602)  398-9112 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935.  (409)  598-6146  or  598-5419. 
Jim  Chionsini,  President. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Brokers«Consu  ltants*Appra  isers 
James  A.  Martin  Associates 
Call  Day  or  Night;  (614)  889-9747 
PO  Box  798.  Columbus  OH  43017 


EDWIN  0.  MEYER,  ASSOCIATES 
Appraisais-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


NEWSPAPERS  FOR  SALE 


COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100, 00() 
down.  Send  professional  and  financial 
qualifications;  Suite  359,  Box  9002, 
Boulder  CO  80301, 

EXCLUSIVE  CAROLINA  COUNTY  SEAT 
weekly  and  building.  $100,000  gross. 
$125,000  with  terms.  Box  7960,  Editor 
&  Publisher. 


MICHIGAN  WEEKLY-SHOPPER,  south¬ 
east,  gross  $380,000,  profitable. 
Includes  building,  good  terms  to  quali¬ 
fied  buyer.  MINNESOTA  EXCLUSIVE 
weeklies-shoppers,  county  seats,  vast 
markets,  highly  profitable.  Gross  3.6 
million,  central  plant.  KANSAS  COUN¬ 
TY  SEAT  WEEKLY,  exclusive  in  county, 
'84  gross  $  1 40,000.  Priced  $  1 00,000, 
$25,000  down.  Excellent  for  first-time 
buyer.  WEST  ZONE  5  DAILY  SHOPPER, 
gross  $700,000,  full  plant  4-unit  web. 
Priced  2X gross.  Negotiable.  30%  down, 
12  */2%,  7  years  on  payout.  KANSAS 
CITY  High-Tech  publishing  company, 
gross  $1.2  million.  All  R&D  accom¬ 
plished,  nationally  recognized,  excellent 
growth.  Needs  capital  injection,  terms. 
IOWA  EXCLUSIVE  WEEKLY,  gross 
$150,000  '84,  $170,000  includes 
building.  Major  cash  reduces  price  con¬ 
siderably,  terms.  MISSOURI  OZARK 
weeklies-shopper  gross  $300,000. 
Price  negotiable.  $25%down,  lOyears, 
12%.  EAST  ZONE  5  DAILY,  county  seat 
exclusive,  gross  $700,000,  building 
included,  full  plant.  MISSISSIPPI  week¬ 
ly,  near  urban  area,  gross  $507,000, 
8,700  paid  circulation.  Terms. 

For  information,  write; 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission,  KS 
66207. 


PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  500M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 


PROSPEROUS  DEEP-SOUTH  WEEKLY 
with  allied  shopper.  $3,000,000  firm 
with  1/3  down.  Web  printing  revenue 
included  in  gross.  For  details,  call  or 
write  Jim  Hall,  Media  Services,  Inc., 
408  Elm  St.,  Troy,  AL  36081.  (205) 
566-7198. 


TWO  WEEKLIES,  near  Las  Vegas, 
Second  class.  Legal  adjudication. 
Potential  daily  five  years.  Call  Bob  Nel¬ 
son,  Agent,  (702)  727-6666. 


TWICE  WEEKLY  with  TMC  publication  in 
booming  3  county  Sun  Belt  area. 
$3,375  million.  Some  flexibility  in  down 
payment.  Owner  financing  possible.  3 
year  payoff  desired.  Call  or  write  Jim 
Hall,  Media  Services,  Inc.,  408  Elm  St., 
Troy,  AL  36081.  (205)  566-7198. 


ZONE  3  WEEKLIES  in  prosperous 
bedroom  communities  grossing  $60K  to 
lOOK.  Owner  will  spinoff  or  sell  package 
of  three.  Financing  available.  Details 
(919)563-3365,  Frank  J.  Thomas,  713 
N.  9th  St.,  Mebane,  NC  27302. 

EDWIN  0.  MEYER  ASSOCIATES 
7200  Hermitage  Rd. 
Richmond,  VA  23228. 


TEXAS  WEEKLY,  $127,000  gross, 

frowth  area,  uncontested.  Box  7953, 
ditor  &  Publisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 
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ANNOUNCEMENTS  INDUSTRY  SERVICES 

EQUIPMENT 

&  SUPPLIES 

NEWSPAPERS  FOR  SALE  COMPUTER  CONSULTANTS 

YOU'LL  MAKE  MONEY  !  DO  YOU  HAVE  a  special  project  in  Com- 

WITH  THESE  PRICED-RKIHT,  puter  System  Design? 

PROFITABLE  WEEKLIES  Database  Library  Systems 

Arkansas  Interactive  Audiotext 

$130,000  1  976  Programs 

Nebraska  1  Special  Projects 

$110,000  Cable  TV  Systems 

Nevada  Home  Computer  Databases 

$115,000  KIOSK  Systems 

Oklahoma  i 

$190,000  Stan  Brannan,  founder  of  Mycro-Tek, 

Oklahoma  has  a  new  company  that  is  available  for 

$62,500  consulting  on  special  computer  projects. 

Oregon  Brite  Digital  Systems,  2414  North 

$80,000  Woodlawn,  Wichita.  KS  67220.  (316) 

Contact:  687-8000. 

CAMERA  &  DARKROOM 

CHEMCO  Marathon  with  Pulse  Xenon 
Lights  roll  down  screen  attachment  and 
new  Gam  3  exposure  control  with  digital 
reflection  densitometer.  Berkshire  Litho 
Supply,  PO  Box  5085,  Holyoke  MA 
01041.  (413)  532-1735. 

lECRM  Autokon  8400  laser  camera. 
New  lasers  in  excellent  condition. 
$27,500.  Berkshire  Litho  Supply,  PO 
Box  5085,  Holyoke  MA  01041.  (413) 
532-1735. 

624  E.  Douglas  UAfiKPTING  A 

Wichita.  KS  67202  HIAHKtTINb  & 

(316)  263-1286  i  READERSHIP  RESEARCH 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

NEWSPAPERS  WANTED  \  yyp-Rp  imPROVINR  AD  RFVFNllF 

COMMUNITY  newspaper  group  wishes  -  THROUGH  MARKET  RESEARCH 
to  expand  by  adding  weekly  in 

$200,000-$600.000  level  of  The  first  goal  of  a  market  research  com- 
advertising/circulation.  Also  interested  pany  is  to  provide  its  clients  with 
in  community  dailies.  Write  c/o  Box  accurate  readership  research.  OMNI- 
7691,  Editor  &  Publisher.  RESEARCH  believes  the  role  of  a  news¬ 

paper  research  firm  doesn’t  end  there. 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  Itrui.;  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

For  each  of  our  clients,  we  create  a 
PUBLISHER  with  heavy  experience  all  ;  unique  competitive  edge  that  results  in 
phases  wants  small  weekly  in  fast  growth  improved  ad  lineage  from  their  advertis- 
community  in  California,  Arizona,  Col-  '  ing  base. 

orado,  Hawaii.  Pay  top  $  for  prosperous  We  aim  to  become  part  of  your  manage¬ 
computeroperated  business.  Box  7583,  ment  team.  From  our  presentations  to 
Editor  &  Publisher.  1  top  management,  to  our  sales  seminars 

1  with  your  sales  force,  we  work  to  make 

^  yourresearchdataausefulandprofit- 

GOING  FAST:  How  to  purchase  a  News-  able  tool. 

paper  and  Succeed.  ’  Inside  details,  ;  we  welcome  the  opportunity  to  show  you 
appraiM  s,  tax  tips,  sample  contracts,  \  ^ow  profitable,  productive  and 

by  Publisher,  Editor,  Broker,  Jay  ;  affordable  research  can  be.  Call  our 
Brodell.  $22.50.  Mountain  West  Director  of  Newspaper  Research,  Jack 
Publishing  Co  Box  1841,  Grand  Brodbeck  collect,  at  (305)  746-3335. 
Junction,  CO  81502. 

(TMNI-RF<;FARrH 

CIRCULATION-$1195 

Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write; 
BURCO  Systems.  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 

Rnx  3431?  Rpfhespda  MD  20817 

CONSULTANTS 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems.  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

SHOPPING  GUIDES 

ESTIL  CRADICK  DOES  YOUR  ORGANIZATION  NEED 

950  Parkwood  Drive  SA:.ES  AND  MANAGEMENT  TRAIN- 

Dunedin  FL  33528;  (813)  733-1678  j  ING? 

Observe  yniirpprsnnnpl  1  nnkanri  li.sten. 

Do  all  of  your  sales  people  understand 
j  how  to  achieve  their  goals?  Do  they 
|OTn\/  spend  more  time  out  in  the  field  selling 

1  Kf  than  the  office?  Are  they  planning  their 

time  effectively?  Do  they  know  how  to 
j  find  their  customers’  needs  and  sell 
C  C  D  \/ 1  C  C  based  on  those  needs?  Is  your  sales  man- 

Iwtw  ager  developing  a  climate  for  high 

aoievers?  Are  they  coaching  for 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  tor  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

non  If  ATinu  cpoi/ircc  answer  to  any  of  these  questions  is  ’’no” 

LEVIS  SALES  SELLS!  The  finest  quality  1 

new  home  delivery  customers  via  tele-  rlwl?  ?tantq 

phone  sales  and  boy  crews,  national  re-  CONSU LTANTS  (305)  432-4534, 

ferences.  for  action  call:  (201)  966-  specializing  in  print  advertising. 

5250. 

NFPn  THipn  PARTY  ADVICE 

USED  NEWSPAPER  VENDING  or 

MACHINES  FOR  SALE  JUST  WANT  A  SOUNDING  BOARD 

23K-49  and  K- 1 00  vendors  on  enclosed 

bases  and  3  on  wire  stands.  Kaspar  racks  Experienced  Generalist  Available 

sold  by  Berkley-Small.  All  have  been  Contact 

gone  over  and  are  just  fine.  New,  blue  TPG  MANAGEMENT  SERVICES 

paint.  Quick-change  price  lock-outs  -  PO  Box  28586,  San  Diego,  CA  92128 
easy  to  adjust  price  changes.  Good  (619)  485-9252 

USED  AM  VARITYPER  DISCS:  Choose 
from  library  of  over  500  discs.  $95  each; 
add  $15 per  ITCTrack.  BobWeber(216) 
831-0480. 

IBM  SYSTEM  32  with  proven  newspaper 
billing/  receivable  software.  Payroll. 
13.1  MGB.  265  LTM.  Will  install/train. 
Best  buy  or  lease.  (512)  824-2633. 

$115  for  enclosed  bases  and  $90  for 

wire  stands  Ralph  Long.  Call  (715)  NEWSPAPER  BROKERS 

834-3471  or  write  at  Leaoer-Telegram;  ntfiJrisr  tn  Dnuntno 

Eau  Claire,  Wl  54701  KNOW  THAT 

VER-A-FAST’s  Circulation.  Verification  ,  COD  PIA^^IFIFIIS 

and  Consulting  Services  are  guaranteed 

successful.  We  have  67  ongoing  projects  QCT  TUFM 

nationally.  For  information,  call  or  write  “  mi-m 

BobBensman,Ver-A-FastCorp.,  11315  TUC  RIKINFSSI 

Edgewater  Drive,  Cleveland,  OH  44102,  ouomtoo. 

MAILROOM 

Muller  Inserters  with  4,  5,  and  6  sta¬ 
tions.  New  parts  warranty.  Excellent 
condition,  available  immediately. 
Installation  provided.  Reply  to  Graphic 
Management  Associates.  Newspaper 
Mailroom  Systems  Division,  1 1  Main 
Street,  PO  Box  55,  Southboro,  MA 
01772.  (617)  481-8562. 
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EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

SIGNODE  TYING  MACHINE  model 
MLN2A  available  innmediately  in 
excellent  condition.  Reply  to  Graphic 
Management  Associates.  Inc.,  11  Main 
St..  Southbofo.  MA  01772.  (617)  481- 
8562. 


MULLER  INSERTER  227S.  3  station. 

(818)  885-5995. _ 

KANSA  INSERTER  with  six  stations, 
available  immediately,  factory  guaran¬ 
teed  with  installation  and  training  pro¬ 
gram  provided.  Reply  to  Graphic  Man¬ 
agement  Associates.  Ne'wspaper  Mail- 
room  Systems  Division,  1 1  Mam  Street. 
PO  Box  55,  Southboro,  MA  01772. 
(617)  481-8562 


•  24P-48P  and  72P  SHERIDAN  HAR¬ 
RIS  stuffers  guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

•  WANTED  TO  BUT;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827.Davenport. 
I A  52801. 


REMANUFACTURED  Sheridan  72Pand 
48P  Inserters,  factory  rebuilt,  guaran¬ 
teed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 
hoppers  factory  guaranteed 
NEW  Folded  Edge  First  Delivery  System 
foluntary  collect  ana  promotion 
experience,  wants  to  relocate.  Box 
7887,  Editor  &  Publisher. 


SHERIDAN  72-P  inserter,  factory  re- 
I  built,  guaranteed,  available 
I  immediately.  Reply  to  Box  6776,  Editor 
;  &  Publisher. 

i  MUELLER  227-S  stations  and  signode 
I  strap  tyers. 

I  Call  (312)  426-1607. 


I  SHERIDAN  48-P  or  72-P  inserter,  in 
I  operational  condition.  Reply  to  Box 
;  6777,  Editor  &  Publisher. _ 


MAILROOM 


i  CHESHIRE  545-1  heavy  duty  news- 
,  paper  labeling  base.  Good  running  con- 
I  dition.  $15,000  with  head;  $8000  wit- 
'  hout  head.  Magnacraft  Multiple  Width 
I  Labeler  with  tip  on  piggy  back  head.  In- 
i  line,  like  new.  $14,0(j0!  Herb  AMS  Hill- 
I  side  NJ;  (201)  289-7900. 


!  CUTLER-HAMMER  conveyors  and  spare 
!  parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer.  I,  II,  III  Stackers 
'  Baldwin  Count-O-Veyors  104A’s 
Truck  Loaders 
-  Sheridan  48P 
'  45*  and  90*  Floor  Curves 
;  Fly  table  for  Muller  inserter 
i  NORTHEAST  INDUSTRIES 
i  (213)  256-4791 

I  GOOD  RECONDITIONED  Cheshire  and 
I  Magnacraft  labeling  machines  with  sing- 
'  leand  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
i  527-1668  or  (214)  357-0196. 

KANSA  INSERTER  with  six  stations, 
available  immediately,  factory  guaran¬ 
teed  with  installation  and  training  pro¬ 
gram  provided.  Reply  to  Graphic  Man¬ 
agement  Associates.  Newspaper  Mail- 
room  Systems  Division,  1 1  Main  Street, 
PO  Box  55,  Southboro,  MA  01772. 
(617)  481-8562. 


NEWSPRINT 


I  30  LB  NEWSPRINT  ROLLS  all  sizes 
I  BEHRENS  Pulp  &  Paper  Corp 
I  3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


37 


I 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22 V4” 
cutoff,  either  B5”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  su^ 
structure,  RTF  and  unit 
drive... arrangfed  for  60,000 
pph  mnning  speed.  Avail¬ 
able  immediately. 

Ken  Knlceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


GOSS  SUBURBAN  1500-160(J  Series,  i 
10  units,  2  folders,  1970-1977,  excel.  | 
condition.  IPEC,  INC,  97  Marquardt  ; 

Drive,  Wheeling, _  ; 

3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 
6  unit  Urbanite  -  1968 
Urbanite  add-on  folders 
Urbanite  Vt  folders  1 

Urbanite  folder  -  1964  I 

JF  12  Harris  folder  with  double  parallel  - 
1972 

VISA  add-on  units  1976/78  I 

2  unit  News  King  with  KJ4  -  recon'd  i 

3  unit  News  King  with  KJ6  -  1968/71 

4  unit  News  King  1973/76  I 

News  King  and  Daily  King  add-on  units  | 
KJ4  and  KJ6  folders  -  your  choice  of  3  1 
KJ6  folders  1 

108  Baldwin  Count-O-Veyors 

Ferag  Counter  Stacker.  M-71 

Offered  exclusively  by: 

INLAND  NEWfSPAPER  MACHINERY 

CORP.  I 

lOSth  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  ! 

Telex  4-2362  ' 


PHOTOTYPESETTING  ; 

WE  SELL 

Reconditioned 
Phototypesetting  | 
Equipment  | 


All  equipment  comes  with  a  30  { 
day  warranty.  Delivery  and  1 
installation  available. 


1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


lYPtSETTERS-  Preview  505  $3000 
Unified  Composer  $2500,  FDR  $1250, , 
Uniscan  $1250,  Uniterm  $950  ' 
Unisetter  LR  $5250.  WSI  (216)  729-1 


EQUIPMENT  FOR  SALE 


5CG  MDT’s  with  &  without  options.  Sold  i 
as  package  or  separately. 

CG  7200  14-72  point  and  pica  display.  | 
Editwriter  7900  low  range,  and  a  2750.  j 
All  equipment  in  excellent  condition.  I 
(^11  Graph-X  Inc.  (215)  867-2002.  ' 
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EQUIPMENT  &  SUPPLIES  i 

PHOTOTYPESETTING  \ 

AM,  CG  TYPESEHERS.  Reconditioned.  ' 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 

AM  TYPESETTERS  AND  PROCESSORS  i 
CompSet  524  $3250,  3510/504 
$7250,  3510/508W  $8250,  4510/ 
504  $9250,  5618  $5000,  5810 
$12,250,  7133  RC  Processor  $1950. 
WSI  (216)  729-2858 


EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


AM,  CG  TYPESETTERS  I 

Reconditioned.  30  Day  Warranty.  Trade-  i 
ins  accepted.  WSI  (216)  729-2858  j 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS  I 
LINOTRON  202-CG8600  | 

(614)  846-7025  , 

COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts  j 
included,  used  very  little  and  in  1 
excellent  condition.  Offers  Phone  (919)  | 
728-4131.  I 

COMPUGRAPHIC  MACHINE:  Com-  \ 
puwriter  II  Junior  TG,  $2000.  Call  Bill 
Crist,  (507)  526-7326. 


SURPLUS  EQUIPMENT 
NOW  AVAILABLE 

BROWN  CARAVEL  CAMERA. 
20x24,  two  lenses 
COMPUGRAPHIC  2961 
COMPUGRAPHIC  4961TL 
ELROD  STRIPCASTER,  6 
molds,  electric 
FLATBED  PROOF  PRESS 
GALLEY  CABINETS 
NO  reasonable  offers  re¬ 
fused.  Immediate  availabil¬ 
ity. 

TIMES  PRINTING  COMPANY, 
Inc. 

BOX  400— Manteo,  NC  27954 
(919)  473-2105 


AUTOMATIC  LABELERS:  Cheshire,  Kirk 

a  or  Magnacraft  aiso  Bell  &  Howell 
ipsburg)  or  Pitney-Bowes  Inserters, 
Baum Foldersand  BUNN  STRING TYERS 
also  Collators.  We  pay  TOP  CASH  and 
assume  all  pick  up  and  transportation 
charges.  Phone:  Toll  Free:  (8()0)  521- 
7301  or  Michigan  (800)  575-5018  or 
Local  547-6200. 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


WANTED  To  BUV 
10  Elektron  Machines 
Hot  metal  machines 
Manual  or  tape 
(201)  796-8442 


HELP  WANTED 


CASH  PAID 

For  AM,  (IG  typesetters. 
WSI  (216)  729-2858 


CG  TYPESETTERS  AND  PROCESSORS 
Comp  Jr.  $2150,  Comp  II  $2150,  Per- 
makwik  $2250,  Comp  IV  HR  $5750, 
Edit  7770  LR  $11,900.  WSI  (216) 
729-2858 


Comp  IV  B  HR.  $5000 

Comp  IV  B  HR,  (Model  88).  $3750 

MCS  5  With  256K  and  Dual  Disk.  6 

months  old,  $4750.  Bob  Weber  (216) 

831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS:  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  FDR 
$1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 


Trendsetter  812  HR,  $7000 
MDT  350,  with  format,  $2750  each 
EDIT  7900  LR  Phototypesetter  and 
2750  Terminal,  $8500 
Bob  Weber  (216)  831-0480 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


Unisetter  HR,  $5900 
DEK  for  a  Unisetter,  $2000 
CG  Unified  Composer,  8  rack  option, 
$1950 

CG  Uniterm  for  parts,  $400 
Bob  Weber  (216)  831-0480 


WE  RENT  TYPESETTERS 
AM,  CG,  $50  per  month  and  up. 
WSI  (216)  729-2858 


ACADEMIC 


ACADEMIC 


MCS  Preview,  Available  9/30/84, 
$6300 

MCS  accessories,  (2)  128K  Memory 
Boards,  $500  each 

MCS  10  terminal,  available  9/30/84, 
$4500 

Bob  Weber  (216)  831-0480 


QUEENSLAND  INSTITUTE 
OF TECHNOLOGY 

SCHOOL  OF  BUSINESS  STUDIES 


HEAD,  DEPARTMENT 
DF  COMMUNICATIDN 


A  Head  of  Department  of  Communication  is  required  to  provide  academic 
leadership  in  the  design  and  implementation  of  the  Department's  courses, 
to  maintain  strong  links  with  the  advertising,  journalism  and  public 
relations  professions,  to  administer  the  Department's  budget,  to  oversee 
the  appointment  and  professional  development  of  staff,  and  to  represent 
the  Department  within  the  Institute. 

The  Department  has  nearly  400  majors  enrolled  in  its  Bachelor  of  Business 
(Communication)  degree  program  and  services  other  Institute  depart¬ 
ments  with  business  and  technical  writing  humanities  and  sociology 
subjects.  The  Department,  located  in  the  School  of  Business  Studies, 
employs  20  academic  and  two  technical  staff  members.  Reporting  to  the 
Head  of  Department  are  six  Senior  Lecturers  who  administer  sections  in 
Sociology,  Humanities,  Business  and  Technical  Writing,  Audio-Visual 
Communication/Advertising,  Journalism  and  Public  Relations. 

To  obtain  the  B.Bus.(Comm)  degree,  students  must  complete  a 
foundation  core  of  communication  and  business  subjects  and  major  in  at 
least  one  of  the  professional  strands  (Advertising.  Journalism  and  Public 
Relations).  The  degree  may  be  completed  full  time  in  three  years  or  part 
time  in  six  years. 

The  Department  plans  to  introduce  a  Master  of  Business  (Communication) 
degree  program  in  1985.  with  primary  emphasis  on  mass  communication 
theory  and  research  and  their  applications  in  the  business  environment. 
The  Q.l.T.  is  a  multi-disciplinary  institution  with  an  enrolment  of 
approximately  7,(X)0  students.  Brisbane,  the  city  in  which  the  Institute  is 
located,  is  the  State  capital  of  Queensland  and  has  a  greater  metropolitan 
pppulation  of  about  one  million  people.  It  is  a  coastal  city,  enjoying  a  mild 
climate  comparable  to  that  of  Southern  California  and  South  Florida. 

The  Head  of  Department  should  possess  a  relevant  higher  degree,  senior 
academic  experience,  and,  preferably,  experience  in  advertising, 
journalism  or  public  relations. 

Salary:  A$43.929  p.a.  (USS1  =  A$1.19) 

The  Australian  academic  year  starts  in  February  and  ends  in  November. 
The  successful  applicant  could  commence  at  any  time  but  should  be 
available  by  the  start  of  the  1985  academic  year. 

Terms  and  conditions  of  service  and  further  information  on  the 
Department  of  Communication  are  available  from  the  Personnel  Officer. 

Applications  quoting  EP  41/84  together  with  full  details  including 
telephone  contact  and  names  of  three  (3)  referees  should  reach  the 
Personnel  Officer  Q.l.T.  George  Street,  Brisbane,  Queensland,  4001, 
Australia  by  September  24,1984. 

The  position  is  available  either  as  a  tenured  position  or  as  a  contract 
.position. 
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HELP  WANTED 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


Director  of  News  and 
Information  Services 

Washington  State  University  invites  applications  for  the 
pmition  of  Director  of  News  and  Information  Services.  The 
Director  reports  to  the  Vice  President  for  University  Relations. 
The  Director  shall  he  the  primary  liaison  on  news  and 
information  services  matters  with  other  University  units  on 
campus. 

Qualiflcations  and  Experiences: 

Bachelor’s  degree  in  communications,  iournalism,  english,  or 
related  Held,  plus  significant  management  and  moressioanl 
experience  in  a  news  and/or  information  services  otfice,  prefer¬ 
ably  at  a  college  or  university.  Media  experience  in  the  private 
sector  desireable. 

Salary: 

Commensurate  with  qualifications  and  experience. 
Application  Procedure: 

Send  resume  (with  education  and  professional  background)  and 
names,  addresses,  and  telephone  numbers  of  three  current  refer¬ 
ences  to: 

Thomas  H.  Sanders.  Chair 

Search  Committee  for  Director  of  News  and  Information  Ser¬ 
vices 

Washington  State  University 
French  Administration  Building,  Room  442 
Pullman,  Washington  99164-1043 


Application  review  to  commence  October  1,  1984 
Washington  State  University  is  an  EO/AA  employer. 


ACADEMIC 

!  ADMINISTRATIVE  i 

TENURE  TRACK  Assistant  or  Associate 
Professor  (academic  year  appointment, 
September  1985)  PhD  and  professional 
media  experience  required.  MSU  jour¬ 
nalism  courses  are  at  undergraduate, 
Master’s  and  Doctorate  levels. 
Responsibilities:  Teach  core  courses 
and  your  specialty;  research  (e.g.  media 
economics,  personnel,  marketing, 
audience,  new  technologies);  partia- 
pate  in  university-approv^  public  serv¬ 
ice  areas.  Salary  competitive.  Deadline: 
October  31,  1984.  (iredentials  to:  Dr. 
Tony  Atwater,  Search  Committee, 
School  of  Journalism,  305  Communica¬ 
tion  Arts  Building,  Michigan  State  Uni¬ 
versity,  East  Lansing  Ml  48824.  MSU  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


ADMINISTRATIVE 


CALIFORNIA  DAILY,  with  its  own  weekl¬ 
ies  around  it,  seeks  person  with  12  years 
experience  in  advertising,  circulation, 
sales  and  marketing  or  a  combination 
thereof,  to  be  Asst.  General  Manager 
until  present  G.M.  retires  soon.  GoxJ 
salary,  benefits  and  incentives.  Detail 
your  experience,  education,  salary 
expectations  and  references.  Mail  to  Box 
7877,  Editor  &  Publisher. 


WE  HAVE  AN  OPENING  for  a  general  I 
manager  who  enjoys  running  a  commu- 1 
nity  daily,  with  great  outdoor  activities  i 
nearby.  The  location  is  Medina,  NY,  only  | 
12  miles  from  beautiful  Lake  Ontario. ; 
The  person  we  seek  will  also  supervise  a  ! 
weekly  and  shopper,  and  be  in  total 
charge  of  the  newspaper.  Knowledge  of 
all  departments,  plus  experience  in 
advertising  management,  necessary.  A 
fine  opportunity  with  a  fast  growing 
newspapei  group.  Contact  John  Shields, 
PO  Box  550,  Ithaca,  NY  14851.  Phone 
(607)  272-9020. 


MANAGEMENT 

If  you're  a  college  graduate  or  are  active¬ 
ly  pursuing  a  college  degree,  the  Wash- 
in^on  Times  has  a  few  openings  in  entry 
level  management  positions  for  people 
who  are  energetic,  success  oriented  and 
logical  thinkers.  If  you  want  to  start  or 
renew  your  career,  please  send  your 
resume  or  a  letter  of  application  to  Box 

7923,  Editor  &  Publisher. _ 

FINANCIAL  MANAGER  for  weekly 
group,  Shoppe'S,  monthly  magazine.  All 
facets  from  billing  and  purchasing 
through  budgets,  reports  and  analysis. 
Excellent  locale.  Experience  and  vision 
to  contribute  to  corporate  growth  in  the 
communication  field  is  prime  requisite. 
Oakland  news/business  monthly.  Box 

232,  Union  Lake,  Ml  48085. _  I 

NEWSPAPER  CONTROLLER  | 

Ready  to  move  up?  Strong  weekly  group  j 
with  excellent  growth  record  seeks  key 
financial  person  to  be  shirt-sleeve  con-  ■ 
troller.  Will  head  staff  of  7,  and  handle 
finances  for  centralized,  computerized 
operations  for  9  weeklies  and  a  monthly. 
Responsibilities  include  accounting, 
budgeting,  financial  planning,  per¬ 
sonnel,  purchasing.  Wonderful  seacoast 
living  30  miles  north  of  Boston.  Prior 
management  and  accounting  experience 
required.  Send  resume  with  salary  his¬ 
tory  to  W.  Wasserman,  Publisher,  North 
Shore  Weeklies,  PO  Box  192,  Ispswich 

MA  01938. _ I 

EXECUTIVE  DIRECTOR,  California  Chi-  i 
cano  News  Media  Assoc.,  a  nonprofit  i 
membership  organization  of  140 
Hispanic  journalists  and  5  staff  persons. 
Project  administration  and  grant-writing 
experience  required;  journalism  back- 

t round  and  Spanish  fluency  preferred. 

end  resume  and  references  to: 
CCMNA,  Journalism  School,  University 
Southern  California,  Los  Angeles,  CA 
90089-1695.  Position  starts  January 
1st. 
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ADMINISTRATIVE 


ADMINISTRATIVE 


Personnel/Labor  Relations  Manager  for 
suburban  San  Francisco  peninsula 
independent  newspaper.  Responsibilit¬ 
ies  include  wage  and  salary  administra¬ 
tion;  negotiating  collective  bargaining 
agreements;  grievance  procedures/ 
amitration;  disciplinary/hiring  functions 
of  non-management  ^rsonnel.  Quali¬ 
fied  applicant  should  have  newspaper 
experience  and  have  the  ability  to  work 
well  with  managers  and  employees  at  all 
levels.  Good  salary  plus  bonus  plan. 
Excellent  employee  benefits  include 
pension, liberal  vacation,  plus  good 
employer  paid  H/W  life  insurance  plan. 
Send  resume,  salary  history  and  require¬ 
ments  to  G.C.  Cranor,  General  Manager, 
San  Mateo  Times,  FID  Box  5400.  San 
Mateo,  CA  94402. 

GENERAL  MANAGER  NEEDED  for 
weekly  publication  in  fiercely  competi¬ 
tive  ^uthern  town.  Rural  area,  tough 
market.  Are  you  number  2  now  and  want 
to  come  to  the  Sun  Belt  and  work  your 
way  up  in  a  multi-location  company?  You 
need  exceptional  sales  skills,  people 
skills  and  the  ability  to  sell  yourself.  This 
is  a  good  place  to  start.  Mid  20s  salary, 
bonus  plan,  benefits.  Have  you  got  what 
it  takes?  Send  resume,  salary  needs  to 

Box  7901,  Editor  4  Publisher. _ 

PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten¬ 
tial.  Box  7582,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
OPPORTUNITY 

The  News  and  Daily  Advertiser.  Lyn¬ 
chburg,  VA  is  searching  for  an 
experienced  person  to  fill  the  Advertising 
Director's  position  recently  vacated.  You 
will  be  in  charge  of  all  advertising,  crea¬ 
tive  and  ad  departments.  Characteristics 
of  the  job  description  include:  aggres¬ 
sive  in  sales  and  promotion,  a  people 
leader  and  trainer,  creative,  innovative. 

For  a  43,000  newspaper,  we  offer  an 
attractive  pay  and  benefit  package. 
Please  send  resume  and  salary  history  to 
T.  George  Washington,  Publisher,  Carter 
Glass  Newspapers,  PO  Box  10129,  Lyn¬ 
chburg,  VA  24506. 


ADVERTISING  SALES  for  community  or 
entertainment  papers.  Cold  call 
experience.  Salary  plus  bonus.  Obser¬ 
ver,  PO  Box  303,  Roslyn,  NY  11576. 


BIG  CHICAGO  SUBURBAN  opportunity 
for  street-smart  ad  manager.  $30,00o 
car  incentives  should  yield  $40,000 
year  1,  then  more.  Need  promo-wise 
staff  builder,  major  account  handler. 
Superb  plant  and  growth.  Box  7871, 
Editor  &  Publisher. 


RETAIL  ADVERTISING 
MANAGER 

An  excellent  career  opportunity  is  avail¬ 
able  in  retail  advertising  management 
with  a  major  central  CA  daily. 
Responsibilities  include  training, 
directing,  motivating  and  evaluating  16 
account  executives.  3  retail  telephone 
salespeople,  and  2  sales  managers.  The 
successful  candidate  will  be  innovative 
and  analytical  yet  capable  of  generating 
genuine  excitement  and  positive  sales 
direction  among  a  seasoned  retail  staff. 
Send  resume  to:  James  L.  Pollard,  The 
Fresno  Bee,  1626  E  Street.  Fresno,  CA 
93786. 


"SHOPPER”  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


HELP  WANTED 


ADVERTISING 


I  IMMEDIATE  OPENING  tor  a  leader!  We 
I  need  a  hard  selling  professional  sales 
{  manager  experienced  in  dealing  with 
I  tough  competition,  special  sections  and 
promotions,  and  high  area  growth.  We're 
a  "pure"  shopper,  carrier  delivered,  20 
I  plus  years  in  the  marketplace  and  well 
I  accepted.  Our  publication  is  part  of  a 
I  rapidly  growing  FL  group  which  affords 
I  many  opportunities  for  advancement. 

I  Reply  with  resume  and  salan  require- 
I  ments  to  Box  7974,  Editor  &  Publisher. 


I  ASSISTANT  ADVERTISING  MANAGER 
20,000  circulation  daily  in  Hilo  on  the 
big  island  of  Hawaii.  Five  years  advertis¬ 
ing  experience.  Supervise  staff  of  1 1 . 

I  Excellent  compensation,  commission, 

I  auto  allowance.  Resume  to  R.  Wit- 
:  hineton,  Hawaii  Tribune-Herald,  PO  Box 
i  767,  Hilo  HI  96721.  No  phone  calls. 

I  ADVERTISING  MANAGER 
I  Zone  7  weekly  in  winter'summer  resort 
!  area  is  looking  for  energetic  sales  mana- 
.  gerunafraidofcompetition, hardworkor 
j  long  hours.  Must  have  newspaper  sales 
:  experience,  marketing  background  and 
i  ability  to  manage  small  staff  .Salary  mid- 
i  teens,  noncommisssion.  plus  major 
I  medical.  Send  resume  and  references  to 

Box  7950,  Editor  &  Publisher. _ 

1  ADVERTISING  DIRECTOR 
I  San  Francisco  Bay  area  publishing  com¬ 
pany  is  seeking  a  top-flight  advertising 
I  director.  We  need  a  proven  leader  with 
I  the  experience  and  knowledge  to  lead 
and  motivate  a  highly  qualified  staff.  We 
I  are  a  major  nationally  recognized  and 
!  respected  company  publishing  five  7- 
I  day  dailies  and  eight  weeklies/shoppers 
with  a  total  circulation  of  over  600,000. 

I  Send  resume  and  salary  history  lo:  Tho- 
'  mas  D.  Jones,  President,  Lesher  Com- 
[  munications  Inc,  PO  Box  5166,  Walnut 
Creek,  CA  94596. 


I  ADVERTISING  DIRECTOR 
!  We  are  looking  for  an  experienced  ma- 
I  ture  individual  to  fill  an  advertising  man- 
:  ager's  role  for  a  small  group  of  daily. 

I  weekly,  and  biweekly  newspapers.  Your 
'  skills  must  include  sales,  layout  and 
makeup,  staff  supervision  and  success 
!  in  a  competitive  situation  could  be  a  real 
plus.  Your  additional  experience  with 
I  production,  circulation.  TMC  and  news 
I  functions  could  lead  to  general  manage- 
'  nrrent.  Salary  to  $21,0(30.  Apply  to  Box 
I  7942,  Editor  &  Publisher. 


!  PROMOTION  MANAGER 
I  San  Francisco  Bay  area  publishing  com- 
I  pany  is  seeking  a  top-notch  professional 
whoK  knowledge  and  expertise  in  pro¬ 
motional  concepts  will  enable  him/her  to 
manage  and  motivate  a  highly  qualified 
staff.  Strong  background  in  promotion; 
;  marketing  is  essential.  We  are  a  major 
I  nationally  recognized  company  publish- 
'  ing  five  7-day  dailies  and  eight  weeklies/ 
:  shapers  with  a  total  circulation  of  over 
;  6OO,0OC.  Send  resume  and  salary  his¬ 
tory  to:  Thomas  D.  Jones,  President, 
Lesher  Communications  Inc.  PO  Box 
I  5166,  Walnut  Creek,  CA  94596. 

I  NATIONAL  PUBLICATIONS  GROUP 
i  seeks  Marketing  Director  to  innovate, 

,  operate  ana  maintain  corporate  market¬ 
ing  operations  and  staff.  Near  future 
opening.  Send  resume  to  Box  7936,  Edi- 
!  tor  &  Publisher.  All  responses  answered! 


'  ART/GRAPHICS 

j  THE  BAKERSFIELD  CALIFORNIAN  has 
!  an  opening  for  an  experienced 
!  informational  graphics  artist.  Applicants 
■  should  have  3  years  of  daily  newspaper 
experience  and  nave  the  ability  to  con¬ 
ceptualize  informational  graphics  in 
color  and  black  and  white.  Send  tear 
'  sheet  and  resume  to  Peter  De  Armond, 

I  AME-Graphics,  The  Bakersfield  Califor¬ 
nian,  PO  Box  440,  Bakersfield.  CA 
I  93302.  No  phone  calls  please.  All  appli- 
j  cants  will  receive  reply  and  tearsheets 
'  will  be  returned. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  j 

HELP  WANTED 

ARTIGRAPHICS 

CIRCULATION 

EDITORIAL 

EDITORIAL 

SOUTHERN  CALIFORNIA  DAILY  news¬ 
paper,  San  Bernadino  Sun,  80,000 
circulation  needs  newsroom  artist.  Must 
know  color  techniques,  fluoros  layout. 
Must  be  able  to  create  graphics  and  por¬ 
traits,  and  prepare  locator  maps  quickly 
on  deadline.  Send  samples  of  work  to: 
ATT  Wayne  Sargeant,  The  Sun,  399 
North  D  St.,  San  Bernadino,  CA  92401 . 


ARTIST  DESIGNER 

The  Los  Angeles  Times  is  seeking  an 
artist/designer  for  the  editorial  art 
department.  The  department  focus  is  on 
the  design  and  production  of 
informational  graphics;  maps,  charts, 
graphs,  etc.  The  person  we  seek  should 
have  a  print  or  media  background  and  be 
capable  of  conceptualizing  and  produc¬ 
ing  innovative  graphics  and  layout  for 
use  with  editorial  matter. 

Excellent  benefits  offered  and  salary 
commensurate  with  experience. 

Please  send  resume  and  non  returnable 
examples  of  work  (tearsheets,  photocop¬ 
ies.  etc.)  to;  Newspaper  Artist, 
Employee  Relations  Departrrent,  Los 
Angeles  Times.  Times  Mirror  Square, 
Los  Angeles,  CA  90053.  An  Equal 
Opportunity  Employer. 


CIRCULATION 


CIRCULATION  MANAGER  for  group  of 
weekly  shoppers.  Home  delivery  with 
70,000  circulation.  Contact  Mr.  Moyer, 
PO  Box  726,  Cedar  Falls,  lA  50613  or 
call  (319)  277-3300. 


CIRCULATION  PROMOTION  MANAGER 
National  newspaper  is  seeking  an 
energetic  circulation  promotion  mana¬ 
ger  in  zone  3.  The  qualified  candidate 
must  have  newspaper  promotion  and 
sales  experience,  strength  in  manage¬ 
ment  and  training.  Prefer  college 
degree.  Excellent  advancement  oppor¬ 
tunities.  Salary  in  mid  twenties.  Send 
resume  or  write  to  Box  7978,  Editor  & 
Publisher. 


CIRCUUTION  MANAGER  for  small  6 
day  daily  in  zone  1.  We  require  a  highly 
motivated  sales  oriented  person.  Shirt 
sleeve  job.  Send  resume  to  Ted  Holm- 
berg,  The  Pawtuxet  Valley  Daily  Times, 
1353  Main  St.,  West  Warwick,  Rl 
02893. 


DYNAMIC,  FAST-GROWING  newspaper 
in  sun  belt  needs  take  charge  circulation 
sales  manager  to  set  up  door  to  door 
sales  crews.  Excellent  income  and 
advancement  potential.  Box  7966,  Edi¬ 
tor  &  Publisher. 


SALES  AND  PROMOTION  MANAGER 
We  have  an  immediate  need  for  a  Sales 
and  Promotion  Manager  in  our  Circula¬ 
tion  department.This  position  offers  a 
good  career  path  for  a  proven  skiMed  pro¬ 
motion  and  sales  manager.  Experience 
in  adult  carrier  promotions,  crew  sales, 
telephone  sales  and  direct  mail  a  must. 
Must  have  good  planning  skills  and  prev¬ 
ious  experience  in  number  one  position 
in  a  smaller  newspaper  or  second 
position  in  a  larger  newspaper.  Qualified 
persons  only  send  resume  and  salary  his¬ 
tory  to:  Circulation  Director,  The  Ala¬ 
bama  Journal-The  Advertiser,  PO  Box 
1000,  Montgomery.  AL  36192. 


CIRCULATION  SUPERVISOR 
Needed  for  Southwest  metro  daily,  zone 
8.  Must  have  solid  background  with  pro¬ 
gressive  organization  and  proven  ability 
to  motivate  staff  toward  permanent 
growth.  Duties  involve  field  work  with 
district  managers  in  sales,  service,  col¬ 
lections  and  recruiting  young  mer¬ 
chants.  Excellent  starting  salary  and 
complete  benefits  program  provided.  { 
Reply  to  Box  7933,  Editor  &  Publisher,  j 


HOME  DELIVERY  SALES  MANAGER 
^citing  management  opportunity  in  a 
growing  company  for  highly  motivated, 
well  organized  individual. 

Previous  management  experience 
along  with  good  planning  and  com¬ 
munication  skills  is  required. 

Responsibilities  include  training  and 
directing  district  sales  managers,  youth 
and  adult  carriers  in  increasing  circula¬ 
tion  penetration  in  our  market. 

Excellent  salary  and  benefits  offered. 
To  apply  send  a  resume  and  salary  re¬ 
quirements  to  Box  7955,  Editor  &  Pub- 

lisher. _ 

CIRCULATION  SUPERVISOR 
Major  metro  market  7  day  zone  2. 
Excellent  opportunity  for  district  mana¬ 
ger  with  3  to  5  years  experience.  Candi¬ 
date  must  have  rounded  knowledge  of 
circulation.  Emphasis  on  single  copy 
and  special  sales.  Competitive  salary 
with  benefits.  Progressive  management 
team.  Send  resume  to  Box  7926,  Editor 

&  Publisher. _ 

]  CIRCULATION  MANAGER  for  20- 
25,000  zone  5  daily  and  Sunday. 
Should  have  TMC  experience,  com¬ 
municate  well,  train,  motivate  and  be 
I  sales  minded.  If  you  have  leadership 
;  abilities  and  want  to  advance  within 
leading  newspaper  group,  this  could  be 
your  opportunity.  Send  resume  and  sal¬ 
ary  history  in  confidence  to  Box  7945, 
Editor  &  Publisher. _ 

CIRCULATION  OPERATIONS  MANA¬ 
GER 

Experienced  professional  needed  to  sup¬ 
port  circulation  director  in  managing 
85,000  AM  and  growing  California  com¬ 
munity,  The  position  requires  excellent 
communicative  and  leadership  abilities, 
a  thorough  knowledge  of  circulation  and 
experience  in  budgeting  and  planning. 
Excellent  salary  and  bonus  opportunities 
available.  Complete  benefit  package 
offered.  Send  resume  including  salary  i 
history  to  Ron  Wood,  The  Bakersfield 
Californian,  PO  Box  440,  Bakersfield, 
CA  93302.  EOE. 


I  CIRCULATION  MANAGER  WANTED  for 
I  Zone  5,  16,000  daily  newspaper.  We 
I  need  a  sales  manager  who  can  work  with 
;  and  train  DM’s  and  produce  the  results 
we  know  are  available.  We  do  not  want  a 
desk  man. 

Experience  is  necessary.  References  re- 
uired.  Midwest  background  preferred, 
his  is  an  ideal  opportunity  for  a  circula¬ 
tion  manager  now  on  a  smaller  paper,  or 
a  second  man  on  a  larger  paper  who 
wants  to  direct  his  own  department  and 
has  the  desire  to  work  to  succeed. 

Full  fringe  benefit  program.  The  best 
working  conditions,  plus  a  real  opportu¬ 
nity  for  advancement.  Good  starting  sal¬ 
ary  plus  expenses,  plus  significant 
I  incentive. 

I  Send  resume  to  Editor  &  Publisher  Box 
7956.  All  replies  will  be  held  strictly 
confidential. 


DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface  . 
with  classified  business  systems.  Highly  ; 
j  visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good  I 
track  record  required.  Respond  to  Box  i 
I  7603,  Editor  &  Publisher. 


CAPITAL  BUREAU 
Aggressive  reporter,  experienced  in  gov¬ 
ernment  and  political  coverage,  sought 
for  work  in  state  capital  bureau.  Cover¬ 
age  extends  far  beyond  the  legislative 
jousting.  Flair  for  writing  important.  Box 
7962,  Editor  &  Publisher. 


AGRICULTURAL  WRITER 
The  High  Plains  Journal,  a  55,000  ABC  i 
weekly  agricultural  newspaper,  is  look-  | 
ing  for  an  agricultural  writer-  ' 
photographer.  Agricultural  journalism  or 
I  journalism  degree  with  midwestern  AG 
i  background.  One  or  2  years  experience 
with  small  or  medium  sized  daily  is  a 
plus.  Must  operate  camera  and  VDT. 
Good  pay,  benefit  package.  Send 
resume  to  Duane  Ross,  High  Plains  Jour¬ 
nal.  PO  Box  760,  Dodge  City,  KS67801. 
Phone  (316)  227-7171. 


COPY  EDITOR— medium  sized  daily, 
zone  6,  morning  newspaper  needs  entry 
level  copy  editor.  Good  work  skills  and 
ability  to  write  sharp  headlines 
important.  Send  resume  and  samples  to 
Bob  Lutgen,  Texarkana  Gazette,  PO  Box 
621,  Texarkana,  TX  75504. 


CITY  BEAT  REPORTER 
Mid  size  Illinois  AM  daily  seeks  reporter 
who'll  first  get  basics  in  a  city  manager 
setting,  then  continually  go  the  next  step 
for  "how  city  government  affects  the 
people"  stories.  Prefer  college  degree,  2 
or  more  years  solid,  tough,  daily  report¬ 
ing  experience.  Send  letter,  resume,  non 
returnable  clips  to  Box  7975,  Editor  & 
Publisher.  Equal  Opportunity  Employer 
M/F. 


COPY  EDITOR 

A  50,000  circulation  daily  newspaper. 
At  least  2-3  years  full  time  experience. 
An  aggressive  editor  who  can  improve 
copy,  write  strong  headlines  and  lay  out 
pages.  Send  resume,  layout  samples  to 
Neil  Roiter,  Managing  Editor,  The  Stan¬ 
dard-Times,  PO  Box  D912,  New 
Bedford,  MA  02742. 


CITY  EDITOR 

The  El  Paso  Herald  Post  is  seeking  an 
aggressive  experienced  city  editor  to  re¬ 
place  city  editor  who  has  moved  up  to 
ME's  slot.  Crucial  job  on  ambitious, 
award  winning  metropolitan  paper  that 
emphasizes  hard,  local  news  in  exciting 
border  city.  Don't  phone.  Send  resume 
and  letter  stating  news  philosophy  to  Jay 
Ambrose,  Editor.  El  Paso  Herald  Post, 
PO  Box  20.  El  Paso,  TX  79999. 


WIRE  DESK,  40,000  AM.  Job  involves 
editing  wire  copy,  headline  writing,  page 
layout  on  pagination  system.  Opening 
due  to  transfer.  Hours  4  p.m.  to  1  a.m. 
Pay  range  $240-$401 .  Send  resume  to; 
Nelder  Dawson,  Personnel  Director,  Ale¬ 
xandria  Daily  Town  Talk,  PO  Box  7558, 
Alexandria,  LA  71306.  EOE. 


EXECUTIVE  EDITOR 
Hands-on  position  with  award  winning 
small  daily.  Beautiful  Zone  3  university 
area.  Strong  leadership  and  manage¬ 
ment  skills  essential.  Begin  $20- 
25,000.  Excellent  benefits  and  growth 
possibilities.  Write  Box  7845,  Editor  & 
Publisher. 


EDITOR— CITY  MAGAZINE 
South  Carolina  city  magazine  located  in 
a  premiere  resort  area  has  need  for  take 
charge  aggressive  editor.  Will  have  com¬ 
plete  responsibility  and  authority  for 
editorial  side  of  business.  Send  resume 
and  salary  requirements  to  Box  7965, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
Seeking  a  top  caliber  repprter  to  replace 
a  Pulitzer  Prize  finalist  going  on  to  bigger 
things.  You  need  at  least  3  years  full¬ 
time  experience  and  must  be  able  to 
handle  hard  news  and  complete  pro¬ 
jects.  Thoroughness  and  good  writing 
essential.  Expertise  in  environmental 
affairs  helpful.  We're  a  high  quality 
Puget  Sound  daily  in  a  competitive  mar¬ 
ket.  Good  pay,  benefits.  Send  resume 
and  clips  to  Stan  Strick,  managing  edi¬ 
tor,  The  Herald,  PO  Box  930,  Everett, 
WA  98206. 


EXECUTIVE  EDITOR 

Progressive,  people-oriented,  idea  per¬ 
son  to  manage  three-division  editorial 
operation  for  Cincinnati-based  weekly 
suburban  newspaper  group.  Must  have 
proven  management  and  budget  skills, 
strong  editorial  background.  Large  staff 
needs  dynamic  leader,  administrator. 
Reports  directly  to  the  VP/GM.  Bache¬ 
lor's  degree,  5-8  years  related 
experience  required.  Send  resume  and 
salary  expectations  to  Cincinnati  Sub¬ 
urban  Press,  Inc.,  Personnel  Adminis¬ 
trator,  1329  Arlington  St.,  Cincinnati, 
OH  45225. 

Equal  Opportunity  Employer 


HELP!  General  Assignments  reporter, 
willing  to  work,  needed  immediately  to 
fill  position  at  growing  semi-weekly.  Re¬ 
cent  grads  welcome.  Send  resume  to  Joe 
Reavis,  Moore  County  News,  PO  Box 
757,  Dumas,  TX  79029. 


INVESTIGATIVE  REPORTER— for  3  per¬ 
son  special  projects  team  on  mid- 
Atlantic  newspapers  with  circulation 
topping  100,000.  Must  be  aggressive, 
able  to  research  records  and  dig  out  stor¬ 
ies  other  reporters  can’t  get.  Should  have 
3-5  years  experience,  including  previous 
work  on  investigative  stories.  Box  7958, 
Editor  and  Publisher. 


JOB-MATCHING  SERVICE 
FOR  JOURNALISTS 
We  put  your  resume  on  computer  for  6 
months.  When  an  editor  with  an  opening 
contacts  us,  we  search  our  computerized 
applicant  pool  and  give  the  editor  a  list  of 
candidates.  Job  Bank  is  owned  by  former 
editors  who  have  contacts  nationwide. 
For  an  application  or  information  write 
Job  Bank,  1909  Cinnaminson  Ave.,  Cin- 
naminson,  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 


LOSSES  TO  A  METRO  have  resulted  in  2 
openings  at  the  Odessa  American,  an 
award-winning  midsize  afternoon  daily 
in  west  Texas.  2  positions  are  chief 
photographer  and  area  reporter.  Photog¬ 
raphy  aplicant  must  be  exceptionally 
competent  shooter  with  portfolio  to 
prove  it,  able  to  supervise  a  4-person 
photo  staff  on  a  newspaper  that  empha¬ 
sizes  graphic  excellence.  Color 
experience  essential.  Area  reporter  |ob 
calls  for  diligent  coverage  of  vast, 
sprawling  region  with  aid  of  6  correspon¬ 
dents.  Applicant  must  be  capable 
adminnistrator  with  2  years  of  news¬ 
gathering  experience.  Must  also  have 
photo  taking  skills  and  a  reliable  car. 
Interested  persons  should  write  Gail 
Burke,  city  editor.  The  Odessa  Amer¬ 
ican,  PO  Box  2952,  Odessa,  TX  79760. 
Send  resume/portfolio  or  resume/clips. 
No  phone  calls  in  mornings  please. 


LIFE  STYLE  EDITOR  for  13,000  daily, 
two  years’  experience  in  writing,  layout. 
Contact  Karl  Henrichs,  The  Vidette- 
Messenger,  Box  551,  Valparaiso,  IN 
46383.  (219)  462-5151. 


LIFESTYLE  SECTION  which  covers  its 
assignment  from  every  perspective  is 
looking  for  writers  with  style  and  ideas.  A 
young  writer  who  can  write  about  music, 
dating,  nightlife,  fitness  and  leisure  also 
sought.  Excellent  salary  and  benefits. 
Write  Lou  Laurenzi,  features  editor.  The 
Pittsburgh  Press,  34  Boulevard  of  Allies, 
Pittsburgh,  PA  15230. 


MANAGING  EDITOR  NEEDED,  Monday 
through  Friday  daily,  7000  circulation, 
must  be  able  to  direct  staff  in  all  phases 
of  editorial  department.  Shirt-sleeve 
position,  long  hours,  previous  manage¬ 
ment  position  preferred.  Send  work  his¬ 
tory  and  salary  requirements  to  Box 
7971,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

COPY  EDITOR 

The  Daily  News  of  Los  Angeles  has  an 
immediate  opening  for  an  experienced 
copy  editor  to  work  the  general  news 
desk.  If  you  have  3  or  more  years 
experience  at  a  medium  to  large  size 
paper,  and  are  ready  fora  new  challenge, 
respond  now!  Send  resume  to  Copy  Edi¬ 
tor  Search,  Human  Resources  Dep’t, 
Daily  News,  PO  Box  51400,  Los 
Angeles,  CA  90051. 

MULTI-TALENTED  JOURNALIST  for 
Sunday  magazine  staff  of  Nevada's  larg¬ 
est  newspaper.  Bright,  thoughtful 
feature-writer  with  layout  skils  needed. 
Hard-news  experience  helps.  We  want  a 
productive  writer  who  can  handle  all 
aspects  of  a  story  and  generate  own 
ideas.  Send  resumes  and  clips  to  A.O. 
Hopkins,  Las  Vegas  Review  Journal  PO 
Box  70,  Las  Vegas,  NV  89 125-0070.  An 
equal  opportunity  employer. 

COPY  EDITOR 

For  Connecticut  morning  daily. 
Experience  required.  Call  or  send 
resume  to  Robert  Veillette,  389  Meadow 
St.,  Waterbury  CT  06722  (203)  574- 
3636. 

PRESSROOM  FOREMAN.  Excellent 
opportunity  for  offset  press  foreman. 
Newspaper  and  commercial  experience 
on  Goss  Community  essential.  Liberal 
salary  and  benefits.  Zone  5.  Immediate 
opening.  Resume  to  Box  7907,  Editor  & 
Publisher. 

25,000  circulation  daily  is  looking  for 
news  reporters  who  live  and  breathe  jour¬ 
nalism,  like  to  dig,  fear  no  official,  have 
an  eye  for  a  good  story  and  an  apprecia¬ 
tion  for  people.  This  is  a  good  second 
step,  but  will  consider  outstanding  re¬ 
cent  grads.  Send  resume  and  clips  to  Lee 
Ann  Walling  c/o  Delaware  State  News, 
PO  Box  737,  Dover,  DE  19903. 

MANAGING  EDITOR  for  established 
Zone  2  weekly.  Shirt  sleeve  job  requires 
writing,  editing,  production  and 
delegating  abilities.  A  unique  market 
and  unlimited  future  await  dedicated 
Individual  with  a  sophisticated  sense  of 
style  and  a  deep  caring  about  people  in 
the  communities  we  serve.  Reply  to  Box 
7908,  Editor  and  Publisher. 

THE  CORVALLIS  GAZETTE-TIMES  in 
western  Oregon's  Willamette  Valley,  has 
an  opening  for  feature  editor.  Duties 
includeplanning  and  editing  for  3 
weekend  feature  sections.  Someone  who 
is  adept  at  coming  up  with  bright  story 
ideas  will  flourish  in  this  job.  Requires 
skill  and  organization,  copy  editing,  lay¬ 
out,  and  coaching  writers.  This  is  a  good 
job  for  someone  who  wants  to  acquire 
more  skills  as  a  manager.  Two  years  of 
reporting  and  2  years  of  editing 
experience  preferred.  Starting  minimum 
pay  is  $19,500.  Send  letter  and  tear- 
sheets  to  Rodney  J.  Decked,  PO  Box 
368,  Conrallis,  OR  97339. 

NEWS  LAYOUT  SLOTPERSON  by 
medium-sized  FL  metro.  Send  resume, 
references,  tearsheetsto  Box  7964,  Edi¬ 
tor  &  Publisher. 

REPORTERS — Intelligent,  energetic, 
for  bureaus.  Professional  atmosphere; 
competitive  salary.  Experience  pre¬ 
ferred;  bright  grads  considered.  Prefer¬ 
ence  to  applicants  from  Northeast.  Write 
Jim  Kevlin,  Assistant  Managing  Editor, 
Watertown  Daily  Times,  Watertown,  NY 
13601. 

THE  BILLINGS  GAZETTE  is  seeking  a 
highly  motivated  aggressive  self  starter 
to  staff  its  bureau  in  Sheridan,  a  lively 
community  in  one  of  the  most  scenic 
areas  of  Wyoming.  Applicants  must  have 
a  minimum  of  2  years  experience  on  a 
daily  newspaper.  If  interested  please 
send  a  letter  of  application,  a  complete 
resume,  non  returnable  clips,  list  of  re¬ 
ferences  and  salary  requirements  to  the 
Personnel  Department,  The  Billings 
Gazette,  PO  Box  2507,  Billings,  MT 
59103.  EOE  M/F.  Application  deadline 
September  12. 

REPORTER 

If  you're  experienced,  eager  &  equally  at 
ease  with  small  town  news  &  features, 
send  resume  &  clips  to  Managing  Editor, 
The  Transcript  Telegram,  120  Whiting 
Farms  Rd.,  Holyoke,  MA  01040. 

REPORTER 

For  small  Sun  Belt  daily.  Clips  to  Box 
7798,  Editor  &  Publisher. 

SPORTS  EDITOR— singular  opportunity 
for  tough-minded  creative  editor  to  man¬ 
age  central  sports  desk  and  staff  for 
90,000  SF  Bay  area  daily  group.  Must 
have  the  sharp  editing  skills,  color¬ 
consciousness  and  leadership  ability 
necessary  to  prod  ucing  a  complete 
sports  report.  We  cover  everything  from 
Little  League  to  major  league  baseball 
and  football  and  we  insist  it  all  be  done 
with  imagination  and  excitement.  Send 
resume  emphasizing  your  management 
and  leadership  skills  to  Jim  Brooks, 
executive  editor,  SPARKS  newspapers, 
PO  Box  5050,  Hayward,  CA  94540. 

EDITORIAL 

CHIEF  COPY  EDITOR 

The  electronics  industry's  3rd  largest 
publication  needs  an  experienced  news¬ 
paper  copy  editor  to  oversee  expanding 
staff  of  professional  copy  editors.  This  is 
a  prime  spot  for  someone  with  strong 
managerial  &  copy  editing  skills.  VDT 
experience  a  plus.  Rush  resume  to  L. 
Sussman,  Electronic  Buyers  News,  111 
E.  Shore  Rd.,  Manhasset,  NY  11030. 

EDITORIAL 

BUSINESS  REPORTER 

National  business  newspaper  for  the 
electronics  industry  keeps  expanding  & 
needing  more  reporters.  Must  have 
experience  writing  hard-news,  business 
stories.  Knowledge  of  electronics  mar¬ 
ketplace  a  Dius.  Rush  resume/clips  to  P. 
Hyman,  EBN,  111  E.  Shore  Rd.,  Man¬ 
hasset,  NY  11030, 

SPORTS  EDITOR.  7  day,  25,000 
circulation  AM  in  zone  2  looking  for  an 
energetic,  positive  sports  editor.  Must  be 
strong  in  layout  and  able  to  make  the 
decisions  that  build  leadership.  Send 
resume  and  writing  and  layout  samples 
to  Box  7972,  Editor  &  Publisher. 

SYSTEMS  EDITOR 

If  picas,  points,  pronouns  and  pro¬ 
gramming  are  your  life,  we're  looking  for 
you.  Major  West  Coast  daily  seeks 
individual  with  editing  and  computer 
experience  to  support  130-terminal 
state-of-the-art  front-end  text  editing 
system.  Leadership  skills,  COBOL  or 
BASIC  programming,  plus  time  on  the 
rim,  on  the  news  desk  and  in  the  back- 
shop,  all  a  must.  Box  7973,  Editor  & 
Publisher. 

SPORTS  WRITER  for  15,000  PM  (Sun¬ 
day  morning)  daily  in  south-central  OK. 
Coverage  area  includes  16  high  schools. 
University  of  Oklahoma  and  Oklahoma 
State  football  and  basketball  and  pro 
sports  in  Dallas.  Some  desk  work  re¬ 
quired.  Applicants  should  have  one  year 
experience  but  top-notch  graduate  will 
be  considered.  Send  resume,  clips  to 
Brian  Blansett,  Managing  Editor,  The 
Daily  Ardmoreite,  PO  Box  1328, 
Ardmore,  OK  73401.  (405)  223-2200. 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR 

Seasoned  editor  for  zone  4  needed : 
immediately  for  under  100,000  news¬ 
paper.  Must  be  strong  in  management 
and  skilled  in  all  phases  of  newspaper  j 
operations.  Leadership  ability  to  direct  { 
staff.  Experience  with  TMC  and  other , 
special  projects.  The  editor  reports  1 
directly  to  the  publisher.  Reply  to  Box  1 
7970,  Editor  &  Publisher.  j 

NEWS  EDITOR 

For  7-day  35,0<X)  AM  in  good  winter- 
summer  recreational  zone  3  city.  We 
have  nine  reporters,  an  assistant  news 
editor,  two  copy  editors  and  a  small  net¬ 
work  of  correspondents  for  you  to  man¬ 
age  and  mold  into  an  even  better  team. 
You  should  have  at  least  3  years 
experience  in  a  newsroom  and  some  su¬ 
pervisory  duties  at  present.  Maturity, 
good  judgement,  go-getter  attitude 
essentiaT.  Salary  aoproximately 
$20,000.  Write  Box  7940,  Editor  i 
Publisher. 

THE  COURIER-JOURNAL  is  expanding  I 
its  business  staff  and  seeks  reporters  i 
with  expertise  in  retailing  and  marke- 1 
ting;  utilities;  and  high  technology.  I 
Applicants  should  have  at  least  3  years 
experience,  preferably  in  business  news.  ! 
Send  resume  and  clips  to  Pam  Luecke,  j 
Business  Editor,  525  W.  Broadway, 
Louisville,  KY  40202. 

TWO  GENERAL  ASSIGNMENT  reporters 
needed  for  twice-weekly  in  small  com¬ 
munity  45  minutes  from  Mississippi's 
capital.  Experience  preferred,  but  will 
consider  sharp  beginner.  Must  have 
command  of  the  English  language  and 
ability  to  use  camera.  One  position 
includes  sports.  If  interested,  send 
resume  and  clips  to  Margaret  Day  Allen, 
The  Yazoo  Herald,  PO  Box  720,  Yazoo 
City,  MS  39194. 

WIRE  DESK,  40,000  AM.  Job  involves  j 
editing  wire  copy,  headline  writing,  page 
layout  on  pagination  system.  Opening 
due  to  transfer.  Hours  4  p.m.  to  1  a.m. 

Pay  range  $240-$401 .  Send  resume  to;  | 
Nelder  Dawson,  Personnel  Director,  Ale-  j 
xandria  Daily  Town  Talk,  PO  Box  7558, : 
Alexandria,  LA  71306.  EOE.  ^ 

!  THE  NASHVILLE  BANNER  isseekingan 
assistant  lifestyles  editor  who  will  be  in 
charge  of  all  cover  design,  layout  and 
production  of  the  daily  features  section. 
Responsibilities  include  some  copy  edit- 
'  ing  and  staff  supervision.  Strong 
:  graphics  design  background  a  must.  Per- 
1  son  must  have  good  technical  skills  and 

1  the  ability  to  work  well  with  others. 

1  Creativity,  organization  and  willingness 

1  to  assume  larger  management 

1  responsibilities  important.  Excellent 

1  benefits  and  salary  commensurate  with 
:  experience.  Send  resume  and  samples 

1  of  work  to  Beth  Stein.  Lifestyles  Editor, 
Nashville  Banner.  1100  Broadway. 

1  Nashville.  TN  37202.  Phone  (615) 
j  259-8286. 

WE  HAVE  AN  IMMEDIATE  OPENING  for 
a  general  assignment  reporter  who  will 
specialize  in  community  news,  sports 
and  information.  If  you  have  3  or  more 
years  newspaper  experience  please  send 
a  resume  with  clips  for  prompt  con- 
1  sideration.  We  are  a  150,000  circula- 
i  tion  newspaper  based  in  the  northern 
region  of  Los  Angeles.  Reporter  Search, 
Human  Resources  Dep't,  Daily  News, 
j  POBox51400,LosAngeles,CA91411. 

!  REPORTER  for  Nation's  largest  daily  law 
!  newspaper.  Strong  background  in  law 
and  journalism  required.  Send  resume 

1  and  clips  to  Editorial  Department,  Los 

I  Angeles  Daily  Journal,  PO  Box  54096, 

1  Los  Angeles.  CA  90054. 

I  MANAGING  EDITOR  for  5000  circula- 
]  tion  daily.  Two  years'  experience  as 
:  reporter  and  demonstrated  supervisory 
ability  required.  Send  resume  to  Jean- 
.  nine  Schaub,  PO  Box  100,  Boone  News- 
:  Republican,  Boone,  lA  50036. 

'  WANTED  —  Professional  newspeople  in 

1  search  of  a  chance  to  be  part  of  a  brand 
new  publication,  with  New  England  life¬ 
style  as  a  fringe  benefit.  Only 

1  imaginative  people  with  skills  and  desire 
need  apply;  ed  itors,  photographers,  writ- 
1  ers  and  reporters.  Salaries  and  benefits 

1  are  solid,  provided  by  an  existing,  well 
,  financed  corporation.  But  the  challenge 

1  is  the  thing.  Box  7912,  Editor  &  Pub- 
'  lisher. 

'  MANAGING  EDITOR  for  group  of  zone  1 

1  weeklies.  Complete  editorial 
responsibilities.  Great  opportunity  for 
creative  expression.  Send  resume  and 
salary  requirements  to  Box  7951,  Editor 
&  F*ublisher. 

EDITOR,  Midsize  PM  daily,  VDT  skills, 
editorial  writing  needed,  personnel  man¬ 
agement  necessaty.  Send  resume  and 

1  references  to:  Mesabi  Daily  News,  Virgi- 
1  nia,  MN  55792.  Att:  L.R.  Asbach, 

1  General  Manager. 

COPY  EDITORS 


Leading  business  and  financial  news  wire  is 
interested  in  receiving  applications  for  openings 
that  develop  from  time  to  time. 

Work  entails  copy  editing,  headline  writing  and  tak* 
ing  stories  phone  from  reporters  in  the  field. 
Speed,  precision  and  ability  to  work  under  pressure 
on  VDIs  essential.  Applicants  should  have  a  mini¬ 
mum  of  one  years'  wire  service  or  daily  editing  and 
reporting  experience.  P^s  top  competitive  rates. 
New  York  City  location.  Our  staff  knows  of  this  ad. 

Phase  send  resume 
and  salary  history  to; 

P.O.  BOX  226  —  DEPT.  24 
CHURCH  STREET  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Employer  M/F 
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HELP  WANTED 


SENIOR  SPORTS  JOURNALIST 
The  Florida  Times  Union  and  Jacksonvil-  I 
te  Journal  newspapers  with  a  combined 
circulation  of  220,000  in  Jacksonville, 
FL  are  looking  for  a  quality  sports  jour¬ 
nalist  with  solid  beat  reporting  back¬ 
ground  and  column  writing  expertise. 
Applicant  must  have  5  years  experience 
in  sports  writing  and  must  be  able  to 
impress  extremely  demanding  editors. 
The  newspaper  writers  regularly  cover 
major  college  and  professional  football 
as  well  as  most  major  sports  events. 
Send  resume  and  no  more  than  5  writing 
examples  to  Carole  Fader,  Executive 
S|X>rts  Editor,  The  Florida  Times-Union/ 
Jacksonville  Journal,  PO  Box  1949-F, 
Jacksonville,  FL  32231. 

COPY  EDITORS 

Two  copy  editors  for  layout  and  head¬ 
writing  positions  on  the  national  desk  of 
the  Durham  Morning  Herald,  Durham, 
NC.  Durham  is  in  the  center  of  the  boom¬ 
ing  Research  Triangle  area  and  home  of 
Duke  University.  University  of  NC  at 
Chapel  Hill  and  NC  State  University  at  | 
Raleigh  only  miles  away.  Resumes  and  I 
samples  to  Robert  Roule.  Managing  Edi-  I 
tor,  Durham  Morning  Herald,  PO  Box 
2092,  Durham,  NC  27702.  An  equal 
Opportunity  Employer. 

EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  Southwest  Florida. 
Must  be  talented,  hard-working,  able  to 
handle  heavy  load.  Minimum  2  years 
experience.  Send  resume,  clips  t( 
George  Cecil,  Naples  Daily  News,  PC 
Box  7009,  Naples,  FLA.  33940. 

SENIOR  EDITOR/NEWS  for  InfoWorld, 
the  nation's  leading  newsweekly  cover¬ 
ing  the  personal  computing  field. 
Familiarity  with  the  personal  computer 
industry  and  personal  computing, 
experience  in  supervising  reporters,  writ¬ 
ing  and  editing  news  on  deadline  re-  i 
quired.  Applicants  from  the  San  Francis¬ 
co  Bay  area  preferred.  Resumes  to  Sandy 
Reed,  Executive  Editor,  1060  Marsh  | 
Road,  Suite  C-200,  Menlo  Park,  CA  | 
94025.  I 

NIGHT  EDITOR 

Connecticut  metro  PM  needs 
experienced  editor  to  head  night  desk  of 
expanding  operations.  We  seek  person 
with  good  professional  skills  plus  sound 
judgement.  Reply  to  Box  7897,  Editor  & 
Publisher. 

MAGAZINE  EDITOR 

Somewhere  out  there  is  a  strong  asso¬ 
ciate  or  managing  editor  with  magazine 
experience  looking  to  move  out  and  move 
up  to  editorship. 

Move  out  to  the  Sunbelt-move  up  to 
editing  ont  of  the  nation’s  most 
interesting  industry  publications. 

Qualifications:  Must  be  skilled  in  all 
phases  of  editorial  magazine  work¬ 
writing,  editing  and  editorial  production 
including  make-up  and  layout. 

Competitive  salary,  good  benefits  and 
a  ground  floor  chance.  Send  resume, 
clips  and  salary  history  to  Box  7954, 
Editor  &  Publisher. 

COPY,  LAYOUT  EDITOR  by  medium¬ 
sized  FL  metro.  Must  be  excellent  copy 
editor,  headline  wordsmith  with  at  least 
2  years'  experience  on  a  daily.  You 
should  have  a  fervent  interest  in  editing 
local  or  wire  news  copy.  Send  resume, 
references,  tearsheets,  letter  of  interest 
immediately  to  Box  7949,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER  NEEDEDfor  5000  AM 
daily  in  south  central  Wyoming.  High 
school  and  college  coverage  with  some 
wire  experience  preferred.  Entry  level 
position.  A  great  place  for  the  outdoor 
minded.  Contact  Chuck  Bowlus,  Editor, 
Rawlins  Daily  Times,  PO  Box  370,  Raw¬ 
lins,  WY  82301,  (307)  324-3411. 


HELP  WANTED 


EDITORIAL 


TEXAS  GULF  COAST  SEMI-WEEKLY 
looking  for  news  reporter  who  is  qualified 
to  assume  news  editor  position  in  future. 
Prefer  1-2  years  experience  or  more  in  all 
phases  of  newspaper  production.  Parti¬ 
cularly  interested  in  someone  with  AG 
background,  and  who  doesn’t  smoke. 
Send  clips,  resume,  and  references  to 
Christopher  Barbee,  PO  Box  1180,  El 
Campo,  TX  77437, _ 

TAKE  THE  CHALLENGE,  Mid-size  daily 
wants  copy  editor  for  its  feature 
department  who  can  contribute  to  its 
award-winning  record.  Minimum  one 
year  experience  on  desk.  Must  be  self¬ 
starter  strong  on  editing,  headlines  and 
layout.  Creativity  a  plus.  Send  resume,  | 
references  and  layout  samples  to  Tom  | 
Shantz,  Feature  Editor,  Fort  Myers  i 
News-Press,  PO  Box  10,  Fort  Myers,  FL  | 
33902. _ I 

COPY  EDITOR,  40,000  AM.  Afternoon  | 
and  night  work  sch^ule.  Fully  electron- 1 
ic.  Must  have  strong  command  of  Eng-  i 
lish  language.  Pay  range  $289-$401. 
j  Send  resume  to:  Nelder  Dawson,  Per- 1 
sonnel  Director,  Alexandria  Daily  Town 
I  Talk,  PO  Box  7558,  Alexandria,  LA  I 
71306.  EOE. _ j 

NEWS  EDITOR  | 

Organized  leader  to  run  copy  desk  for  | 
afternoon  daily.  Apply  to  managing  edi¬ 
tor,  The  News,  PO  Box  580,  Boca  Raton, 
FL  33432. _ | 

AGGRESSIVE  POLICE  REPORTER  with 
VDT  skills  needed  for  growing  west  TX 
daily.  Position  also  requires  some  fea¬ 
ture  writing.  Excellent  benefits.  Send 
samples  and  resume  to  Gary  Ott,  Mid¬ 
land  Reporter-Telegram,  PO  box  1650, 
Midland,  TX  79702. _ 

BUSINESS  REPORTER  ! 

Connecticut  daily  newspaper  seeks  busi-  ‘ 
ness/economics  reporter  with  1-3  years 
j  of  experience.  Editing  skills,  MBA  pre- 
I  ferred.  Box  7943,  Editor  &  Publisher. 

MANAGING  EDITOR  NEEDED  to  direct 
two  weekly  staffs  in  Bullitt  County,  KY. 
i  Send  resumes  to  Gerald  Lush,  publisher, 

!  PO  Box  639,  Bardstown,  KY  40004, 

i _ FREELANCE _ 

FREELANCE  WRITERS 
International  financial  publications  { 
group  requires  journalists  or  financial/  | 
economic  professional  on  a  part-time 
basis.  Writers  are  sought  having 
expertise  in  the  following  areas: 
international  banking;  foreign  exchange 
and  interest  rate  markets;  Western 
Europe;  Asia;  Latin  America;  Africa  and 
Centrally  Planned  Economies.  Please 
send  resume  and/or  details  of  experi¬ 
ence  to  Box  7891,  Editor  &  Publisher. 

MARKETING  RESEARCH 

SURVEY  PLANNER'ANALYST 
THINK  FLORIDA!  Pleasant  thoughts 
come  to  mind?  Good!  The  Times 
Publishing  Company,  publisher  of  the 
St.  Petersburg  Times  and  Evening 
Independent,  has  a  current  opening  in 
the  research  department  for  someone 
experienced  in  all  aspects  of  survey 
design,  processing,  and  analysis.  Candi¬ 
date  should  be  able  to  demonstrate  su¬ 
perior  writing  skill  and  analytical  ability. 
This  position  requires  2-3  years 
experience  in  marketing  research. 

In  addition  to  an  excellent  starting  sal¬ 
ary,  we  offer  such  "extras”  as  company 
paid  pension  plan,  profit  sharing  plan, 
group  life  and  major  medical  insurance, 
quarterly  cost  of  living  supplement, 
liberal  paid  vacations  and  holidays, 
credit  union  and  more. 

Interested?  Write  to  us  outlining  back¬ 
ground  and  salary  requirements. 

TIMES  PUBLISHING  COMPANY 
PO  Box  1121 
St.  Petersburg,  FL  33731 
Equal  Opportunity  Employer  M/F  1 


HELP  WANTED  j 


_ MAILROOM _ I 


MAILROOM  FOREMAN  | 

Hiring,  scheduling,  planning  and 
supervision  are  just  a  few  of  the  chal¬ 
lenges  that  face  you  in  this  tough  union 
environment.  We  are  a  7  day  AM 
operation.  Nice  compensation  package 
and  opportunity  for  advancement.  Send 
resume  to  box  7981 ,  Editor  &  Publisher. 

MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro-  ; 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  periods.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com-  j 
pany.  Respond  Box  7963,  Editor  &  Pub-  ! 
lisher.  i 

PHOTOGRAPHER  ! 

-  I 

Full  time  photographer  wanted  to  sup-  j 
plement  a  staff  of  2  on  a  30,000  circula- 1 
tion  daily  on  the  Gulf  of  Mexico,  Should  | 
be  strong  in  features,  sports,  color,  and 
lab  work.  Send  resume  and  portfolio  with  I 
salary  requirements  to:  Larry  Vaughn,  j 
Chief  Photographer,  Playground  DAILY  I 
NEWS,  PO  Box  2949,  Ft,  Walton  Beach,  1 
FL  32549.  ! 

ASSISTANT  PICTURE  EDITOR-Strong 
photographic  background  with 
exceptional  eye  for  content  design  and 
page  graphics  for  the  Detroit  News,  one 
of  the  largest  metro  dailies  in  the  U,S,  , 
Send  resume,  3  references  and  6  ! 
examples  of  your  best  work  to  Joe  Li  ppi  n-  | 
cott.  Picture  Editor,  The  Detroit  News,  i 
615  Lafayette  Blvd.,  Detroit,  Ml  48231, 


THE  DAILY  NEWS  of  Los  Angeles,  a 
150,000  circulation  regional  news¬ 
paper,  is  in  need  of  experienced  photo¬ 
graphers.  We  are  looking  for  people  with 
3  or  more  years  experience  at  a  news¬ 
paper  with  circulation  of  35,000.  In  this 
position  you  will  cover  a  full  range  of 
assignments  from  sports  to  speakers  to 
general  news.  Qualified  candidates  must 
be  willing  to  work  any  shifts  including 
weekends  and  holidays.  For  confidential 
consideration  send  resume  to  Photo 
Search,  Human  Resources  Department, 
Daily  News,  PO  Box  51400,  Los 
Angeles,  CA  90051.  i 

- I 

PRESSROOM  I 


PRESS  OPERATOR 

The  Cape  Cod  Times,  equality  conscious 
7-day  morning  newspaper,  is  seeking  a 
journeyman  capable  of  working  on  a  six- 
unit  GOSS  METRO  Offset  press. 

Good  scale  and  benefits,  the  greatest  of 
which  is  living  on  Cape  Cod.  Write,  giving 
details  of  your  experience  and  references 
to  James  Kaminske,  Press  Foreman, 
Cape  Cod  Times,  319  Main  St.,  Hyan- 
nis,  MA  02601, 

PRESS  OPERATOR— Must  have  mini¬ 
mum  2  years  experience  on  Goss  Com¬ 
munity  press  with  balloon.  Good  growth 
opportunity.  All  replies  in  strictest  confi¬ 
dence,  Send  resume  and  salary  history  to 
The  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 


WANTED 

PRESSROOM  FOREMAN 
High  quality  conscious  individual  with 
solid  management  background.  7-day 
daily  newspaper,  5-day  USA  Today. 
Position  open  on  both  shifts.  Goss  Urba¬ 
nite  experience  a  must.  Excellent  oppor¬ 
tunities,  benefits,  and  future  for  the 
right  individual.  EOE.  Contact  Susan 
Thames,  The  American,  Hattiesburg. 
MS.  (601)  582-4321. 


HELP  WANTED _ 


PRESSROOM 


PRESSROOM  FOREMAN.  Excellent 
opportunity  for  offset  press  foreman. 
Newspaper  and  commercial  experience 
on  Goss  Community  essential.  Liberal 
salary  and  benefits.  Zone  5.  Immediate 
opening.  Resume  to  Box  7907,  Editor  & 
Publisher. 

AN  IMMEDIATE  OPENING  EXISTS  for 
an  exceptional  foreman  to  supen/ise  our 
press  operations.  We  are  a  60,000  AM 
newspaper,  utilizing  six  offset  units  with 
a  crew  of  eight  union  pressmen.  Our  next 
foreman  must  bring  to  this  position  the 
ability  to  consistently  deliver  top-notch 
reproduction  as  well  as  meeting  tight 
press  deadlines.  Our  new  foreman  must 
also  be  able  to  effectively  keep  waste 
within  acceptable  standards  and  be  a 
real  stickler  when  it  comes  to  mainte¬ 
nance  and  cleanliness  of  the  press.  In 
return  we  offer  a  very  handsome  package 
of  salary,  incentives,  and  benefits  as  well 
as  an  excellent  area  in  which  to  live. 
Zone  2.  Send  resume  and  salary  history 
to  Box  7927,  Editor  &  Publisher. 

_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
Progressive  zone  2  daily  seeks  assistant 
production  manager  (night  shift)  who  is 
knowledgeable  in  all  phases  of  news¬ 
paper  production.  This  quality  and  pro¬ 
duction  minded  individual  must  have 
good  cost  control  and  scheduling  skills 
and  the  ability  to  motivate  union  em¬ 
ployees  toward  high  productivity  (Some 
experience  In  union  negotiation  helpful). 
We  offer  an  attractive  wage  and  benefit 
package  and  a  great  challenge  which  will 
enhance  your  professional  growth.  Send 
resume  (including  salary  history)  to  Box 
7979,  Editor  &  Publisher, 

COMPOSING  ROOM  MANAGER- 
Jacksonville  FL  multi-zone  weekly  shop¬ 
per  has  imedlate  need  for  person  with 
full  knowledge  of  pre-press  production. 
Front  end  system,  typesetting,  paste-up 
and  camera.  High  page  count  (300), 
growing  rapidly.  Must  be  self-starter, 
leader,  willing  to  work  hard,  motivate 
staff.  Call  today!  John  Mayo,  General 
Manager,  Super  Shopper,  (904)  737- 
7321.  EOE  M/F. 

ASSISTANT  PRODUCTION. DIRECTOR. 
Aggressive  central  FL  newspaper  is  seek¬ 
ing  an  assistant  production  director  to 
assist  in  all  phases  of  high  volume  news¬ 
paper  production.  Responsibilities 
include  supen/ision  of  camera,  composi¬ 
tion,  mailroom  and  press  operations. 
The  successful  candidate  must  possess 
proven  management  skills,  be  able  to 
administer  and  control  expenses,  and 
have  the  ability  to  train  and  motivate 
others  effectively.  The  person  we  are 
seeking  must  be  quality  conscious  and 
have  an  up  to  date  working  knowledge  of 
the  newspaper  production  industry.  Sal¬ 
ary  commensurate  with  ability.  Send 
resume  including  qualifications,  salary 
and  work  history.  Box  7941,  Editor  & 
Publisher. 

COMPOSING  ROOM  MANAGER.  South- 
ern  multi-zone  weekly  in  large  city  needs 
person  with  full  knowledge  of  pre-press 
production  including  front  end  systems, 
camera.  High  page  count,  growing  rapid¬ 
ly.  Must  be  self-starter,  leader,  willing  to 
work  the  hours  needed  and  able  to  moti¬ 
vate  staff.  Send  resume,  salary  needs, 
salary  history  to:  Box  7900,  Editor  & 
Publisher.  EOE  M/F.  Great  place  to  live 
and  work. _ _ 

Positions  are  available  in  ALL  PRODUC¬ 
TION  DEPARTMENTS  with  a  newspaper 
that  is  expanding  its  commercial  print¬ 
ing.  Outstanding  benefits  with  an 
excellent  chain  will  be  the  reward  for  the 
RESULT ORIENTEDCANDIDATE.  Send 
resume  ONLY  detailing  experience  and 
salary  history  to  Production,  Port  Arthur 
News,  PO  Box  789,  Port  Arthur,  TX 
77640, 


EDITOR  &  PUBLISHER  for  September  1,  1984 


HELP  WANTED 


PRODUCTION _  I  _  ADVERTISING 


PHOTOTEMPLATEMAKING  FORE¬ 
MAN.  5  years  experience  required  to  run 
our  platemaking  department.  Good 
opportunity  for  individual  looking  to 
move  into  a  supervisory  position. 
Excellent  earning  potential  through  our 
salary  plus  incentives  program  (mid 
sized  zone  2  daily).  Reply  to  Box  7983, 
Editor  &  Publisher. 


_ SALES _ j 

ZONE  3  NEWSPAPER  needs  an! 
experienced  telephone  salesperson  to  i 
organize  and  develop  a  telephone  sales : 
department— management  experience  | 
helpful.  Responsibilities  include:  plann- 1 
ing,  hiring,  training,  and  lineage  objec- ! 
tives.  This  position  reportsdirectlytothe  | 
advertising  director  and  compensation 
includes:  salary,  bonus  and  fringe' 
benefits.  Reply  in  confidence  to  Box  i 
7959,  Editor  &  Publisher. _ j 


ADVERTISING  MANAGER  ^ 
Cars  and  Parts  Magazine,  the  monthly  j 
periodical  for  collectible  car  enthu-  ; 
siasts,  has  an  opening  in  the  advertising  , 
department  for  an  ad  manager.  We  are  ■ 
looking  for  an  aggressive  ad  space  sales-  , 
person  who  can  sell  effectively  through 
both  Mrsonal  sales  calls  and  telemarket-  i 
ing.  the  successful  candidate  need  be  ' 
familiar  with  the  collectible  car  and  ! 
automotive  aftermarket  fields.  Knowl-  i 
edge  of  magazine  production,  particular-  | 
ly  layout  and  design,  are  required.  We  ! 
offer  an  excellent  salary  and  benefit 
package  for  the  ad  sales  manager  with  a 
proven  track  record.  Resumes  may  be 
sent  to: 

Personnel  Manager 
Re:  Ad  Manager 
Box  783 

Sidney,  OH  45367  I 


AGGRESSIVE  SHIRT-SLEEVE  MANA¬ 
GER  seeks  new  challenge.  Hardworking, 
success  oriented.  10  years  experience  in 
display,  classified,  promotion,  more. 
Box  7885.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR:  15  years  management 
experience  on  5,00(J  to  75,000  dailies, 
weeklies,  TMC.  Voluntary  collect  and  | 
promotion  experience,  wants  to  relocate. 
Box  7887,  Editor  &  Publisher. 


COUNTRY  CIRCULATION,  road  man, 
available.  30  years  experience  working 
for  small,  medium  and  large  dailies.  Box 
7980,  Editor  &  Publisher. 


YOUNG.  MOTIVATED  ORGANIZER  with 
five  years  solid  experience  in  distribu¬ 
tion,  sales,  service.  Excellent  with  carri¬ 
ers  and  adults.  Professional  attitude. 
Ready  for  a  real  challenge,  east  or  west. 
Box  7968,  Editor  &  Publisher. 

LET  ME  HELP  increase  your  profits  and 
penetration.  Young  (36)  people  motiva¬ 
tor  with  ideas  and  energy  seeking! 
position  as  Circulation  Manager  of  a 
small  to  medium  sized  newspaper.  20 
successful  years  experience  all  phases 
staff  and  management.  John  Grimaldi 
(503)  646-6038. 


EDITORIAL 


SPORTS  WRITER,  self-starter,  quality 
clips  and  contacts,  nearly  30  years' 
experience  on  two  California  dailies, 
seeks  career  extention,  not  premature 
retirement.  Larry  Lavelle,  2624  16th 
St.,  Sacramento,  CA  95818.  (916) 
442-0061. 


REAL  ESTATE  SPACE  SALES  | 

The  New  York  Post,  the  nation's  fourth  ! 
largest  newspaper,  has  an  opening  in  our  i 
classified  real  estate  sales  department,  i 
If  you're  looking  for  a  career  and  not  just  ‘ 
a  job,  send  resume  to  Don  Ferguson,  The  { 
New  York  Post  Classified  Department,  : 
2 1 0  South  St. .  New  York.  NY  1 0002.  All  I 
replies  will  be  confidential.  i 

RETAIL  SALES  PERSON  | 

If  you  have  at  least  one  year  of  newspaper  : 
sales  experience  and  are  creative,  orga-  j 
nized,  personable  and  eager  to  learn,  we  | 
would  like  to  consider  adding  you  to  our  I 
four-person  sales  staff.  We  are  a  growing  ! 
six-day,  17,(X)0  circulation  newspaper 
in  an  exceptional  southern  New  York  | 
community.  Send  letter,  resume,  salary  i 
history  and  references  to:  Ms.  Jeanne  * 
Petti.  Advertising  Director,  The  Leader,  ' 
34  W  Pulteney  St,  Corning  NY  14830.  i 
No  phone  calls.  ! 


SALES  DEVELOPMENT  MANAGER 
The  Aberdeen  American  News  has  an 
opening  for  a  sales  development  mana¬ 
ger.  This  job  requires  good  sales  sense,  a  { 
conceptual  thinker,  creative,  knowledge  | 
of  other  media,  a  business  and  market-  i 
ing  orientation  and  a  self-starter.  Write  I 
Aterdeen  American  News,  Edward  J.  Le  ! 
Due,  PO  Box  4430,  Aberdeen.  SD 
57401. 


POSITIONS 

WANTED 


CHALLENGE  ME.  Chief  layout/ 
copyeditor  and  gaming  reporter  for  Las 
Vegas  sports  gambling  tabloid,  seeks 
niche  back  in  mainstream  sports  report¬ 
ing.  3  years  in  business,  award-winning 
photography.  Goal  is  major  leagues.  Pre¬ 
fer  zone  9.  Steve  Katz,  (702)  362-0757 
or  (301)  532-8058. 


RECENT  GRADUATE  with  BA  in  com¬ 
munications  seeks  full-time  position  in 
newspaper/magazine.  3  years 
experience  with  college  newspaper. 
Experienced  in  writing,  reporting,  copy 
editing,  proofreading,  layout  and  paste 
up.  References  and  writing  samples 
available.  Contact:  Randall  J.  Samost,  4 
Sheldon  Rd..  Marblehead,  MA  01945. 
(617)  631-6772. 


AWARD-WINNING  FEMALE  sportswri- 
ter,  six  years  on  major  metro  daily,  seek¬ 
ing  new  challenge  on  100,000-plus  dai¬ 
ly,  any  zone.  College,  amateur  sports  my 
specialty  and  love.  Besides  writing  tal¬ 
ent,  I  know  sports.  It's  an  unbeatable 
combination.  Box  7734,  Editor  &  Pub¬ 
lisher. 


SPORTS  WRITER-DESKMAN,  18  years 
with  50,000  AM-Sunday,  is  weary  of 
runny  noses  and  studded  tires.  Seeks 
relocation  in  zones  3  or  4.  Major  college 
(Top  10)  football  beat  past  6  years  in 
addition  to  pro  baseball  and  ice  hockey. 
Equally  comfortable  covering  pros  or 
sandlots.  Strong  on  features,  columns. 
Experienced  in  all  levels  of  desk  (VDT) 
operations.  Box  7929,  Editor  &  Pub¬ 
lisher. 


ADMINISTRATIVE  , 

CONTROLLER  with  degree,  experienced  i 
in  newspapers  from  small  weekly  to  var-  j 
ious  size  dailies  desires  challenge  with  I 
medium  size  daily  (SOM  to  lOOM).  Re-  | 
ferences  will  confirm  successful  past 
and  future  potential.  Box  7938,  Editor  & 
Publisher. 


SOMEBODY  GAVE  RED  SMITH  his  first 
job  as  a  sportswriter.  They  never  regret¬ 
ted  it.  Give  me  the  same  chance,  and  I 
promise — you  won't  regret  it  either.  I  am 
presently  an  attorney  (med  ia/pu  bl  ish  ing) 
and  a  full  time  sports  fanatic,  with  jour¬ 
nalism  experience  (clips  available). 
Zones  1  &  2.  Box  7921,  Editor  &  Pub¬ 
lisher. 
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POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED  CITY  EDITOR,  WRITER  I 
seeks  city  editor,  managing  editor,  pro- 
jMts  editor  position  on  quality  daily, 
circulation  35,000 and  up.  Highenern, 
creative,  professional.  H.  MilTer,  (212) 
505-2600,  home  (201)434-0393.  Box 
7944,  Editor  &  Publisher. 


NEWS  WRITING  or  copy  editing  post  on 
mid-sized  daily,  any  zone,  sought  by 
talented  managing  editor  of  small  Zone  6 
daily.  Box  7886,  Editor  &  Publisher. 

TALENTED  JOURNALIST  with  ! 
experience  on  both  small  and  mid-size 
dailies  seeks  feature  writing  position  in 
Arizona  or  California.  Quaiity  clips. 
Skilled  with  layout  and  camera.  A  harder 
worker  doesn't  exist.  Box  7935,  Editors. 
Publisher, 


MAJOR  METRO,  AWARD  WINNING,  FE¬ 
MALE  entertainment  writer  and  critic  with 
advanced  degree,  seeks  daily  newspaper 
or  magazine  that  is  serious  about  quality 
entertainment  coverage.  Prefer  East  or  , 
West  coast,  or  laige  Midwestern  or  South¬ 
ern  city.  Box  7928,  Editor  &  Publisher.  , 


TRAVEL  EDITOR 

Widely  published  travel  writer- 
photographer  with  20  years  experience 
as  newspaper  and  magazine  reporter, 
columnist,  editor  and  travel  writer.  Also 
accomplished  in  layout.  Prefer  western 
U.S.  Box  7976,  Editor  &  Publisher.  i 


PRODUCTIVE,  creative  part-timer  wants 
full-time  challenge-anywhere.  BS, 
liberal  arts.  (513)  932-1299. 


SPORTS  OESKMAN  with  experience 
and  credentials.  I  can  layout  pages,  edit 
copy,  cover  everything,  write  intelligent 
columns  on  current  issues.  I'm  a  hard 
worker  with  results  to  prove  it 


WIRE  DESK,  40,000  AM.  Job  involves 
editing  wire  copy,  headline  writing,  page  I 
layout  on  pagination  system.  Opening  | 
due  to  transfer.  Hours  4  p.m.  to  1  a.m.  | 
Pay  range  $240-$401.  Send  resume  to: 
Nelder  Dawson,  Personnel  Director,  Ale¬ 
xandria  Daily  Town  Talk,  PO  Box  7558, 
Alexandria,  LA  71306.  EOE. 


WRITER-EDITOR,  5  years  solid  hard- 
news,  features  experience,  seeks 
position  in  NYC  or  Westchester.  Married, 
degrees,  references.  Box  7893,  Editor  & 
Publisher. 


FIRST  CLASS  REPORTER,  28,  J-school  j 
grad,  5  years  experience  at  progressive 
Southwest  business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  &  | 
Publisher.  ' 


POSITIONS  WANTED 


EDITORIAL 


FEATURES  AND  ENTERTAINMENT 
writer,  full-time  on  large  ( l(X),000-plus) 
zone  9  AM  daily,  seeks  move  to  similar¬ 
sized  daily  in  leading  market-any  zone. 
Young,  hard-working,  enthusiastic,  reli¬ 
able  self-starter,  clever  with  an  eye 
towavwd  the  humorous.  Plenty  of  VOT 
experience,  references  and  quality  clips. 

I  Hand  methe  ball  and  I'll  run.  Box  7961, 
Editor  &  Publisher. 


FREELANCE 


NEED  A  SEASONED.  INDEPENDENT 
WRITER  to  string  for  you  from  Washing¬ 
ton,  D.C.?  I  know  where  to  unearth 
.  answers,  am  thorough,  and  hold  a  near 
I  reverence  for  deadlines.  Turn  to  me  reg- 
i  ularly,  or  when  something  strikes  your 
'  fancy.  Samples  available.  Tony  Glaros, 
PO  Box  56376,  Washington,  lx  2001 1 . 
(202)  225-3561  or  (301)  498-6062. 


TURKEY.  American  newsman  available 
to  do  features,  photos  from  this  exotic 
land.  Box  7957,  Editor  &  Publisher. 


UBRARY 


LIBRARY/PHOTO  RESEARCHER.  23 
years  experience  with  photo  news  agen¬ 
cy.  Call  John  Pfalzer  Jr.  (516)  221- 
6426.  Zone  2. 


PHOTOJOURNAUSM 


GOOD  PHOTOJOURNALIST.  Teach¬ 
able.  Good  listener.  Sharp  layout  skill. 
STRONG  references.  Modest  salary  OK. 
Cooperates.  771  Ruby,  Eugene.  OR. 
Anthony  Vitti  (503)  689-53(11. 


PHOTOGRAPHER  with  design  and  man¬ 
agement  experience  seeks  shooting  (and 
layout?)  position  on  zone  1,  2,  or  3  daily 
or  magazine.  Strong  color  and  b  &  w 
portfolio.  Box  7969,  Editor  &  Publisher. 


UPl  AWARD-WINNING  PHOTOJOUR¬ 
NALIST,  eager  to  continue  career 
advancements.  Preferably  on  major  met¬ 
ro.  Will  use  eight  years  experience  on 
growing  New  York  state  capital  area  dail- 
y;  to  work  all  facets  of  your  photography 
duties.  Strong  on  features,  sports,  spot 
news,  lab  work.  Currently  director  of 
photo  department.  Zones  1  and  2  pre¬ 
ferred.  Write:  A.D.  DeAngelis,  37 
Church  St..  Amsterdam,  NY  12010. 


PRESSROOM 


PRESS  SUPER/lead  pressman  1 1  years 
Metro/3  years  Urbanite.  Strong  manage¬ 
ment  and  maintenance  experience. 
Zone  2  preferred.  Box  7903,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Flights  of  inspiration 

By  Kenton  Robinson 

My  job  as  copy-editor  at  a 
Connecticut  newspaper  (the  Hartford 
Courant)  requires  me  to  sift  through 
news  stories  from  around  the  state 
and  purge  them  of  errors. 

When  1  first  took  the  job  almost  two 
years  ago,  I  was  stunned  to  discover 
just  how  far  beyond  the  bounds  of 
sense  the  flight  of  inspiration  might 
carry  a  reporter. 

Nor  was  my  amazement  abated  by 
the  knowledge  that  these  are  people 
who  have  made  writing  their  career. 

What  follows  is  merely  a  small 
selection  of  some  of  the  more 
astonishing  items  that  did  not  quite 
make  the  paper. 

1  swear  upon  my  Fowler  and  by  all 
that  is  dear  to  Strunk  and  White  that 
these  items  are  exactly  as  their 
authors  submitted  them.  Only  the 
authors'  names  have  been  removed  to 
protect  the  guilty. 

If  there  is  a  lesson  to  be  drawn  from 
these  Icarian  flights,  perhaps  it  is  that 
the  worst  abuses  of  prose  are  always 
those  of  the  overheated  writer. 

VERNON  —  When  the  Rockville 
section  was  developed  in  the  18th  and 
19th  centuries,  parking  was  not  a 
problem  because  residents  did  not 
have  cars. 

♦  *  * 

ESSEX —  First  Selectman  Richard 
Riggio  has  decided  to  take  a  plunge 
into  potentially  controversial  waters 
by  recommending  that  septic  pits  be 
reopened  on  the  Wollock  property. 

ROCKY  HILL -The  word  Rocky 
Hill  is  anonymous  with  politics,  and 
that  word  with  Democrats. 

HARTLAND  —  The  guns  are 
everywhere.  They  hang  from  the  wall 
racks  or  lie  disembodied  on  the  work 
benches. 

*  *  * 

EAST  WINDSOR  —  Embryos  of 
future  buildings,  nurtured  by  carpent¬ 
ers  and  masons,  are  becoming  com¬ 
mon. 

Concrete  foundations  peek  out  of 
the  ground,  steel  earns  stretch  sky¬ 
ward  and  hollow  wooden  structures 
stand  silently  —  monuments  to  the 
building  boom  the  town  is 
experiencing. 

SIMSBURY  —  Eleven  Simsbury 
High  School  students  are  cooking, 
chopping  and  slicing  their  way 
through  school  this  fall  in  a  two-year 


culinary  training  program  being 
tested  at  the  high  school  this  year. 

*  *  ♦ 

In  a  typical  response  for  Smith  who 
often  reveals  honesty  and  hubris  at 
the  same  time,  the  photographer  re¬ 
called  “not  being  intimidated  at  all  by 
the  street-smart  kids”  south  of  the 
border. 

But  Smith’s  father  quickly 
squashed  ideas  of  an  artist's  life  .  .  . 

But  it  was  not  the  illustrative 
neighbors  nor  the  movers  and  shakers 
of  Israel  who  interested  Smith. 

Instead  he  ventured  out  to  the 
deserts,  to  Bedouin  camps,  to  syn¬ 
agogues  and  Ukranian  churches,  to 
monasteries  and  old  people’s  homes, 
and  onto  the  streets  of  Jerusalem  to 
seek  out  bread  bakers  and  children  of 
all  races  and  creeds. 

*  *  ♦ 

PLAIN VILLE  —  The  Department 
of  Social  Services  at  the  Municipal 
Center  will  take  applications  for  the 
federal  subsidy  chess  program  today 
(Wednesday)  and  Thursday  from  10 
a.m.  to  3  p.m. 

*  *  * 

Morris’s  grandfather  was  supervis¬ 
ing  engineer  for  Holand  and  a  close 
friend  of  the  Irish-born  teacher  who 
came  to  this  country  in  the  last  cen¬ 
tury  and  invented  the  first  submarines 
used  by  the  last  century  and  invented 
the  first  submarines  used  by  the  U.S. 
“Holland,”  which  sunk  off  England’s 
coast  70  years  ago  was  that  country’s 
first  submarine. 

*  *  * 

“Since  then,”  Baxter  said,  “we’ve 
Australians  out  our  Kazoo.” 

*  *  * 

EAST  WINDSOR  —  The  Planning 
and  Zoning  Commission  is  in  a 
quandry. 

The  commission  is  walking  a  legal 
tightrope. 

Confusion  reigned  at  a  commission 
meeting  last  week  when  developers 
appreared  for  public  hearings  on  two 
condominium  developments  totaling 
422  units. 

“We  don’t  have  a  letter  from  the 
town  attorney  saying  how  far  down 
the  garden  path  we  can  lead  a 
developer  before  we  are  liable  to  pro¬ 
vide  sewers,”  commission  member 
William  G.  Raber  Jr.  said  after  the 
meeting. 

“We’re  in  a  Catch-22  thing  here,” 
commission  Chairman  Leonard  Nor¬ 
ton  said. 

*  *  * 

“This  is  too  good  for  the  communi¬ 
ty  to  let  it  go.  We’ve  got  to  take  the 
bull  by  the  horns  and  run  it  through,” 
he  said. 


The  school  board  decided  to  start 
the  trek  back  to  basics  .  .  . 

*  *  * 

“The  necessity  of  this  issuing  pro¬ 
gress  reports  now  regarding  eligibility 
in  addition  to  potential  course  failure 
increase  significantly  teachers’  grade 
averaging  duties  and  interim  writing 
responsibilities,”  said  Edward 
Boland,  president  of  the  Enfield 
Teachers  Association. 

Schmitt  said  he  took  the  toilet  tis¬ 
sue  from  the  outhouse  and  brought  it 
to  the  commission  as  proof  the  build¬ 
ing  exists. 

*  *  * 

Morris  has  not  let  much  grass  grow 
under  his  feet.  This,  even  though  one 
of  his  feet  is  encased  in  a  cumbersome 
metal  brace,  he  is  blind  in  one  eye  and 
he  must  descend  to  his  basement, 
booklined  office  in  an  elevator.  Stiken 
with  polio  as  an  infant,  Morris  has 
undergone  20  operations  over  the 
years. 

*  *  * 

In  1924,  Fred  Bazyk  was  born  in  a 
farmhouse  on  this  land,  which  then 
spanned  127  acres  of  woodland. 
Bazyk  said  he  wandered  the  country¬ 
side  barefoot  as  a  child  and  learned  a 
deep  respect  and  admiration  for  the 
animals  that  roamed  it  freely  with 
him. 


CANTON  —  Dogs,  children  on 
bicycles  and  a  ribbon-cutting  cere¬ 
mony  marked  Thursday’s  reopening 
of  the  Town  Bridge,  which  has  been 
closed  almost  two  years  for  repairs. 
*  *  * 

MANCHESTER  —  Beneath  the 
waters  of  the  Hockanum  River  were 
rusted  skeltons  of  automobiles 
instead  of  fish,  and  above  trees  flo¬ 
ated  on  the  murkey  water  instead  of 
boats. 

*  *  * 

Oliviera,  whose  legs  have  been 
amputated,  must  spend  most  of  his 
time  in  a  wheelchair.  A  pleasant, 
robust  man,  Oliviera  tries  to  take  his 
disability  in  stride. 

*  *  * 

And  finally,  an  item  every  editor 
can  identify  with: 

Dorothy  Grose  and  Linda  Williams 
were  deeply  immersed  in  a  giant- 
hedge  of  juniper  when  discovered 
amongst  the  evergreen  needles  on  a 
recent  morning  in  front  of  the  Essex 
Town  Hall. 

With  pruning  shears  in  hand,  the 
women  were  making  sure,  once 
again,  that  Essex’s  flora  is  in  tidy 
order. 
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''ember 


No  trivial  pursuits. 

Marketing  specialists  need 
the  Facts. 

Marketers  nationwide  rely  on  E&P's  annual  Market  Guide  when  seeking  data  on 
U.S.  and  Canadian  daily  newspaper  markets.  After  all,  growing  markets  spell 
growing  revenues. 

Packed  with  a  wealth  of  invaluable,  exclusive  information,  the  Market  Guide 
has  the  market  perspectives  needed  for  evaluating  lucrative  investments  and 
development  opportunities.  In  effect,  it  is  the  key  to  future  business  trends. 

EDITOR  &  publisher's  Market  Guide  offers  complete,  individual  market  ; 

surveys  and  data  tables  for  population,  income,  households,  disposable 
income  and  retail  sales  for  more  than  3000  U.S.  counties  and  over  1 600 
U.S.  and  Canadian  newspaper  cities.  In  addition,  it  lists  the  Metropolitan 
Statistical  Areas  and  special  E&P  Market  Guide  maps. 


Marketing  strategists  in  major  retail  organizations,  leading  corporations, 
national  franchises  and  real  estate  firms  throughout  the  U.S.  and  Canada 
use  and  reuse  this  book,  making  it  choice  placement  for  your  newspaper 
ad.  The  value  of  your  ad-selling  here  spirals  when  you  are  assured 
continuous,  year-long  exposure  with  an  active,  captive  readership. 

Amplify  your  papers  service  to  your  market  and  prosper  from  a  wide, 
decision-making  audience,  let  E&P's  Market  Guide  work  as  Your 
Marketplace.  I 
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A  recent  study  names  Knoxville,  Tennessee, 
as  one  of  the  two  best  cities  in  the  country 
to  live  in.  That  merely  confirms  what  we've 
always  known:  Knoxville  is  number  one, 
and  so  is  The  Knoxville  hews-Sentinel. 

In  its  annual  sweepstakes  honoring  the 
state's  best  journalism,  the  Tennessee  Press 
Association  recognized  The  hews-Sentinel's 
leadership.  Among  the  awards:  Frank  Hunger 
for  best  news  story,  and  J.  Niles  Cary  for 
best  news  photo.  The  UPl  Tennessee  Association 
of  newspapers  also  awarded  Hunger  its 
best  news  story  prize,  in  addition  to  its 
John  W.  Finney  Award  for  public  service 
journalism.  Other  UPl  honors  include:  Sam 
Venable  for  best  local  column  and  best  sports 
column;  Gordon  Smith,  best  sports  series; 
Hichael  Patrick,  best  news  photo. 

We're  delighted  to  have  won  these  awards 
—  they  represent  the  high  esteem  in  which 
our  peers  hold  our  work.  The  awards  confirm 
the  message  we  get  from  the  citizens  of 
Knoxville:  We  are  the  number  one  paper  in 
the  number  one  city. 


The  Knoxville  Ne 
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